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HA Jung-woo of Time 
Industry Report for the First Half 2006 
Korean Film Guide 


















The Host 
by BONG Joon-ho 
The 31* Toronto International Film Festival, 
MIDNIGHT MADNESS 
Production Chungeorahm Film 
International Sales Cineclick Asia 
Premiere September 8, 23:59, Ryerson 
2nd Public September 10, 15:45, Paramount 2 
1st Press September 7, 15:00, Varsity 2 













King and the Clown 

by LEE Jun-ik 

The 31* Toronto International Film Festival, DISCOVERY 
Production Eagle Pictures (co-produced with CineWorld) 
International Sales CJ Entertainment Inc. 

Premiere September 8, 18:00, Paramount 3 

2nd Public September 9, 12:30, Paramount 1 

3rd Public September 14, 18:00, Varsity 4 

1st Press September 7, 17:15, Varsity 7 


<The City of Violence> is a pure action film, focusing on fight- 
ing, beating and punching from the beginning till the end. RYOO 
Seung-wan, who was nicknamed “action kid” for his debut <Die 
Bad>, played four roles — screenwriter, director, producer, and 
actor, to live up to his name. His partner is JUNG Doo-hong, the 


best martial art director in Korea as well as an actor, who previ- 

ously worked with RYOO for <Crying Fist>, invited at Cannes’ = iC Fi 

Directors Fortnight and a winner of FIPRESCI award in 2005. 

He also worked with RYOO on <Arahan> and <No Blood No e if 
Tears>. <The City of Violence>, of which Winestein Company 

acquired the distribution right for North American, will showcase 
the current stage of Korean action movie. Page 26 deals with 


production notes of <The City of Violence>, along with words 
from RYOO Seung-wan himself. 
































Woman on the Beach 

by HONG Sang-soo 

The 31* Toronto International Film Festival, SPECIAL 
PRESENTATIONS 

Production A bom Film Production 

International Sales Mirovision Inc. 

Premiere September 9, 21:15, Isable Bader Theatre 
2nd Public September 11, 09:15, Cumberland 3 

3rd Public September 16, 17:00, Isable Bader Theatre 
1st Press September 8, 09:15, Varsity 3 

2nd Press September 13, 14:15, Varsity 3 





The 7" film of HONG Sang-soo, the forerunner of Korean New Wave since his debut with <The Day a 
Pig Fell into the Well> in 1996, <Woman on the Beach> is a about a romance between man and 
woman who spend a day together traveling. It seems to mark a new start of HONG Sang-soo, who 
went to the official competition in Cannes Film Festival two years in a row—but also faced criticism that 
HONG was stuck in tautology and self-cloning. See page 34. 





Time 
by KIM Ki-duk 

The 31* Toronto International Film Festival, VISIONS 
Production KIM Ki-duk Film 

International Sales Cineclick Asia 

Premiere September 8, 12:15, Paramount 3 

2nd Public September 15, 14:30, Paramount 1 

1st Press September 9, 12:30, Cumberland 2 

2nd Press September 13, 09:00, Varsity 4 





KIM Ki-duk is regarded as the heretic in Korean film 
circle. His previous film, <Spring, Summer, Fall, Winter, 
and Spring>, recorded more box office figures than any 
other Korean film released in the United States, but his new film, <Time>, barely managed to be 
released in Korea owing to uncertain profitability. While receiving the warmest receptions from audiences 
in Venice, Berlin and Karlovy Vary, he made his 13" film Time with a stranger’s challenge, saying, “l am 
a stranger or a side-effect in this country, anyway. | wanted to make the side-effect work.” The interview 
can be found on page 36, and a report on HA Jung-woo, the hero of <Time>, on page 42. 


eT aM et 

by KIM Tae-yong 

The 31* Toronto International Film Festival, DISCOVERY 
Production BlueStorm Co., Ltd 

International Sales Cineclick Asia 

Premiere September 9, 20:00, Varsity 3 

2nd Public September 11, 11:00, Paramount 3 

3rd Public September 16, 18:00, Cumberland 4 

1st Press September 8, 16:15, Cumberland 4 


The second feature film of KIM Tae-yong, a producer, 
actor and director who debuted with <Memento Mori> in 
1999, <Family Ties> tries to redefine the concept of fam- 
ily, through the relationship of two families spanning two generations. It is an unprecedented trial to 
suggest to the Korean society in 21“ century, which staggers behind the pre-modern way of considering 
family only in terms of blood relations, that it is time to think differently in a simple way. The film is more 
a creative discovery of the director rather than a radical commentary. See page 30. 
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EDITORIAL 


The Host and Time... 
Two Faces of Korean Film 


opularity or Artistry? This is the age-old question over a film industry 
based on mass production techniques. The question is often phrased as 
‘Industry or Art?' Some are opposed to the dichotomy. They ask, "Why 
do we rule out art that appeals to the masses just because it appeals to the 





masses?’ There are films that prove the infinite possibilities of film. 
<Sympathy for Lady Vengeance>, directed by PARK Chan-wook, and 
screened at the Venice International Film Festival last year was also a 
success at the Korean box office. Both <The Host>, from director 
BONG Joon-ho, and <King and the Clown>, from director LEE 
Jun-ik, are currently contending for top ranking at the Korean box 
office. Some point to the Korean cinema audience's soundness, and 
eye for beauty in determining these films’ success. These films and 
their audiences are the true heroes of the Korean film revival. 
Ay 
However, Korea's film culture has a pending question that 
needs to be solved. <Don't Look Back>, by KIM Young-nam, 
was awarded FIPRESCI, the International Critics Grand Prize and the NETPAC Prize at the Locarno 
International Film Festival. This film was produced and completed through a joint production arrangement, 
with the support of the Korea Film Council (KOFIC), and was then released through Art Plus Network, 
Korea's independent film cinema chain. This film has drawn audiences of ten thousand people. As a rare 
success among independent films, the film is a standout. But success by attracting ten million viewers, and 
ten thousand viewers reveal an obvious imbalance. Director KIM Ki-duk is concerned that Korea has not 
accepted his film as a 'market' film. Being the opening film of the Karlovy Vary International Film Festival 
and an invited film of the Toronto International Film Festival, <Time> was released in Korea, because 
SPONGE, an arthouse film import company, decided to import and distribute it, as KIM Ki-duk's produc- 
tion company did not distribute this film in Korea. 


At this point in time, Korea's film industry identities are attempting to begin with a second experiment. 
The first experiment proved that Korean films are capable of making a significant contribution to the diver- 
sity of the global film industry. The second experiment will be conducted to determine the internal diversity 
of Korean films. BONG Joon-ho says, ’I expect that the prodigious success of <The Host> will become a 
reflective opportunity to draw up plans to give audiences the opportunity to enjoy a variety of different 
films’. In other word, this problem is urgent. The lack of variety in film is not only a Korean phenomenon. 
The question also engages the need to create the means and opportunities to screen films from a diversity of 
countries, and of a diversity of genres to today's Korean audiences. The Korean Film Council will create a 


new paradigm that encompasses the aspirations of Korea’s filmmaking community. 


AN Cheong-sook 
Chairperson 
Korean Film Council 
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Make contact with Hollywood! This is 
the new mission of Chungmuro. As prof- 
itability increases reach a line of resis- 
tance in the domestic market, Korean 
film’s biggest issue is overseas market 
development. Thanks to the Korean 
Wave which actually began in Japan, 
Korean film exports jumped to about 
seven million dollars in 2005, from ten 
million dollars in 2001. This is not 
inconsiderable. However, these suc- 
cesses are not likely to prove sustainable. 
According to the KOFIC’s estimates, 
exports of the first half of the year were 
worth roughly 17,419,274 dollars. This is 
less than the half of the 41,809,976 dol- 
lars from the same time last year. 
Korean films attempting to enter the 
world’s largest market, that in North 
America, through Korea-USA joint pro- 
duction arrangements, are emerging 
more frequently. 

<Never Forever> is the first visible 
global project. USA independent film 
production group, ‘BOX 3,’ 
participated in the joint pro- 
duction of this film, and 
shooting began on July 24 in 
New York. Vera Farmiga, the 
heroine of <The Departed>, 
the remake of <Internal 
Affairs>, and HA Jung-woo 
of <The Unforgiven> and 
<Time> are cast as the hero 
and heroine of this film. LJ 
FILM is also preparing 
<Julia>(working title), with 
pure production costs 
amounting to 25 million dol- 
lars, along with FOCUS FILM, which 
produced <Crouching Tiger, Hidden 
Dragon>, <Brokeback Mountain>, and 
<Lost in Translation>. <Julia> is based 
on the true story of the Joseon Dynasty’s 
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last imperial grandson, LEE Ku, and his 
American wife Julia Mullock. LJ FILM 
plans to develop the joint production 
between Korea and the USA for <Lee 
Shim>(working title) as well as for 





<Comeback>(working title), the debut 
film of action director JUNG Doo-hong. 
Also, <Christmas Cargo>, with its 
Korean war setting has been jointly pro- 





Hite MT 


| 


duced by Korea, China, the USA, and 
Japan. iHQ’s comic action film, 
<American Jjambong>, is currently 
being produced through a joint produc- 
tion agreement between Korea, the USA, 
and Japan. When such a film, 
jointly produced by Korea and 
the USA, is completed and 
released, it will benefit in 
terms of publicity, marketing, 
and distribution, from the joint 
production arrangement, and 
it will be able to more readily 
approach local audiences 
because it was made in the 
English language. The film 
industry expects that such 
Korean-USA joint production 
efforts will be an enormous 
help in improving the recogni- 
tion of Korean films. It is anticipated 
that these projects connected with 
Hollywood will become the new launch- 
ing pad for the take off of Korean films. 


The Only Way to Expand Korean Film Industry 





"i 


There are a number of global projects 
being planned and developed with the 
USA, in addition to <Julia>. 

There are <Comeback> (working title), a 
film from action director JUNG Doo-hong, 
<Lee Shim>, and a low budget art film 
made for less than three million dollars. 
Currently in production, <Julia>, is likely to 
be slated for release next May. For <Lee 
Shim>, a novel processing approach has 
been used. Its film setting process is soon 
to be commenced. 


<Comeback> seems to target a cer- 
tain market audience. 

You are right. Hispanic and black audi- 
ences in North America, and Asian peo- 
ples are our prospective audience for that 
title. These audiences like action movies 
quite a lot, and this market’s scale is 
larger than Korea’s total market. | think we 
will make profits simply from selling the 
copyright, even if the film is not released. 
Also, because action films can be pro- 
duced in great quantities, it is easy to 
reserve meaningful data. If the film is suc- 
cessful, we are likely to secure the chance 
to make better genre films. 





You seem to be more interested in 
low budget art films, even when you 
produce films in Korea. 

| think that it is important to establish 
brands. The fact is, very few Korean direc- 
tors haves credit or abilities in producing 
films in English. Actually, we cannot help 
selecting directors in the USA. But, if we 
want to take our domestic creativity levels 
seriously, we need to promote Korean 
directors. Accordingly, we plan to foster 
Korean director development through low 
budget art films with reduced financial bur- 
dens. In the present situation, the most 
important thing is language. Because we 
haven't secured a bridgehead, it is easy to 
approach the local audience only when 
the film is made in English. 


Joint productions with the USA seem 
very difficult because there are so few 
examples of what you have been talk- 
ing about. 

Because there are few precedents to 
refer to, slow progress is being made here. 
For example, it normally takes two or three 
days to form an Agreement in Korea. But, 
for <Julia>, it took two to three months. 
Because of different cultures and experi- 
ences, it is only natural that we have 
greater difficulties in forming Agreements in 
the United States. 

What do you expect from the global 
joint production? 

One director and one actor/actress’s 
participation in a Hollywood project does 
not have a huge effect in terms of the local 
industry. That is why we remain cautious 
about becoming involved excessively with 
co-productions. Being focused on the cre- 
ative elements of filmmaking is the only 
way to expand and develop the indepen- 
dent Korean film industry. In this, it is 





expected that there will be enormous 
spillover effects on sales in the Korean 
film market. Indian and Chinese films take 
an average of 50 million dollars purely at 
the box office. This equates to approxi- 
mately nine million audience members 
watching films in Korea. One project has 
the effect of 
producing more 
than ten films in 
Korea. | think 
that we have 
the creative 
items neces- 
sary for world- 
_ wide success. 
s We are now 
able to handle 
subject matter 
previously 
unmanageable 
due to capital 
limitations. Therefore, the spectrum of 
content for Korean film will ultimately 
expand. 


JASON YEE 
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NEWS 


INTERVIEW with David CHO, General Director of SPONGE 





Keeping Its Own Color 


SPONGE opened two small-sized cine- 
mas this year. How are these cinemas 
going? 

The cinemas’ fortunes are not able to be 
properly assessed after being in operation 
for only several months. But so far so 
good. For two cinemas located in the for- 
mer CINE CORE cinema, | thought that 
= — Cc 5 ry s= Gwe would have a good chance of success 
given that eight thousand people visited 
the cinema per month. We operated these 
two cinemas independently from July. We attracted audience numbers of 15 thousand 
per cinema in July. SPONGE HOUSE in Apgujeong is also performing well. | didn’t 
think that we will as yet be able to recover our investment, but our audience numbers 
are increasing every day. At first, | expected 50 people visiting the cinemas on week- 
days, and a hundred per day on weekends... a total of two thousand people every 
month. However, we are currently screening <Coffee& Cigarettes>, so we have 
reached audience levels of more than 80 on weekdays and about 200 on the weekend. 
We had some difficulties in managing the cinemas by June, but | feel that our business 
has been growing increasingly stable. 









i“ 


Some films not imported by SPONGE are screened in your cinemas... 

We screened and tested <Pirates of the Caribbean> and <The Host>. It is, however, 
far better to screen only those films that we import. We counted the number of days 
when <Coffee& Cigarettes> had more audience numbers than <The Host>, finding 
daily numbers for <Coffee& Cigarettes> larger than those for <The Host>. | feel we 
have reached conclusions on which films we should be showing at SPONGE HOUSE. 


People say that the independent film market, including art films, is in a critical 
situation. Political support seems to be required. Are you satisfied with the pre- 
sent supportive policies? 

It is true that the current Korea Film Council (KOFIC) has been tremendously sup- 
portive since it was newly established. However, the direction of its support needs 
tweaking. | hope the KOFIC will extend its software support efforts further than those it 
currently commits to hardware investment, such as that for Art Plus. The Japan 
Independent Film Festival received government support, and was able to reach audi- 
ences nation-wide, as well as in Seoul. 


What do you think is SPONGE’s strength? 

SPONGE’s strength is ‘keeping its own color’. Domestic importers, which have sur- 
vived up to now, such as SPONGE, Ivision Entertainment, and Mirovision, have all 
maintained their own color. In the film market, everyone knows that films like <District 
13> will be sold to Ivision, and that films like <Saw> will be sold to Mirovision. 
Accordingly, it is not appropriate to import similar films after one film has proven suc- 
cessful in Korea. SPONGE has imported films for the 20’s and 30’s women’s audience 
market, a market with strong cultural desires. At this point, <Time>, from director KIM 
Ki-duk is the exception. (laugh) | don’t know what the results will be yet. 
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SPONGE Rescues the 
Korean Art Film Market 


‘Audiences of ten thousand is a great 
success, claimed an official of 
BaekDu-daegan, a longtime importer 
and distributor of art films. Companies 
that import, distribute, and screen low 
budget art films have indicated that the 
period covering the last three years was 
a turning point in their existence. At one 
point, aft films had audience levels of 50 
thousand per film. Since 1998, audiences 
declined sharply. Accordingly, whether 
such films would survive or not has been 
discussed. Compared with commercial 
movies, which arrange for 300 or 400 
printers, and spend approximately US$ 
0.1 million, art films are not even guar- 
anteed long term screening arrange- 
ments. 

SPONGE ’s recent progress looks strik- 
ing. SPONGE is a specialist art film 
importer, and has imported more than 
50 minor films, including those from 
Wim Wenders, Takeshi Kitano, Pedro 
Almodovar, and Wong Kar-Wai, to the 
Korean film market since 2002. Through 
their long term screening of Japanese 
film <Maison de Himiko>, they reached 
an audience level of 85 thousand. These 
figures are inspiring to a depressed art 
film market. SPONGE has now built its 
own cinema in two locations in Seoul, 
and has screened imported films over 
extended time periods. In other words, 
SPONGE is taking a highly-motivated 
leap into the art film market. SPONGE 
believes that there is a young audience 
for art films, despite their lack of mass 
appeal. SPONGE plans to open <Three 
Times> from Hou Hsiao-hsien, and 
<Manderlay> from Lars Von Trier, as 
well as <Time>, by KIM Ki-duk, from 
August. 


Rushing to the Stock 
Market 


Chungmuro has been rushing to the 
stock market. Beginning with its listing 
in the second half of last year, their 
stock-market listing is in the middle of 


being continuous for an entire year. 
STAR M ENTERTAINMENT, a manage- 
ment company that JANG Dong-kun has 
been involved with, secured the largest 
individual purchase of stakes of 
Banpotech, a KOSDAQ listed company, 
in December of 2005. Since last year, 13 
entertainment companies have entered 
the stock market through backdoor list- 
ings. Additionally, including INNOTZ 
Corp., which acquired LJ Film, 14 enter- 
tainment companies have recently 
entered film-related businesses through 
conversion of business type and Buy 
Outs. Related parties have explained 
that such companies have been 
prompted to listing as large sums of cap- 
ital have been driven into the stock mar- 
ket since a fall in interest rates and the 
restrictions placed on real estate invest- 
ment since the middle of last year. 
Companies have also been attracted by 
the profitability of the entertainment 
industry. It is expected that such a stock 
market listing boom will continue for the 
time being, in part because film compa- 
nies are more easily able to secure pro- 
duction financing in this manner. 

One effect of the new capital inflow 
into the industry has already become 
visible : the sharp increase in the num- 
ber of films produced. There has been an 
average of 80 films being produced each 
year. However, the number of films 
being produced this year will exceed 
100. There are 47 Korean films released 
in the first half of the year. Considering 
that the film industry withheld releasing 
new films during the World Cup, and 
that typically a majority of films are 
released in the second half of the year, 
‘the production of more than 100 films’ 
appears highly likely to be realized. 
However, film production company 
advances onto the stock market to help 
with the improvements in poor capital 
structures also has a negative effect. OH 
Ki-min, CEO of Masupiri Gjoint CEO of 
iFLIM) points out, ‘An increase in the 
number of artificially-produced films, 
caused by an external situation, will ulti- 
mately result in poor profitability levels 
per Korean film.’ In order to avoid exces- 
sive losses, film-related listed companies 
are jumping into film production in 


haste. This has been criticized as exacer- 
bating the likelihood of the unprofitabil- 
ity of a vast number of these films. 
Accordingly, the second half of the year 
is being closely watched to see how film 
production companies and management 
companies’ entrance into the stock mar- 
ket will affect the industry. 


Stop Discounts 


Telecom company card discounts were 
discontinued as of July, but cinema 
audience numbers have not decreased 
yet. Telecom companies suggested that 
the 2000 won (US$ 2) discount cost 
would be reduced to 1000 won (US$ 1), 
with the telecom company bearing 550 
won (US$ 0.55), and the theater bearing 
450 won (US$ 0.45). However, the film 
exhibitors refused the suggestion, and, 
from July 1, the 2000 won (US$ 2) dis- 
count service disappeared. Having 
begun in 1999, the card discount service 
was Offered with a system in which ‘the 
telecom companies bore all the discount 
costs for the purposes of marketing.’ 
Then, as the telecom companies 
requested a share of the cost to be borne 
by the theaters gradually from 2002, a 
conflict between both industries began. 
Since SK Telecom announced a decision 
to offer the discount benefits only to 
those audience members of certain mul- 
tiplexes, especially in the first half of the 
year, antagonism between the two 
industries has been ongoing. Finally, the 
theater industry judged that ‘the telecom 
companies intended to shift all the dis- 
count costs to the theaters,’ turning 
down the telecom companies’ offer. The 
telecom company’s discount service was 
promptly discontinued in response. 

Of the audience of a total of 140 mil- 
lion persons who visited the theater last 
year, approximately 60 million used the 
telecom company’s card discount ser- 
vice. Accordingly, the film industry fore- 
casted that the discontinuance of the dis- 
count service would result in a sudden 
decrease in audience levels. According to 
a certain civil association survey, 73.5% 
of respondents among audience mem- 
bers who participated in the question- 


naire survey answered that the discon- 
tinuance of the telecom company card 
discount service was unfair. 63% of 
respondents answered that, ‘People will 
go to the cinema less because of it.’ This 
does not appear to have materialized yet. 
That may be in part due to the block 
buster summer season 1000 won (US$ 
1) discount service being offered to audi- 
ences as a Self-rescue plan by the 
YOO 
Director-General 


exhibitors. Chang-seo, 
of the 
Association of Film Art & Industry 
(KAFAI) complained that, ‘Telecom 


companies commenced the card dis- 


Korea 


count service for the purpose of attract- 
ing customers, and then reduced the 
benefits unilaterally. They always 
intended to shift the burden to the the- 
ater when numbers grew. It became an 
obstruction to the possibilities of the 
film industry’s development.’ 


Wage Negotiations Start 


One of a number of industry issues, 
problem related to the improvements in 
film staff labor conditions are currently 
being resolved. The Federation of the 
Korean Film Worker’s Union and the 
Korean Film Producers Association had 
their first wage negotiations on June 27. 
Both associations agreed that the prob- 
lem of staff labor condition improve- 
ment will produce major hurdles for the 
industry’s development, confirming 
their intentions to address the issues 
with sincerity during wage negotiations. 
On April 27, both associations had their 
first meeting with each other. Since then, 
however, the Korean Film Producers 
Association was unable to organize 
negotiation delegates due to their partic- 
ipation in the Cannes International Film 
Festival. No active discussions between 
the two associations were since held. The 
Korean Film Producers Association 
organized a negotiation delegates group 
under authority from 20 film production 
companies, and TCHA Sung-jai, the CEO 
of SIDUS FNH, the largest-scale produc- 
tion company in Korea, was appointed 
leader of the negotiation delegates 
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group. 

Both groups have made meaningful 
steps towards negotiation, but progress 
has been slower than expected. By July 
31, both had had four meetings for nego- 
tiation, but they are as yet to discuss 
details, such as a weekly payment sys- 
tem, only thus far debating on the form 
of deliberation. The Federation of 
Korean Film Worker’s Union has 
insisted that only a below 12 working 
hours, Sunday off, overtime and night 
work allowance system would be appro- 
priate for their purposes, and that insur- 
ance-assurances and weekly payment 
systems would suffice in the interim. 
However, the Korean Film Producers 
Association suggested that Korea’s assis- 
tant staff proficiency is lower than that 
in Japan or Hong Kong, and are there- 
fore seeking a more flexible approach to 
working hours. There are large differ- 
ences in views between both organiza- 
tions. Accordingly, when they go into the 
active negotiation stage, nobody can pre- 
dict whether an agreement will be 
reached. Many parties related to the film 
industry suggest that such a crisis is nat- 
ural in order to arrange the Korean film 
industry’s production system, and pro- 
vides a meaningful beginning to official 
negotiations. 


Chungmuro... Japan Wave 


For several years, the power of 
Japanese novels increased in the Korean 
publishing industry. Among large down- 
town bookstores, the Japanese novels 
section was separately and exceptionally 
arranged. Kanesiro Gatzuki and Ekuni 
Kaori’s books are still selling at a fast 
pace. As well as new books, old books, 
written by Nasume Soseki and Dazai 
Osamu, are in great demand. The Japan 
Wave phenomenon of the publishing 
industry seems to be spreading to 
Chungmuro. Ten films based on what 
are originally Japanese novels, anima- 
tion, movies, and dramas have been pro- 
duced. <Old Boy> and <A Moment to 
Remember> were an enormous leap for- 
ward for first-class creation. Including 
films that have both already been 
released and are in production, of this 
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genre, <Fly, Daddy, Fly>, <Love Me 
Not>, <200 Pound Beauty>, 
<Twinkle>(working title), <Your Bag 
Carrier>(working title), and <Prison 
Hotel>(working title) provide excellent 
examples. There are more than ten addi- 
tional films that have completed the pur- 
chase of copyright and are in the plan- 


ning phase. 





How do we accept the fact that more 
than 10% of the year’s produced Korean 
films are based on original Japanese 
work? In a superficial aspect, it has 
occurred because the teenage and 20’s 
audiences, the main customers of the- 
aters, have responded enormously well 
to popular Japanese cultural products, 
such as novels and animations. 
Additionally, the situation is also the 
result of narrow-minded attitudes in 
Korea’s closed popular culture arena. 
Director KIM Jee-woon, who confesses 
to a fascination with Urasawa Naoki’s 
work, indicated that, ‘In Korea, films 
have been specially developed, but there 
is a relatively poor range of financing 
avenues from other fields, compared 
with the USA and Japan.’ He pointed out 
that the Japan Wave needs activation 
and utilization. SHIM Jae-myung, the 
President of MK Pictures, which 
promised a mutual cooperation arrange- 
ment with a Japanese animation pro- 
duction company suggested that ‘by get- 
ting out of importing and exporting the 
finished work, the arrangement has 
evolved into one involved in forming 
joint funds and joint production 
arrangements.’ LEE Bong-ou, CEO of 
Cine Quanon added, ‘(at the point of 
time when the Korean Wave is about to 
end) it may prove strategic to revive the 
Japanese market.’ 


Screen Quota Campaign 
Status 


The hottest issue in the Korean film 
industry for the first half of the year was 
the government’s sudden announcement 
of a screen quota cut. On January 26, 
HAN Deok-soo, the former Minister of 
Finance and Economy, announced that 
the government would reduce the screen 
quota to 73 days from 146. Since that 
announcement, the government has 
applied the reduced screen quota from 
July 1, despite the industry’s strong oppo- 
sition. The industry continues to fight the 
moves. Korea Screen Quota Action 
Alliance, an emergency committee, orga- 
nized to prevent the cultural invasion in 
the industry, and to protect the screen 
quota system, held a press conference on 
July 31, and executed a Gwanghwamun 
one-person demonstration for 146 days, a 
hunger strike, cross-country travels, and 
campaigns at the Cannes Film Festival. 
To date, these tactics have been unsuc- 
cessful in reversing the decision. Industry 
identities will continue their relayed 
one-person demonstration in front of 
Cheongwadae, the Korean President’s 
residence, and with campaigns at the 
Venice International Film Festival. 

According to the emergency committee, 
the struggle’s plans for the second half of 
the year will focus on protecting the indus- 
try from measures in the Korea-USA FTA 
currently being negotiated. The Korean 
press has pointed out that ‘a hasty execu- 
tion of an FTA between Korea and USA is 
worrying.’ Furthermore, the fact that the 
screen quota cut was executed at the 
request of the USA, (despite governmental 
claims to the contrary), and that the 
Korean government accepted the requests 
so readily in order to progress with FTA 
negotiations, was revealed through the 
release of disclosed documents. The film 
industry will continue to engage in a strug- 
gle to protect against a disadvantageous 
FTA between Korea and the USA, and will 
strive to maintain the screen quota system 
of 146 days, through a revision of the 
‘Promotion of the Motion Picture Industry 
Act’ at the same time. 

LEE Young-jin 
CINE 21 








Hosting a Retrospective of 
KIM Ki-young 


Beginning on November 29, KOFIC is 
jointly hosting the retrospective of KIM 
Ki-young under “KIM Ki-young and his 
Spiritual Kids’with the Cinematheque 
Francaise of Paris. KOFIC is going to show 
18 films of KIM’s including <The 
Housemaid> and <lodo>, and ten modern 
Korean films affected by KIM’s films includ- 
ing <Sympathy for Lady Vengeance> and 
<Flower Island>. Through this event, KOFIC 
attempts to introduce to France the films of 
KIM Ki-young, the best-known auteur direc- 
tor of Korean classic films, as well as those 
of modern Korean directors. In addition to 
this “Homage to KIM Ki-young’, interviews 
with 20 famous Korean directors who admire 
KIM Ki-young are planned to be produced 
and featured during the opening ceremony. 


Korean Film Scenario 
Market, a New Place for 
Scenario Sales 


The Korean Film Scenario Market, opened 
early this year to directly connect screenwrit- 
ers with production companies, is in 
essence an on-line direct transaction market 
for screenplays. In the scenario market, not 
only is the quality of works guaranteed 
through monthly preliminary and quarterly 
examinations, but the writers can also regis- 
ter their works regularly, while production 
companies can purchase them immediately. 
All in all, 19 scenarios were sold during first 
half of 2006. While <Love Phobia > directed 
by KANG Ji-eun and <A Bloody Aria> 
directed by WON Shin-yun) have already 
been made into’ feature films, 


X 


<Mudori>(working title) directed by LEE 
Hyeong-sun, is on its way to becoming a 
feature film. 


AFIN at Toronto 


KOFIC, in conjunction with UniJapan, is 
set to promote Asian films through the open- 
ing of an AFIN (Asian Film Industry 
Network) office during the 31st Toronto 
International Film Festival slated to be held 
from September 7 to 16. KOFIC plans to 
promote Korean, Japanese, and Thai films 


AFIN 


Asian Film Industry Network 


through the production and distribution of 
leaflets pertaining to these films during the 
festival. The interest and degree of recogni- 
tion of Asian movies is expected to be fur- 
ther enhanced through the holding of a 
reception during the Asian Film Night. 


JEON and BAE to share 
KOFIC co-production 
support 


Upcoming films by BAE Hyung-joon, 
<Once Upon a Time in Seoul>, and JEON 
Soo-il <Le regard des ombres> will each 
receive 200 million won ($210,000) in 
financing as part of KOFIC's 2006 
Production Support Program _ for 
International Co-productions. BAE's film 
from MK Pictures is a co-production with 
Japan, while JEON's film from Dongnyuk 
Films is being co-produced with France. 

Through co-production support program, 
KOFIC intends to increase cross-border 
co-operation and exchange while also diver- 
sifying the output of Korean cinema. Last 
year's selection was Korean-Japanese 
co-production <Don't Look Back> by KIM 
Young-nam, selected to screen in competi- 
tion at the Locarno Film Festival. In 2004, 
HONG Sang-soo's Cannes entry <Conte de 
Cinema>, co-financed by France's Mk2, 


was selected. - Darcy Paquet 


A 


Fellows Chosen for the first 
Filmmakers’ Development 
Lab 


KOFIC announced the five chosen Fellows 
for its first-ever Filmmakers’ Development 
Lab aimed at Korean and Korean-American 
filmmakers. 

The five Fellows chosen are; Philip 
CHUNG, a writer of plays, television and 
short films; and artistic director of the Asian 
American Lodestone Theater, and columnist 
for Asianweek newspaper. His Lab entry 
“The Crimson Flower” is a noir-inflected 
thriller. 

KIM Young-il is a screenwriter and film- 
maker whose work has been recognized by 
Film Independent and Austin Screenwriting 
Competition. His Lab entry “Hyung’s 
Overture” is a passionate drama of two 
Korean brothers and the sacrifice that elder 
makes for the musical career success of the 
younger. Abraham LIM, a filmmaker and 
writer whose films “Fly,” “Roads and 
Bridges” and “MVP” were acclaimed on the 
film festival circuit. His Lab entry “Orienta- 
tion” follows one woman’s tragic journey into 
Alzheimer’s disease. Jinoh PARK has made 
several internationally acclaimed short films 
“Lunch,” “Request” and “Slowly Silently” that 
have screened at Cannes and Sundance 
international film festivals. His Lab entry 
“Proposal” follows a filmmaker who makes a 
mysterious deal with a man to finance his 
film. Mora Mi-Ok STEPHENS debut feature 
film “Conventioneers” won the 2006 
Independent Spirits Award John Cassavetes 
Award for Best Feature She is preparing her 
second feature with Billy Bob Thornton and 
KIM Yun-jin. Her Lab entry “The 38th 
Parallel” is an action thriller set in Korea. 

Each Fellow will be paired with a Mentor to 
develop their scripts further at the Lab 
retreat in Hawaii during September 4th~ 10th 
that is being organized in association with 
the Academy for Creative Media at the 
University of Hawaii. Following the retreat, 
the Fellows will be brought to the Pusan 
International Film Festival in Korean in 
October, to meet producers and executives 
of the Korean film industry. - MOON Sun-young 
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Asian Film Market for one-stop venue to 
rights holders and negotiate deals 


n 2005, Asia's leading film festival 

marked a milestone with its tenth 

anniversary edition. This year, as it 
sets off into its second decade, the Pusan 
International Film Festival opens new 
ground once again with the launch of the 
Asian Film Market. An ambitious new 
venture -- but also a synthesis of PIFF's 
existing side events — the Asian Film 
Market will provide a new face to the 
varied business-related ventures that 
have made Pusan a must-attend event 
for film professionals interested in Asian 
cinema. 

At the same time, the festival proper is 
also reaching out in new directions. In 
addition to discovering new Asian direc- 
tors and showcasing Asian and world 
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cinema through its program, PIFF is 
now actively engaged in training young 
filmmakers, highlighting acting talent 
and providing a forum for academic 
exchange. 

The rapid expansion of the festival 
since its debut in 1996 has drawn PIFF 
much notice, while also provoking dis- 
cussion about the event's identity and its 
best course for the future. While only 
time will tell how the launching of a 
full-service market will affect the festival, 
there is no doubt that in the coming years 
PIFF will be a key force in the formation 
of Asian film culture. The planned open- 
ing of an architectually-striking new fes- 
tival center in the Haeundae area, 
planned for 2008, will mark the final 





see films, meet with 


step in Pusan's rise from an upstart 
young festival to the highest-profile film 
event in the Asian region. 

At its most basic level, the Asian Film 
Market will provide an expanded space 
for the buying and selling of films to, 
from, and among Asian countries. 
Budgeted at $3 million and funded by 
the city of Busan and private sponsors, 
the Asian Film Market will take place 
over four days, from October 15-18. 
(The festival proper runs from October 
12-20.) Other business-related events 
such as the Pusan Promotion Plan (PPP) 
and the Busan International Film 
Commission Showcase (BIFCOM) will 
be merged into the film market and will 
take place during the same period. 


¥ 
- 





In recent years PIFF has provided 


space to sales companies from across 
Asia to meet with buyers and negotiate 
deals, but from this year the Asian Film 
Market will feature vastly expanded 
facilities and will be open to all inter- 
ested buyers and sellers of films. 

As a result, the spectrum of films on 
display at Pusan will expand greatly for 
those festival guests who purchase a 
market badge. PIFF's main program has 
largely focused on arthouse and 
lower-budget cinema to date, however 
from this year a whole range of commer- 
cial films will also be presented at the 
market. 

The market's organizers hope that the 
event will encourage the further growth 
of Asian commercial cinema by provid- 
ing a one-stop venue to see films, meet 
with rights holders and negotiate deals. 
However some critics wonder if the 
Asian Film Market will be able to vastly 
enhance the level of business that cur- 
rently takes place at the festival. Timing 
is the key concern, in that PIFF takes 
place one month after the Toronto 





International Film Festival 
— which, though it doesn't 
operate a formal market, 
has developed into a 
hotbed of dealmaking — 
and several weeks before 
the American Film Market 
(AFM) in Los Angeles, one 
of the world's busiest film 
markets. It's possible that 
many deals may be dis- 
cussed in Busan, but con- 
cluded later at the AFM. 
Nonetheless, the Asian 
Film Market will be bank- 
ing on PIFF's brand value 
and its focus on Asian cin- 
ema to establish a niche for 
itself in the marketplace. 
Meanwhile, the Pusan 
Promotion Plan (PPP), a 
project market which has 
served as an important 
incubator for many Asian 
directors, will expand as it 
moves under the umbrella 
of the market. The PPP has 
played a key role in the pro- 
duction of many outstand- 
ing Asian films in the past eight years, by 
selecting 20-30 projects each year in 
various stages of production and arrang- 
ing meetings with potential investors or 
co-producers. Last year, over 
600 official meetings were 
arranged by the PPP. Cash 
prizes are also awarded annu- 
ally from a variety of sponsors. 
In 2006, former PPP selections 
by Chinese director LOU Ye 
(Summer Palace), Korean 
director BONG Joon-ho (The 
Host), Taiwanese director 
TSAI Ming-Liang (I Don't 
Want To Sleep Alone), 
Malaysian director HO Yuhang 
(Rain Dogs), and Singaporean 
director Royston TAN (0430) 
were completed and screened 
at prestigious festivals such as Cannes, 
Berlin and Venice. With its move into 
the Asian Film Market, the number of 
PPP projects will expand to 40, up from 
27 last year. The character of the pro- 
jects will also change: whereas a strong 


focus will continue to be placed on Asian 


ao 


< 










directors, a certain number of non-Asian 
projects will be included in the selection 
as well. The PPP will also somewhat 
modify its focus on arthouse filmmaking 
to include more commercial projects. 

To enhance the activities of the PPP, 
the Asian Film Market plans to intro- 
duce an initiative known as "Curtain 
Call" (tentative title), a showcase of 
young and emerging acting talent from 
across Asia. With the continual prolifer- 
ation of international co-productions, 
there is an increase in cross-border 
demand for acting talent, and the Asian 
Film Market will work to meet this need 
by allowing producers and acting talent 
to network. 

Finally, the Busan International Film 
Commissions Showcase (BIFCOM) will 
allow the Asian Film Market to cater to 
filmmakers’ needs at any stage of the 
production process. From choosing an 
overseas location, purchasing film 
equipment, arranging for special effects 
work, or obtaining specialty props such 
as fake firearms, all manner of tasks will 
be made possible by visiting company 
booths at the four-day BIFCOM. In this 
sense, the Asian Film Market will be a 
truly full-service event that can provide 
assistance to films from the investment 
stage all the way up to post-production 
and international sales. 

The spotlight that 
has shined on PIFF 
in recent years has 
increased its ability 
to realize its original 
goals, while also 
making it possible to 
identify and pursue 
new ambitions. As 
the festival matures 
and grows more 
complex, it may lose 
some of the intimate 
feel which character- 
ized its early edi- 
tions. Nonetheless, 
the enthusiasm of its young crowds and 
the bustling appeal of the city of Busan 
will continue to give PIFF a unique fla- 
vor among international film festivals. 


Darcy Paquet 
KOFIC 
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Review of 
Investmen 


M@MM@here’s a 
joke cir- 
| culating 
in Chungmuro that a director unable to 
make his debut or a staff that has no 
work this year is a fool. Since the Korean 
Film Council started collecting data in 
1992, there has not been a year in which 
more than 100 movies were released. 
Forty-seven movies were released in the 
first half of 2006. The 100-film mark, 
about which there has been much talk 
since the beginning of the year, now 
seems almost certain. Capital inflow is 
plentiful and production is zealous, so is 
the Korean film industry on a roll? Not 
according to insiders. The Japanese 
market, which used to pre-pay for 
prospective movies even before they 
were released and thereby help out with 
production costs, has all but lost steam. 
The distribution market is showing signs 
of excessive competition. The earnings 
per movie are increasingly deteriorating, 
and the additional copyrights market 
isn’t recuperating. Korean movies have 
come to a crossroad where they might 
take off or crash. In this article, let’s take 
a look at Korea’s newfound “100 Films 
Per Year” era. 


Insecurity reigns across box-office 
figures, distribution, and prof- 
itability despite increased produc- 
tion 

The fears have been realized. 
Forty-eight Korean films were released 
from the beginning of the year until June 
30. What this means is that, even with the 
side effects of the World Cup, almost 50 
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movies were 
released in the first half 
year alone. Considering more movies 
have historically been released in the sec- 
ond half of the year than the first, the 
increased production numbers become 
clear. The talk in Chungmuro of “100 films 
a year” is becoming a reality; that corre- 
sponds to about two movies released every 
week. According to CGV’s film industry 
report, box office figures in the first half 
were over 8 million, recording a 28.7 per- 
cent increase. The market share of Korean 
film came in at an outstanding 59.5 per- 
cent. Still, insiders say the figures owe to 
the fact the numbers evaluate the market 
situation only by outward appearances. 


According to Korean Film Council sta- 
tistics from January to May, except for 
the carry-over <King and the Clown>, 
average box office figures actually 
decreased 1.5 percent. In contrast, for- 
eign film box office numbers went up 
13.6 percent. If we look at the trend 
starting from 2004, the number of 
Korean films being released has 
increased, but box office numbers are in 
decline; for foreign films, both are on the 
increase. Looking at box-office scores in 
the first half, <King and the Clown> and 
<My Boss, My Teacher> accounted for 
18 million at the box office. 
Starting in February, 
box-office numbers were 
falling. “This slump continued 
for a few months, then the 
overwhelming success of 
Hollywood movies in May 
and June made the Korean 
film industry feel relatively 
impoverished,” says Showbox 
executive director JEONG 
Tae-sung. 








Increase in production numbers 
may lead to distribution overload 
in 2007 

According to experts, the sudden 
increase in production numbers was due 
to three reasons: a backdoor listing rush 
at the beginning of the year, a continued 
fund inflow from communications com- 
panies, and lineup expansion of major 
production companies. “There are 
already 30 films Showbox invests in and 
distributes, and more than 15 that are in 
filming or production,” JEONG 
Tae-sung says. Unlike CJ Entertainment, 
which withdrew from the stock market, 
Showbox’s mother company, Mediaplex, 
is the center of attention at KOSDAQ, 
entering the top 50 in market value 
immediately after its debut on July 7. 
Considering the fact CJ Entertainment 
used to invest in more films than 
Showbox, the investment expansion by 
major companies seems evident. LEE 
Eun, president of MK Pictures, says, 
“The number of films coming out has 
more rapidly increased compared to 
box-office figures, and this is due to the 
overall increase in the fund influx. From 
the creator’s perspective, this is a good 
time to try new things.” Funds are over- 
flowing, and producers are more than 
enthusiastic. However, the real problem 


may not lie in the production, but the 
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screening. “This 
is not new. In 2001, along 
with the organization of an investment 
association, the number of films released 
in 2002 suddenly jumped to 80; even if 
a hundred films were made this year, it 
will be possible for only 80-something of 
them to find screens,” KIM In-soo, presi- 
dent of Cinema Service says. “Unless we 
find new and diversified methods in dis- 
tribution, the revitalization in produc- 
tion due to the fund influx may end up as 
simply an industry bubble.” 

Due to the increasing production 
numbers, the film distribution circuit is, 
for the moment, showing signs of a bot- 
tleneck. Considering the structure of the 
Korean film industry, which derives 
70~80 percent of its income from 
box-office profits, competition among 
individual films for screens is expected 
to get even more intense. CHOI 
Geon-yong, executive director of Lotte 
Entertainment, worries, “In the current 
film scene, distribution and box-office 
power lean too much towards one side 
or the other. If we don’t find a new way 
of distribution, this inclination will only 
grow worse.” Studio 2.0 president KIM 
Seung-bum says, “There are some pro- 
jects in which we have already invested 
but are stuck in the distribution process. 
Such movies are unlikely to be consid- 
ered a priority when brought to the 
major distribution companies. In other 
words, making new ways will also have 
the impact of decentralizing the distrib- 
ution structure from the two major 
companies to other enterprises of mid- 
dle standing.” Considering how securing 
funds and project development mostly 
took place from late 2005 to early 2006, 
the overload is expected to appear 
around early 2007. LEE Eun says, 
“When the industry’s prosperous, excess 
supply is inevitable. Likewise, supply 
shrinks in the face of excess supply and 
falling profits. It seems the zeal in pro- 
duction will continue until the end of 
next year. Of course, the industry’s 
polarization will, too.” KIM In-soo pre- 
dicted, “Perhaps next year, there will be 
movies released late or postponed.” The 


number of screens in Korea was 1648 as 


of 2005. Chungmuro’s moviemakers are 
expecting screen numbers to hit the sat- 
uration point in 2007. KIM In-soo says, 
“Both box-office records and screen 
numbers are expected to slow down in 
2007. Such symptoms will appear in full 
next year.” The stalemate in screen 
numbers is directly related to Korea’s 
market size. LJ Film’s LEE Seung-jae 
says, “There will come a point when the 
limits of Korean film industry are 
revealed; what this means is we can’t try 
to revitalize profits beyond that point, at 
least in the Korean market.” As big 
international projects such as <Julia> 
and KANG Je-kyu’s <X Project> are 
revealed and half-year records of pro- 
duction companies who have gathered 
funds through backdoor listing are cal- 
culated, the year 2007 may turn out to 
be the crossroad of the Korean film 
industry. 


Quality of films raise questions of 
decreased profitability 

In a situation where the average pro- 
duction cost remains stable while the 
number of films being produced contin- 
ues to rise, decreased profitability 
becomes an obvious problem. In the 
past two years, production costs aver- 
aged 2.8 billion won, and marketing 
costs 1.4 billion won. These numbers 
don’t show signs of going down. KIM 
Seung-bum says, “Along with the 
increase in numbers, we’re concerned 
production costs will actually go up, 
according to the law of supply and 
demand. Costs in the domestic film 
industry increase easily, but they are 


hard to bring down; this may become a 
CHOI 
Geon-yong says, “The more inclined 


burden to production.” 
towards conglomerates the movie 
industry becomes, the more films will 
fail to break even. Under such circum- 
stances, it’s harder to produce those 
with moderate box-office power—2 mil- 
lion to 3 million viewers—which have 
played a positive role in the industry.” 
In the end, when an adequate number 
of movies are produced, a situation 
repeats where those that might ordinar- 
ily get 500,000 viewers would get only 
10,000-20,000. JEONG Tae-sung says, 
“If we take the Korean film market size 
and production cost per film into con- 
sideration, we can calculate the ideal 
number of films to be released a year. 
Right now, the actual number [being 
released] is far above that.” LEE 
Seung-jae agrees, saying “Just looking 
at the first half, except for the top seven 
box-office hits, 40 films couldn’t break 
even, or just barely reached the break 
even point. If the trend continues, this 
phenomenon will grow commonplace... 
The situation now isn’t caused by qual- 
ity improvement due to the strengthen- 
ing of internal infrastructure. Because of 
this, decreased profitability and cut- 
throat competition is unavoidable, 
which will result in fewer viewers per 
movie.” The Japanese market, once con- 
sidered the prime market for interna- 
tional copyright sales, is rapidly growing 
cold. The decrease in profits due to ris- 
ing numbers may lead to falling into 
one’s own trap. Funds and contents are 
in overflow, but the market remains 
constant. In July, when <Hanbando> 
and <The Host> are released, competi- 
tion between distributors is expected to 
reach its highest point. The question is, 
between JEONG Tae-sung’s position— 
that “because there are a number of 
movies that are competitive in produc- 
tion quality, the second half will be bet- 
ter than the first”’—and LEE Eun’s—that 
“taking into account the production cost 
and stabilized box-office records, an 
overall decrease in profits will be 
unavoidable”—which will prove true? 
Production is in full bloom; either a 
takeoff or decline is imminent. 
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Japanese buyer at Cannes film 

market told a Korean distribu- 
tor, only half jokingly. The statement 
plainly illustrates the place Korean films 
currently hold in the Japanese market. 
The Japanese market, which has been 
for some time the “3rd fund source,” is 
suddenly freezing up. Considering the 
situation only a year ago where Korean 
movies were exported with several mil- 
lion dollar minimum guarantees and 
amidst fierce competition between 
Japanese importers, the recent develop- 
ment seems like a strange symptom. 


For a time, the Korean film industry 
looked like the golden goose that earned 
yen. Last year’s Cannes market was the 
high point. <April Snow> brought in a 7 
million-dollar minimum guarantee; 
<Duelist> 5 million; <The Host> 4.7 
million (including 1.2 million in invest- 
ment); <Running Wild> 4 million ; and 
<Apartment> 2 million. Even before and 
after Cannes, <Almost Love> sold for 5.2 
million dollars, <Now and Forever> and 
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<Typhoon> 
3.5 million respectively; 

<A Bittersweet Life> 3.2 million, 
and <Welcome to Dongmakgol> 2 mil- 
lion. After all, last year’s exports to the 
Japanese market totaled 60.32 million 
dollars, a 49.3 percent increase from 
2004. Keeping in mind the fact that the 
40.4 million made in 2004 was already a 
191 percent increase from 2003, Korean 
film exports to Japan have increased 
over threefold in the past two years. This 
is partially thanks to the good box-office 
results of <Windstruck> and <Untold 
Scandal>, but anyone could see that it 
was the popularity of Hallyu (Korean 
Wave) stars that was behind this 
upsurge. 

This year, however, the situation is 
taking a split turn. The Japanese mar- 
ket’s indifference was made clear in 
Cannes. Except for <Once in a Summer> 
starring LEE Byung-hun, which was sold 
to Japan’s SPO for 4 million dollars, 
total sales to Japan were insignificant. 
Agnes LEE of Showbox’s International 
Department summarized this year’s 
atmosphere. “Simply put, there weren’t 
that many Japanese buyers in Korean 
film booths." ShowEast’s Michelle SON 
says, “The biggest difference this year is 
that buyers are saying, ‘Let’s see the 


999 


movie first.’” In effect, for some time 


Japanese importers used to compete 


NN ‘~ ane 


even before 





the film was made. 
Cineclick Asia’s CHI Sang-eun 
says, “Even last year, buyers often made 
an offer just with the actor’s name, 


screenplay or even just the synopsis.” 


Low box-office scores compared to 
high prices major factor in 
demand decline 

The most important reason the 
Japanese market suddenly froze up is 
that Korean films didn’t produce the 
anticipated box office numbers to justify 
their price. Among the films released last 
year, <A Moment to Remember> and 
<April Snow> brought in 3 billion yen 
and 2.7 billion yen respectively—modest 
successes—but most Korean films were 
unsuccessful. In particular, Japanese 
movie importers are suffering from a 
decrease in sales revenue as Korean 
films released between the end of last 
year and first half year of 
2006—<Running Wild>, <Typhoon>, 
<Duelist>, 
<Rikidozan: A Hero Extraordinary>, 


<Now and Forever>, 


<Daisy>—failed to attract audiences. 
What makes Japanese importers less 
positive towards the import of Korean 
films is that there are still a considerable 
number of Korean films for which they 
paid fairly high prices still waiting to be 
released. 

But overseas marketing staff of local 
distribution agencies and film produc- 
tion companies point out that it’s pre- 
sumptuous to pronounce the end of 












Hallyu. Kini KIM, VP of Sales of CJ 
Entertainment, explains, “Some Korean 
film distribution agencies including our- 
selves have been concentrating on sim- 
ply pushing up minimum guarantees. As 
the popularity of certain Korean movie 
stars soared, so did the copyright fees of 
Korean movies. Maybe we were all 
infected with a virus, or strange obses- 
sion, that we have to get at least several 
million dollars when selling a movie to 
Japan.” Calling the current situation "a 
burst bubble," CHI Sang-eun says, “That 
many Korean film sales agencies tried to 
export even those films that weren't 
appropriate for overseas markets has 
contributed to undermining the compet- 
itive power of Korean movies, and 
Korean films had to experience a down- 
turn eventually.” 


Another problem is that Korean 
movies are seeing a decrease in demand 
not only in Japan but also in Asia in gen- 
eral. Michelle SON says, “Melodramas 
and romantic comedies, which once 
were well received in Asian markets, are 
these days getting unfavorable 
responses. Asian buyers complain of 
similar plots: funny scenes in the begin- 
ning, somebody dying in the middle, and 
sadness at the end.” In particular, 
Korean movies are losing their ground in 
Asian markets, as Japanese movies have 
recently resumed their popularity with 
<Crying out Love, in the Center of the 
World> serving as a turning point. 
Sparked by the success of melodramas 
such as <Crying out Love> and <Now, I 
Am Going to Meet You>, the popularity 
of Japanese movies is spilling over into 
animations and historical dramas, as is 
the popularity of Japanese movie stars 
like Satoshi Tsumabuki. 


Various efforts to depend less 
upon Japanese market and 
advance into other overseas mar- 
kets 

All in all, one alternative could be to 
reduce the industry's dependence upon 
Asian markets including Japan. The 
Japanese market accounted for 79.4 per- 
cent of 75.99 million dollars of Korean 
film exports in 2005. If we were to 
include the rest of Asia, the percentage 
climbed to 87 percent. On the other 
hand, exports to non-Asian markets 
decreased. In 2004, exports to 
non-Asian markets stood at 12.95 mil- 
lion dollars, but last year, the total fell to 
9.85 million dollars. This year, the mar- 
ket situation is showing some signs of 
recovery. Demand for Korean movies in 
South America and Eastern European 
countries are on the increase. Kini KIM 
says, “Exports to European countries 
this year in Cannes set a record thanks to 
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the aggressive purchasing of Eastern 
European countries. Previously, no 
country but Mexico in Latin America 


had contacted us to purchase Korean 
movies for single nation distribution, but 
this year Brazil, Argentina, Chile and 
Columbia followed suit.” 

But if we take it for granted that the 
Japanese market would shrink, it would 
appear difficult for Korea to satisfy its 
greatly expanding film production with 
the overseas markets it has already 
secured. It is in this regard that various 
and more aggressive attempts are being 
made to approach overseas markets. As a 
part of those efforts, CJ Entertainment in 
May directly distributed its film 
<Tyhpoon> in the world’s largest market, 
the United States. SEO Hyeon-dong, CJ’s 
overseas market planning team chief, 
says, “We secured only 20 to 30 screens, 
but it was meaningful in that we could 
garner up first-hand U.S. market data.” 
He continues, “The final objective of CJ is 
set up a distribution center in the United 
States for the introduction of Asian con- 
tents.” In another bid, CJ is now pushing 
for direct production in 
the United States, while 
promoting co-produc- 
tion with Japan on such 
projects as <One Missed 
Call Final> and <A 
Black House>. It will 
approach the 
Chinese market with 


also 


contents that can appeal 
to Chinese viewers. 
Prime Entertainment is 
taking on a more aggres- 
sive approach with a 
plan to produce a movie 
in English. It is now 
co-producing the <Julia 
Project> (working title) 
together with Focus 
Pictures, an affiliated 
company of Universal 
Studios. LEE Seung-jae, 
vice president of Prime, 
says, “We can advance 
into the world’s largest 
movie market of North 
America only with 
movies produced in 
English. “An American director and first 
class actors and actresses from 
Hollywood will be mobilized for the Julia 
Project, but the longer-term plan is to 
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introduce the 





creative power of Korea into 

the U.S. market.” Such projects as “Li 
Sim,” to be co-produced with Hollywood, 
and an action movie directed by JUNG 
Doo-hong are planned in this context. 
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standing in the 
context are 
Chungeorahm Film’s bid to directly dis- 
tribute <The Host> to China and Boram 
Pictures’ project to 


same 


reproduce 


<Simcheong> and <Manchu> for the 
whole Asian markets. Nearly all 
Chungmuro agrees that temporary set- 
backs in the Japanese market won't per- 
manently hinder the so-called “Globaliza- 
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tion Project” of 
movies. On 

decreasing exports, they say that the 
popularity of Korean stars will be revived 
only if movies have stronger plots and are 
more entertaining. They went on further 
foresee that there will be a change in the 
Japanese market in the latter half of this 
year when high quality works like <You 
Are My Sunshine>, <Welcome to 
Dongmakgol>, <King and the Clown>, 
and <The Host> are released. 


Korean 
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Rank Title First Run Distributor Admissions in Seoul | Admissions Nationwide 
1 King and the Clown 2005/12/29 Cinema Service 3,447,983 12,302,831 
Mission: Impossible III 2006/05/03 UIP Korea 1,584,202 5,/40,789 
3 My Boss, My Teacher 2006/01/19 CJ Entertainment 1,502,821 6,105,431 
4 The Da Vinci Code 2006/05/18 Sony Pictures 1,144,795 3,339,082 
5 Forbidden Quest 2006/02/23 CJ Entertainment 868,692 2,076,022 
6 Poseidon 2006/05/31 Warner Bros. 778,600 2,214,600 
7 My Scary Girl 2006/04/06 CJ Entertainment 768,260 2,286,860 
8 Bloody Tie 2006/04/27 MK Pictures 635,987 2,104,716 
9 X-Men: The Last Stand 2006/06/15 20th Century Fox 606,000 1,804,100 
: 10 Barefoot Ki-bong 2006/04/26 Showbox/Mediaplex 524,357 2,347,311 
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1 King and the Clown 2005/12/29 Cinema Service 3,447,983 12,302,831 
My Boss, My Teacher 2006/01/19 CJ Entertainment 1,502,821 6,105,431 
3 Forbidden Quest 2006/02/23 CJ Entertainment 868,692 2,076,022 
4 My Scary Girl 2006/04/06 CJ Entertainment 768,260 2,286,860 
5 Bloody Tie 2006/04/27 MK Pictures 635,987 2,104,716 
6 Barefoot Ki-bong 2006/04/26 Showbox/Mediaplex 524,357 2,347,311 
7 Almost Love 2006/03/23 Showbox/Mediaplex 507,416 2,066,354 
8 Vampire Cop Ricky 2006/02/09 Showbox/Mediaplex 470,475 1,824,822 
9 A Dirty Carnival 2006/06/15 CJ Entertainment 454,986 1,490,760 
10 Oh! My God 2006/02/16 ShowEast 426,269 1,858,668 
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Rank Title First Run Distributor Admissions in Seoul | Admissions Nationwide 
1 Mission: Impossible III 2006/05/03 UIP Korea 1,584,202 5,/40,789 
2 The Da Vinci Code 2006/05/18 Sony Pictures 1,144,795 3,339,082 
3 Poseidon 2006/05/31 Warner Bros. 778,600 2,214,600 
4 X-Men: The Last Stand 2006/06/15 20th Century Fox 606,000 1,804,100 
5 Behe aiua Wiis 2005/12/29 Buena Vista 497,796 2,505,133 
6 King Kong 2005/12/14 UIP Korea 429,121 4,232,430 
7 Pride And Prejudice 2006/03/24 UIP Korea 420,814 938,874 
8 Memoirs of a Geisha 2006/02/02 Sony Pictures 375,553 983,635 
9 Munich 2006/02/10 CJ Entertainment 328,601 804,909 
10 Hoodwinked 2006/04/06 Showbox/Mediaplex 300,873 1,057,223 
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For BONG, however, this story of a 
monster emerging from the Han River 
was a dream project that went back as 
far as his childhood. He had decided to 
become a director when he was in mid- 
dle school, and one day in 1986 or 1987 
as a high school student, he witnessed a 
strange sight out of his window. From 
his apartment, he could see Jamsil 
Bridge. According to him, he saw “some- 
thing black like a mound of excrement 
climbing the bridge post.” After the inci- 
dent, he made it his goal to make a 
movie where “people fight against a 
monster from the Han River.” After 
years of keeping the dream in the closet, 
in 2000 he read in the newspaper of the 
McFarland Incident, in which an 
American civilian employee of the U.S. 
military's mortuary discharged some 
470 bottles of formaldehyde into Seoul's 
Han River through the sinks. “Anyone 
who’s ever thought of making a monster 
movie set in the Han River just couldn’t 
pass this up. Environmental activists 
would be terrified to hear this, but I was 
secretly glad thinking I could use this 
right away in the screenplay.” 


It was spring 2002 when he started 
plotting <The Host> in earnest, when he 
was making <Memories of Murder>. He 
showed a composite picture of the Loch 
Ness monster and the Han River’s rail- 
road bridge to CHOI Yong-bae, presi- 
dent of Chungeorahm Film, with whom 
he had promised to make a movie. “I was 
at a loss for a moment; but I knew he 
was the type of person who only speaks 
about what he can do, so I wasn’t too 
worried,” CHOI explains. The basic 
planning for <The Host> was completed 
in 2002 and 2003, when he was making 
<Memories of Murder>. He made the 


storyline while filming <Memories of 





Murder>, and hunted for locations 
between schedules. He took pictures of 


the Han River every time he was at the 
riverside, or on the ferry, and also while 
driving along the riverside. “I put myself 
in many dangerous situations; I almost 
got into a car accident trying to drive and 
take pictures at the same time,” he says. 

The production got down to business 
at the end of 2003. While writing the 
screenplay, he started thinking about the 
presentation of the monster. He read 
every issue of “SFX,” a specialty maga- 
zine dealing with special effects, watched 
and analyzed every SF movie, including 
DVD supplements, such as <Star Wars> 
and <The Lord of the Rings>. Following 
the production team of YIM Phil-sung’s 
<Antarctic Journal>, which was shot in 
New Zealand, he visited Weta 
Workshop, carefully probing the possi- 
bility of working together. In addition, 
along with creature designer JANG 
Hee-cheol, he started sketching the 
appearance of the monster. 


It was 
a dream project 
that went back 
as far as BONG’s 
high school days. 


In 2005, when the screenplay and the 
form of the monster were slowly coming 
into shape after a year’s work, BONG 
visited Weta Workshop. He explained 
his plan using a draft of the screenplay, a 
few hundred designs, and animatics, a 
moving picture continuum. Weta also 
agreed on the production cost and basic 
clauses, and took charge of the computer 
graphics of <The Host>. Even when 
talks with Weta were almost complete, 
BONG couldn't relax: if Weta réfused 





agreement in the final stage, the produc- 
tion of <The Host> might be delayed for 
an unknown amount of time. As a safety 
measure, he contacted Orphanage, the 
American computer graphics company 
that created <Hellboy>, <The Day After 
Tomorrow> and <Sin City>. BONG’s 
premonition came true; the price negoti- 
ations with Weta fell through in the final 
contract stage. BONG’s production team 
hastily flew to San Francisco, where 
Orphanage is located, and signed a con- 
tract to work with them. Kevin Rafferty, 
the visual effects supervisor of <The 
Host> says, “When BONG made an 
offer, he had already done a lot of home- 
work by himself. His storyboard accu- 
rately told us what shots he wanted, and 
the important scenes with the monster 
were made into ani- 

matics. I thought; 
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we should do it when I saw them.” 
BONG and creature designer JANG 
Hee-cheol took the utmost care over the 
design of the monster. It is entirely 
impossible for the monster to be realis- 
tic, but given the monster was born of a 
pollution-induced mutation, it had to be 
at least somewhat realistic. According to 
JANG, it had to feel “distinctly Korean, 
and real enough so that when it comes 
face-to-face with SONG Gang-ho, the 
leading actor, it wouldn’t look out of 
place.” 
have a multi-layered mouth that could 


Moreover, the monster had to 


swallow and pit humans in order to sat- 
isfy BONG’s storyline. For this monster 
based on a fish, JANG looked at almost 
every kind of fish, and even ate them to 
research its head structure. The mon- 
ster’s form was finalized only in 
mid-2005, almost 1,000 designs and 
2,000 sketches later. 

Shooting started in July, 2005. The 
main cast were already confirmed by the 
end of 2003, when the film was still in 
the planning stage. “I cast the actors I’ve 
worked with before, knowing that I'd 
have to devote a large portion of time to 
things I’ve never done before, such as 
computer graphics” he says. SONG 
Gang-ho, BYUN Hee-bong, PARK 
Hae-il, BAE Doo-na are all actors 
who work well with BONG. 
SONG Gang-ho and PARK 

Hae-il have worked 
Ys with BONG in 
<Memories of 
Murder>, 
>41 BAE Doo-na 
_ was in 


















. <Barking Dogs 
Bite>, 
BYUN 
Hee-bong starred 
in both. The 
actors decided to 


Never 
and 


star in the film 
after listening to the 
synopsis only, even 
_ before the screenplay 
was written; this 

- allowed BONG to 
, incorporate the actors’ 
real characters into the 
screenplay. The staff 
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also consisted of people BONG had 
worked with before, such as KIM 
Hyeong-gu, the photography director 
in <Memories of Murder>, and RYU 
Seong-hui, art director, both of whom 
participated from the pre-production 
stage. 


The Host is 
rewriting the record 
book of the Korean 
film industry 


Most of the filming of <The Host> was 
completed around the Han River. The 
film had made it a secondary goal to 
“show the unfamiliar side of Han River,” 
where most citizens of Seoul pass by 
once or twice a day. With the active sup- 
port of the city of Seoul, the staff filmed 
in many locations on the river. The fluc- 
tuating water level proved to be the most 
problematic enemy. If the water level 
changed, it became impossible to con- 
nect the scenes smoothly. In particular, 
the actors and staff had the most diffi- 
cult time filming beneath Dongjak 
Bridge, where the family members 
depart looking for Hyeon-seo, and fight 
with the monster for the first time. It 
rained throughout the shooting, while 
the situation required intense, emotional 
acting. The shooting was delayed many 
times. The scene where BYUN Hee-bong 
collapses after fighting with the monster 
one-on-one was delayed for 18 days due 
to the heavy rain. 

The nature of the movie—the unprece- 
dented (in Korea) utilization of a fully 
computer-generated character—also 
made it difficult for the filming staff. 
Such was especially true for the actors 
who had to act against a non-existent 
monster. They were bundles of nerves at 
the early stage of shooting. SONG 
Gang-ho’s joke during the pre-produc- 
tion stage saying, “[BONG is] only tend- 
ing to the monster and not the actors” is 
another expression of the strain that 
results from acting with an invisible 
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monster. 
Fortunately, 
the actors gradu- 
ally adapted to 
the situation as the 
shooting pro- 
gressed. “Considering 
the fact that one often 
doesn’t look at the per- 
son but the camera even 
when acting with a real 
person, acting without an 
object wasn’t too difficult,” 
SONG says. The problem, 
however, was that BONG asked 
for a type of acting different from 

that usually found in horror films. 
According to SONG, “If you look at 
Hollywood monster films, the emo- 
tions of actors are really simple: they 
are either surprised, on the run, or 
killing someone. In this movie, you have 
to imagine the opponent is not just a 
mutant creature, but an invisible 
power.” KIM Hyeong-gu, the photogra- 
phy director, had a different set of prob- 
lems. Not only did he have to shoot as if 
the monster was in the angle, but he had 
to move the camera in the same angle 
and movement as the animatics that 
were pre-developed for the computer 
graphics. KIM says, “it’s hard enough 
imitating the animatics, but I had to 
think constantly about which lens to 
choose and how to move it at what speed 
and width.” 


Even in the midst of all the compli- 
























































cated filming, BONG watched every situ- 
ation. He minded every detail of the 
screen, and played up every subtle 
nuance in acting. With his meticulous 
style, he earned the nickname “Bong- 
tail,” which is short for “BONG” and 
“Detail.” The word he used habitually at 
the shooting site was “I'll point out 
just three things.” When the actors 
were filming a fantasy scene in 
which four family members 
m are eating in their corner 
shop on the Han River ter- 
race and dreaming of 
Hyun-seo, he said in a fast 
manner, “I'll point out just 
three things. First, the table 
is too straight. Make it 
slightly skewed. Second, 
please take care it’s not too 
obvious you're pouring hot 
water slowly. Third, please 
change the position of Mr. 
BYUN’s cup noodle.” This 
| is not to say he only pushed 
the actors one-sidedly. At 
the shooting site, he fre- 
quently commended the 
actors, saying, “Wow, that 
was great! How could you 
act so well?” The actors 
would reciprocate, prais- 
ing his ideas while moni- 
toring the scenes. The sur- 
vival of the actors and staff 
from physical and mental 
burden may be thanks to 
the mutual 
between them. 
The filming of <The 
Host> 
January, 


respect 


ended in 
2006, Six 
months into shooting. 
Actors now had to 
fight against the cold 
and snow, replacing 
the heat and 

typhoons. They had 
safely completed 114 
film shoots, but this 
only meant the 
beginning of more 
= work. He had to 
mind the com- 
puter graphics 


process going on at Orphanage in the 
United States while editing. As it was 
impossible to go to the U.S. for discus- 
sion, he chose video conferencing. The 
problem now was the 14-hour time dif- 
ference between Seoul and San 
Francisco. To overcome this, he chose to 
get the image through the Internet. He 
reviewed the computer graphics work 
Orphanage did the previous day, pro- 
jected it on a large screen and pointed 
out what he wanted standing in front of 
the screen. The entire process was 
recorded and sent to Orphanage in a 
moving picture format. BONG called 
such a discussion format, “the weather 
forecast conference.” 

The first final edition of <The Host> 
was completed prior to the Cannes Film 
Festival in May. The results were as 
widely published. Many publications 
such as “Variety,” “New York Times,” 
and “Liberation” called the film, which 
was invited to the Directors’ Fortnight, 
an “entirely different type of monster 
movie.” The revised version of the 
Cannes edition, with corrections in com- 
puter graphics, soundtrack and sound 
effects, was released in Korea on July 27. 
Released on 620 screens nationwide, the 
film reached 1 million at the box office in 
the first two days; the next two days 
added an extra million. The records con- 
tinue: fifth day, 3 million; seventh day, 4 
million; ninth day, 5 million; eleventh 
day, 6 million; and twelfth day, 7 mil- 
lion. 

<The Host> is rewriting the record 
book of the Korean film industry, and 
challenging the box-office record of 12.3 
million set by <King and the Clown>. In 
conclusion, <The Host> is a monster 
movie that’s a combined result of 
BONG’s tenacity and the actors and staff 
who took on the childhood dream of the 
director as their own. 
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In this movie” 


<The Host> is setting box-office records by 
day. How does it feel? 

First of all, ’'m relieved. Since it will be 
released worldwide until the end of the 
year, staring in Asia to Europe and 
America, I hope it goes well there, too. 
Personally, the atmosphere is so boister- 
ous, it feels burdensome. After all, 
although I’ve spent the last three years 
making this film, after some years it will 
simply be remembered as my early film. 
I’d like to slowly get down to the next film. 


You recently returned from Japan for pro- 
motion. How was the response there? 

There 
Japan—maybe it’s because Japan is the 
home to monster movies. Among the 


was much interest in 


industry people, <Memories of Murder> 
also gathered positive response. SONG 
Gang-ho gave an impression of a reliable 
actor, and BAE Doo-na starred in the 
Japanese movie, <Linda Linda Linda>. 


How is the worldwide release schedule? 

I know it will be released in Hong 
Kong at the end of August. I’m visiting 
Hong Kong starting August 11 for that. 
September 2 will be the date in Japan. 
Also in September, it will be released in 
Singapore, Taiwan and Thailand. 
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France will be November, and I heard 
the English-speaking countries—United 
States, Australia, Britain—will release it 
by the end of this year or early next 
year. I’m not sure about South America. 


From a Korean’s perspective, the movie is 
very Korean. How was foreigners’ response 
in Cannes Film Festival and in Japan? 

Just as when we released <Memories of 
Murder>, they understand much of what 
we think “only Koreans will understand.” 
The parts where the audience laughed were 
also similar. It may owe some parts to sub- 
titling, but even a “Korean” subject such as 
the mass incense-burning place didn’t seem 
to alienate them very much. In particular, 
Japanese audiences seemed to completely 
understand the part where a superinten- 
dent shouts out to no one in particular to 
move his car or where a public servant asks 
for a bribe. Perhaps Asians would under- 
stand these more than Europeans. At 
Cannes, the speed of response may have 
varied, but the way people perceived the 
movie wasn’t much different. 


| also heard of a production offer from 
Hollywood. 

Before going to Cannes, I met an influ- 
ential producer. We talked about sending 


| 





a screenplay I had developed, but there 
wasn’t a detailed discussion. After 
Cannes, I received several calls from 
Hollywood agencies asking if I had 
thought of filming an English movie. 
Some of them promised to meet me in 
Toronto or Edinburgh film festivals. For 
the present, though, I have the next films 
lined up, so I don’t think I'll be going 
international in the immediate future. 


As far as that goes, what’s the scene you 
worked hardest on? 

I heard they use the word “money-shot” 
in Hollywood for the scenes that require 
heavy visual effects. In this movie, that 
would be the scene where the monster 
climbs Dongjak Bridge perpendicularly 
and rollicks around like a Pyongyang cir- 
cus acrobat. The scene captures Nam-il 
and Hee-bong following the monster in 
long shot, with the monster showing off 
some complex moves. That kind of scene 
can’t be found even in Hollywood movies. 
People at the Orphanage saw the animat- 
ics (3D video continuity) and liked it, say- 
ing it’s a challenge. 


You must be sick of the monster now, but 
also happy to see it having spent so long 
together. 


I dreamt once of catching a monster 
and making a movie with it. The monster 
kept throwing fits once we started shoot- 
ing. It wouldn’t cause trouble when the 
camera wasn't rolling. So I was saying as 
I woke up, “Why won't that thing calm 
down? Even the puppy in “Barking Dogs 
Never Bite’ wasn’t as bad.” (laughs) 
Originally, we were going to put some- 
thing like that on the DVD. For example, 
Song Gang-ho would say with a very tired 
expression, “Normally, the monster isn’t 
so bad—but today being so hot, he’s lost 
his temper.” Then we see the monster 
writhing in the background and the han- 
dler throwing him a tuna. (laughs) We 
didn’t have enough money to do that. 


We can see you tried to make a monster 
movie that’s somewhat different, while keep- 
ing the genre’s tradition. Is there anything 
that you took special care of, personally, or 
something that you wanted to stand out? 

On the surface level, family is the key- 
word. But if you look closely, it’s not 
really about family. Before that, the 
important theme is who protects whom. 
The family desperately tries to save 
Hyun-seo, but she fights in the drain 
hideaway to save a kid who’s weaker than 
her. These people weren’t related in the 
first place, but they become entwined, 
protecting and receiving protection. It’s a 
kind of goodwill cycle. At the opposite 
end is the vicious cycle leading from poi- 
son to virus to monster. I thought of this 
goodwill cycle as a bigger concept than 
family. Ordinarily, the important thing in 
monster movies is how the monster 
devours humans, and how the only sur- 
vivor kills the monster. In this movie, the 
motive of protection and eating a meal 
keeps repeating. As you know, the 
English word for the Korean “taking into 
custody and giving food” is “feed.” 


In stories where many people get together 
to fight an enemy, they stick together to 
gather more cinematic force. In this one, 
though, everyone scatters. Why? 

When the screenplay was written, 
there were two schools of thought: those 
who liked that aspect, and those who 
thought it was strange. The usual course 
is, of course, even the people who were 


introduced separately come together at 
the climax. The relay approach in this 
movie—where the camera follows scat- 
tered characters—may look new to some 
audiences. It had a good response at 
Cannes. Such a thing was possible only 
because there was a powerful and con- 
crete mission of saving Hyun-seo. I like 
the helpless feeling we get when, right 
after they disperse, everyone is put to 
test. The first time we get away from the 
Han River, we suddenly see downtown, 
and Nam-il appears like a criminal on the 
run. When he walks the back streets of 
the city wearing a mask, a completely dif- 
ferent setting and atmosphere unfolds, as 
if the events that just happened were 
nowhere in the present. 





We can’t pass up the political aspect of the 
movie. Nam-il had been a student activist, 
and a massive protest scene comes at the 
end. More than anything, the United States 
in depicted in a very unfavorable light. 
Starting with the “McFarland incident” where 
toxic chemicals were illegally discharged into 
the Han River, the film plainly recalls several 
American-sparked incidents. 

It’s really simple, actually. Anyone 
who’s ever thought of making a movie 
that involves a monster in the Han River 
won't be able to ignore the "McFarland 
incident." Those in environmental orga- 
nizations might be appalled at this, but 
when I read about the incident in the 
newspaper, I was glad because I could 


use it in the screenplay right away. Even 
in “Godzilla,” the Hiroshima bombing is 
presented as the origin. Such events are 
historic and make great starters for 
movies in this genre. Besides that, “Agent 
Yellow,” which is the chemical that the 
Americans would like to use to wipe out 
the virus carried by the monster, came 
from Agent Orange, the defoliant. The 
American soldier’s line in the movie, “No 
virus,” is of course reminiscent of the fact 
there weren’t any weapons of mass 
destruction in Iraq. Such things are 
already commonly known, so they just 
seeped into the scenario. From the cor- 
rupt public officials who pluck loose 
change from citizens to the exploitive 
detective agents and the weird police offi- 
cer, there are many layers of satire in this 
movie, and the United States just hap- 
pens to be one of them. Of course, it is 
quite a big presence. 


In <Memories of Murder> and <The Host>, 
the presence that shakes up a community is 
depicted as something from outside the com- 
munity. PARK Hae-il is from the city, and the 
monster is created by the United States, also 
an outsider in the sense it’s foreign. 

Everything can either be inside or out- 
side, depending on the border. Here, too, 
matters surrounding the monster prove 
to be more problematic than the monster 
itself. For example, look at the incompe- 
tent government and the United States, 
which declared there to be a virus when 
there was no such thing. In fact, these 
things always surround us, but we only 
realize them through a catastrophe. 


What’s your next plan? 

I’m thinking of a low-budget film. It’s 
about an extremely destructive relation- 
ship between a mother and son. The ten- 
tative title is “Mother.” The goal is to start 
filming by the end of next year. After that 
will be <Seolguk Yeolcha> (roughly trans- 
lated as “A Train of Snow Country”), 
based upon “Le Transperceneige,” a 
French comic book. It’s a tough movie to 
work on right after <The Host>, because 
it is rather large in scale and includes 
visual effects. 

MOON Seok, OH Jung-yun 
CINE 21 
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Korean title “Jjakpae” means, literally, 
“a pair of gangsters.” The “pair” in this 
case is RYOO Seung-wan and JUNG 
Doo-hong. The two, who have been 
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arts director for a long time, are the pre- 
sent of Korean action movies. That, and 
the fact that the two star in <The City of 
Violence> (Jjakpae) as the two leading 
actors, are the reasons why the movie will 
be the most representative present-time 
Korean action film. <The City of 
Violence> is a film in a brand-new genre 
never seen before. In Hong Kong, where 
actors such as Jackie Chan and Donnie 
Yen freely work as director, martial arts 
director and actor, such dual-responsibil- 
ity is entirely common; but it is an 
unusual venture even in Japan, where 
kung fu and samurai film have a long his- 






! The Pleasures 
of a Pure Action Movie 


tory. This is a challenge aimed at the 
martial arts film market, still dominated 
by Hong Kong, and a pioneering attempt 
for a different film genre. From this per- 
spective, <The City of Violence> is prob- 
ably the most creative film in the Korean 


: film industry. 


The roots of <The City of Violence> 


'can be found prior to <Crying Fist> 


(2005), while RYOO was making 
<Arahan> (2004). In this film, RYOO 
and JUNG met as the director and mar- 


_, tial arts director, with JUNG even star- 
3 ring in the film. Since RYOO appeared 


out of nowhere with <Die Bad> in 2000, 
RYOO has always been called the “Action 
Kid.” However, <No Blood No Tears> 
(2002)—which earned the title, “Pulp 
Noir”’—is a “noir” movie, and <Arahan> 
is more of a fusion hero film based in a 
modern city. <Crying Fist> erases the 
boundaries of the action film genre, and 
is more fittingly called a human sports 
movie rather than an action movie. In 
conclusion, each one of them is just one 
step away from being traditional “pure 
action.” <Arahan> is the closest to being 
called an action movie, but the fact that it 
is a modern-city hero film and that it 
relies on CG and wires left RYOO thirsty 
for raw action. RYOO had the definite 
self-awareness that his basis was action; 
at one moment, he came to realize that 
he never dealt with the pure form of 
action. JUNG had the same problem. He 
wanted to make Seoul Action School 
more than a simple school and training 
ground, but wanted to put it on the big- 


ger foundation called production. The 
consequence was, of course, the world of 
pure action. 

When we're talking about pure action 
movie with minimum interference of 
technology, the most important thing is 
the actor. Asian action movies, funda- 
mentally, are about the actor who can 
freely yield martial arts without the help 
of camerawork. “I wanted to avoid using 
telephoto lenses to hide the actor’s flaws, 
widen size, or shoot at a deceiving angle. 
I wanted to capture the real live 
action—who can do that in Korea? There 
must be a few, but as for one that was 
within my radar, there was only JUNG 
Doo-hong,” RYOO says. JUNG, who had 
always wanted to make and star in a film 
like <Die Bad>, gladly accepted, thinking 
only of the young and vigorous RYOO at 
the time he was filming <Die Bad>. 

Thought doesn’t achieve anything. It 
started out with the mission of making 
something that’s distinguishable from 
Hong Kong or Hollywood; the story 
looked interesting, but given that it 
doesn’t employ any top stars—only 
RYOO and JUNG—financing was a prob- 
lem. Everyone asked them, prefacing 
their with 
don’t-get-me-wrong, “Do the two of you 


words cautionary 
have to be in the film? Can’t you give it 
up?” It was a difficult situation when 
Moho Film, where PARK Chan-wook was 
participating, refused. Fortunately, at the 
<Crying Fist> release interview, RYOO 
mentioned <The City of Violence> as his 
next project, and some people took inter- 
est. As they were feeling some relief, 
<The City of Violence> was selected as 
the first 
feature-length film production project at 
CJ Entertainment. The talk they had 
shared started to be realized; LEE 
Won-jae was already working on the 


installment of a HD 


screenplay. The final form was completed 
in the plane, while flying in and out of 
Cannes for <Crying Fist>. In addition, 
KIM Youung-cheul, photography direc- 
tor and CHO Hwa-sung, art director for 
<Sympathy for Lady Vengeance>, joined 
the venture. It started as an HD project, 
but after testing three cameras, they 





decided on the super 16 mm format, 
which freely manipulates slow and fast 
shutters, and richly films various action 


scenes. The romance of two longtime 
action kids began. 


The main action sequences in the 
movie are the scene in Cheongju’s 
Bonjeongtong, where the two actors fight 
a hundred people, and the last big duel 
scene. In the first, the pair comes face to 
face and brutally crushes about a hun- 
dred juvenile delinquents on the street. It 
is an action scene most fitting its name. 
Shot over five days, it is the biggest mob 
scene so far among RYOO’s films. The 
last action scene at a construction site in 
<Die Bad> pales in comparison, as it 
involved only 30 persons. The first group 
of the 100 gangsters running after the 
pair were played by stunt actors from 
Seoul Action School, whereas the rest 
were played by extras. At first, the fight 
starts with B-boys, and then some kids 
doing bicycle tricks join in. In the end, 
with a high school ice hockey team, a girl 
with a chain, an unknown baseball team 
and a martial arts gym, an action specta- 
cle unfolds. This is also a scene where 
artificial corrections were inevitable, for 
external factors. After the scene was shot, 
they learned <Ong Bak 2> had a similar 
scene. This didn’t make the producers 
change very much of what was there 
already, but it was a strange stimulus for 
them. It was a mob scene rarely seen in 
recent years. 

The highlight in the movie is a big duel 
scene, reminiscent of the House of Blue 
Leaves in <Kill Bill>. <The City of 
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Violence> arrives at a small room, the 
last gate, after hard-earned victories. Not 
one door—as expected—but seven to 
eight doors open at once, and many ene- 
mies face the two at the same time. The 
outdoor action sequence was filmed on 
the Namyangju shooting ground’s top 
floor, where <Dachimawa Lee> was shot 
in 2000. The indoor scenes were shot at 
Gimpo’s R.O.K., where the last scene of 
<Arahan> was shot. This stage set, made 
by JU Byeong-do’s pupil, JO Hwa-seong, 
cost about 200 million won. It is also 
where RYOO’s goal of utilizing primary 
colors becomes reality. It is a good stage 
for the price, but it also provided reasons 
for an important change. The producers 
arrived on stage with the intention of 
using the Japanese sword, but consider- 
ing the stage’s size, it was impossible to 
use the long Japanese blade. With one 
flourish, the sword hit the ceiling and 
walls. JUNG Doo-hong’s impromptu idea 
was to use a sashimi knife. People in for- 
mal dress and uniforms holding a sword 
look kitsch; a bunch of enemies wielding 
sashimi knives was unheard of. This 
alternative was inevitable, but thrilling 
nevertheless... unexpectedly discovering 
something new. The 12 swordsmen thus 
became speedy sashimi swordsmen. 


<The City of Violence> also summa- 
rizes Seoul Action School’s vision. JUNG 
Doo-hong has a dream of making 
low-budget movies under Seoul Action 
School’s name and exporting them. Seoul 
Action School is significant because with 
Jet Li and Donnie Yen as the last genera- 
tion, there has been no martial arts star 
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since 2000, except Tony Jaa. Also impor- 
tant is the fact Hong Kong’s martial arts 
directors are still alive and well in 
Hollywood; this may sign another outlet 
for the Korean Wave. At the Berlin 
International Film Festival, those who 
saw the promotional tape were 
impressed with the rare attempt, and 
showed surprises that a genre that’s run 
its course in Hong Kong and Japan is 
starting to emerge in Korea. In this way, 
as we keep trying for the American and 
European market, it may open up one 
day. That is the long-term goal of the 


Seoul Action School, and the future of 
Korean action 


Acting and directing at the same time, 
and becoming a mere actor from the lofty 
martial arts director, is not as easy as it 
sounds. Everything had to be endured 
from the beginning, but Ryoo and 
Jeong’s physical suffering was immense. 


RYOO injured his knee at the 


Words from YOO Seu ng-wan 


Bonjeongtong shooting; he never stayed 
away from the gym, but after heavy train- 
ing before shooting, his knee gave in. 
First mistaken as a sprained ankle, he 
was later diagnosed with ACL rupture. 
There were more and more action scenes 
to come, and this was not something that 
would sort itself out in time. He filmed 
with a low frequency curer always in tow, 
and on painkillers. JUNG Doo-hong was 
no different. He bumped his head into a 
signboard while he was filming a fighting 
scene in an alleyway. The wound was 
stepped on again as they were filming a 
mob scene; the pain goes without saying, 
but the scar still remains. All the stunt 
actors in Seoul Action School have 
become used to such accidents, but this 
film was especially tough. 

The fact that the two was bound 
together by pain doesn’t mean that their 
relationship was only defined with end- 
less sympathy, love and patience. Even 
after they were burnt out with filming, 


“Now I’m free to go on and 
explore other genres.” 


South Korean films have a complicated 
relationship with genre cinema. 
Although several of the industry’s best 
known directors such as PARK 
Chan-wook, BONG Joon-ho and KIM 
Jee-woon are known for their experi- 
ments with genre cinema, their works are 
anything but faithful to traditional genre 
conventions. Mixing, deconstructing and 
recombining generic forms with aban- 
don, their films can be said to be influ- 
enced by genre cinema while at the same 
time lying somewhat outside it. A similar 
attitude can be seen in many younger 
generation directors as well. 
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Given this, it may not be surprising that 
RYOO Seung-wan’s attempt to return to 
the very foundations of the action genre 
in the tightly-scripted, low-budget, 
92-minute <The City of Violence> should 
result in a film that feels familiar and 
unique at the same time. 

“When I made the movie <Arahan>, 
the special effects, the CG imagery, the 
large budget, and sheer scale of the pro- 
duction really wore me out,” says RYOO. 
“Despite the fact that I was really excited 
about making the film, I began to ask 
myself why I had to go through such a 
complicated, exhausting process.” 


they still discussed and fought over 
action scenes. Because of all the wounds 
and aches, each day began and ended 
with a sauna. Even the parts the two 
close friends didn’t think would cause 
much trouble were different once they 
opened the can. These were not people 
who lacked experience; still, the film 
allowed no moment of abstraction, and 
those scenes that came out of such argu- 
ments and collisions were always satis- 
factory. <The City of Violence> has a spe- 
cial meaning not in that RYOO and 
JUNG star in the film, but in that it is the 
pair’s first terminal point. They began 
from zero, without a preceding model; 
from this aspect, they are also the loneli- 
est partners in business in the Korean 
film industry. This is the front line of the 
genre no one wanted to take part in. 
<The City of Violence> appeared before 
us with its pungent odor of sweat. 
JU Sung-chul 
FILM 2.0 





RYOO thought back to what had origi- 
nally drawn him into a love for cinema. 


Action films featuring stars such as 
Jackie Chan, where enthusiasm and hard 
work compensated for a lack of 
resources; or films by Chaplin that were 


powered by graceful and astounding 
physical movements on screen, rather 
than equipment or technology... 

“I’ve always been fascinated by the 
movement of bodies. I don’t like team 
sports much, but I love watching diving 
or gymnastics. On holidays they screen 
circus performers on TV... I love that sort 
of thing.” 

After the constraints of working on 
Arahan, shot on set according to a 
strictly-executed plan, RYOO moved out 
onto the street for the more freeform 
<Crying Fist>. Starring his brother 
RYOO Seung-beom and <Oldboy> star 
CHOI Min-shik, <Crying Fist> moved 
away from genre conventions and won 
the director much critical praise, includ- 
ing a FIPRESCI Prize at the Director’s 
Fortnight section at Cannes. Eventually, 
however, RYOO began to feel the pull of 
genre cinema once more. 

“After <Crying Fist>, I told people I 
wanted to go back to my roots, to shoot a 
real action movie with real martial arts, 
starring me and my longtime partner, 
martial arts choreographer JUNG 
Doo-hong. Although there are plenty of 
actors in Korea who can perform stunts 
and martial arts, I didn’t know of anyone 
else who would be interested in reviving 
this sort of old-style action. So I told 
them my idea, and everyone told me I 
had lost my mind!” 

Knowing that such a project would have 
to be structured as a low-budget effort, 
RYOO made inquiries and eventually 
learned of CJ Entertainment’s planned 
collection of lower-budget films shot on 
HD digital video, which included the latest 
work of PARK Chan-wook, <I’m a Cyborg 
But That’s OK>. With financing from CJ, 
RYOO structured the film as a co-produc- 
tion between JUNG Doo-hong’s Seoul 
Action School and Filmmaker R&K, a 
company founded by RYOO’s wife, pro- 
ducer KANG Hye-jeong. <The City of 
Violence> would be the first film among 
the CJ collection to open shooting, 
although after technical experiments 
RYOO would eventually decide, instead of 
using HD, to shoot the film on super 
16mm and scan it to digital. 

<The City of Violence> reached the- 
aters in May, and proved to be both 


well-received critically and a modest hit 


with just over one million tickets sold. 





The film also was popular among 
international buyers, with over 20 terri- 
tories snapping up the film for a total of 
$1 million (not including Japan, which 
traditionally pays the highest prices for 
Korean films). Even U.S. rights were 
taken by indie powerhouse distributors 
The Weinstein Company. However the 
film would get its highest profile recogni- 
tion when it was selected as the opening 
film of the Venice Film Festival’s 
Midnight Section, focused on genre films. 

The film stands out for several reasons. 
Its somewhat grim and realistic portrayal 
of the city of Onseong conjures up images 
of other regional cities that have suffered 
the consequences of disruptive develop- 
ment due to projects like gambling casi- 
nos. The film’s grainy and dim visuals 
are an appropriate complement to the 
depressive situation faced by many peo- 
ple in the town. RYOO also experiments 
employing 
extreme depth of field shots in early 


with cinematography, 


reels, then a creatively-shot scene with a 
car accident towards the film’s end. 
Nonetheless, what really stands out is 
the action. “Making the film in this way 
turned out to be not a case of overcoming 
more obstacles, but of actually playing by 
different rules, making something that for 


me was completely different,” says RYOO. 
“Tm not sure how different it may be from 
action films made in other countries, but 
because it was made here, with the spe- 
cific circumstances we have, I think the 
action has something specific to Korea.” 

The most extended fight scene comes 
at the end, with two fighters battling a 
multitude of gangsters and thugs ina 
large traditional-style restaurant. With 
extras and supporting roles provided by 
the Seoul Action School, the fight is a 
whirlwind of action and violence that will 
recall many classic Asian genre films of 
the past. Yet perhaps the most memo- 
rable and unique action sequence comes 
in the middle, when Jung’s character 
unexpectedly faces a wave of combatants 
on a city street: first a group of break 
dancers, then a hockey team, then a base- 
ball team... Set to music, the staging of 
the fight is complex and surprising at 
every turn, showcasing something 
uniquely RYOO Seung-wan. 

Nonetheless, the action scenes, and in 
some ways the film in general, proved to 
be more of a challenge than RYOO bar- 
gained for. “I’m sad to say my body is no 
longer capable of doing what I could do 
in my twenties,” RYOO laughs. “I really 
wish JUNG Doo-hong and I could have 
met earlier. He’s still an amazing per- 
former, but he’s 40 now, and it’s not the 
same as when you are young.” 

Nonetheless, RYOO says that with this 
film he was finally able to explore action in 
the way that he always wanted. “I feel like 
with this film I’ve said what I wanted to 
say about the action genre, and that now 
I’m free to go on and explore other gen- 
res.” Looking ahead, RYOO has already 
planned out his next several films. Next in 
line will be an eclectic, historically-set film 
featuring zombies that will mix horror and 
social content. “I’ll be returning to the 
team that I worked with in <Crying Fist>,” 
he says. “Being a historical film it’s a big- 
ger-budget effort, so ’m quite busy these 
days with preparations.” 


Darcy Paquet 
KOFIC 
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he family around which <Family 
Ties> revolves is quite different 
from the norm. Most families are 
woven together through destiny or blood 
ties. However, while other families cry 
over their shared karma, some are not 
bound by these ties and search else- 
where. Whether tied by blood or love or 
karma, how is ‘a family’ born? To this 
huge question, <Family Ties> presents a 
warm and sweet answer. It puts forth, 
kindly and somewhat cool-headily, the 
idea that a collection of people who love 
each other is a family. 

The film is divided into three stories. 
The main characters of each story 
















appear briefly at the beginning of the 
film where the first story involving a sis- 
ter and her brother starts. Mira (played 
by MOON So-ri), who runs a small snack 
restaurant, is excited upon hearing the 
news that her younger brother is return- 
ing after five years without any contact. 
The brother, Hyung-chul (played by 
UHM Tae-woong) shows up as if noth- 
ing has happened with an older woman, 
Mu-shin (played by GOH Doo-shim), 
whom he introduces as his wife. As 
Hyung-chul, who appears to be both job- 
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less and goalless, settles into Mira’s 
home, the strange cohabitation of these 
three people begins. Suddenly, shortly 
after Hyung-chul shows up, a young girl 
visits them and the balance of this family 
begins to shift once again. 

The second story takes place in Seoul. 
Sun-kyung (played by KONG Hyo-jin), 
who works in an old palace as a tour 
guide, is a modern woman armed with 
confidence and clear judgment. She has 
a clear answer for everything except how 
to control her mother, Mae-ja (played by 
KIM Hye-ok) who has never grown up. 
Tired of her mother, whose love affairs 
her 
Sun-kyung leaves the family home and 


make elated or miserable, 
tries to live on her own. However, 
Sun-kyung’s love affair doesn’t work out 
as she wishes. Right at the moment 
when she thinks she can escape from her 
wretched life, her mother gets in the way 
once again. 

The third story is about two lovers, 
Kyung-suk (played by BONG Tae-gyu) 
and Chae-hyun (played by JUNG 
Yoo-mi). Chae-hyun is generous and 
affectionate, and very popular with 
everyone. This is rather inconvenient for 
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her boyfriend, Kyung-suk because she 


can’t give him as much attention as he 
needs. While suffering in this relation- 
ship everyday, his anger finally bursts 
when Chae-hyun fails to show up for a 
dinner with his sister. However, his rela- 
tionship with Chae-hyun continues as all 
love affairs do. One day he follows 
Chae-hyun by train and arrives at her 
house. He meets her odd family. Here, 
the film ties together all the previous sto- 
ries. The conclusion, in which everybody 
tied by direct and indirect karma 
becomes friendly with family-like love 
towards each other, makes everybody 
laugh. The optimism expressed in 
<Family Ties> is all the more brilliant 
and beautiful as its buds started to 
bloom in every case from an exorbitant 


Whether tied by blood 
or love or karma, 


how ts ‘a family’ born? 


and hopeless situation. 

Although actor’s role is big in this film, 
<Family Ties> is a director’s film in the 
end. There are more than a few films that 
deny traditional blood-tied families and 
deal with alternative communities or 
pseudo families, but the director, KIM 
Tae-yong’s family is filled with his own 
optimistic energy. He has concocted 
unique characters tied together with dif- 
ferent karmas from other normal fami- 
lies after a chance listening to a true story 
on the radio about a family in which the 
wife and the brother’s sister and an 
adopted daughter chose to live together 
after the death of a brother. He added 
much richer insight and a more distin- 
guished outlook to the film. By tuning 
each character evenly and avoiding any 


outstanding characters, the story 


achieved a harmony; furthermore, by © 
_ would raise the girl or send her back (to the 


highlighting the family’s familiarity and 
newness, the film regained its humor and 
empathy. After his film <Memento 
Mori>, KIM returned to Chungmuro, 
leaving only to film the music documen- 
tary, <On the Road, Two>. Through 
<Family Ties>, he has expanded and 
deepened the unique emotions which his 
debut film created. While grasping the 
wretched reality of our life as it is, KIM 
finds hope in that life and embodies the 
hope in direct opposition to the tradi- 
tional method. <Family Ties> distin- 
guishes itself as an alternative viewpoint 
on the family, love, and life. Rejecting 
endlessly shaking hand-held cameras, 
rough screens, and artificial lights, the 
scenes in the film are filmed in a natural 
light. These scenes might lack the trends 
of current films full of sophisticated visu- 
als, but the coarseness of those scenes 
becomes rather consoling to people who 
are tired of fakery decorated with sophis- 
tication. <Family Ties> is composed of 
one body of form and contents, screen 
and a story, and actors and a director. 
Watching this movie for two hours is in 
itself experiencing a feast. This film pene- 
trates but yet keeps intact our life of liv- 
ing, loving, laughing and crying. 
KIM Young 
FILM 2.0 
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People who Care Ry ey 


Director KIM Tae-yong says Te 
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tional release. So the director, best known for his debut teen hor- 
Rel Meletsle ai ual ol Vepemanietr:| °)l surprised by his film being 
invited to the Toronto Film Festival. However, KIM says because 
the film deals with universal relationships between people, he 
hopes it will appeal to Ba Fer eel of their nationality, 
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How did you get the idea for <Family 
Ties>? 

One of my friends told me a story he heard 
on a radio program. It was about a man who 
got married and took his wife to his younger 
sister's house to live all together. Then the 
man adopted a girl, but shortly afterwards he 
died in a car accident. The dead man's wife 
and sister were placed in a very difficult and 
tricky situation because of the adopted girl. 


| With the man’s death, there seemed to be 
no reason for the three to live together, and 


the dilemma was, whether the two women 


orphanage). But they lived together for 
decades building a family. Inspired by this 
story, | wanted to talk about relationships of 
individuals in terms of a family. 


What do you think is the meaning of 
family? 

| think in Korean society there are healthy 
and unhealthy families. Many people seem to 
think they belong to an unhealthy family, and 
they try to hide their agony from it. I've long 
pondered over what connects family mem- 
bers to one another. And | realized that indi- 
vidual relationships in the family, like that 
between wife and husband, or between 
daughter and father, are important factors in 


= understanding the entire family. | think a fam- 
5 ily consists of people who care about each 


other. People don't bond just because they 
are members of the same family, because 
even strangers can make a family if they care 
each other. | think Koreans put more empha- 
sis on a group, rather than on individuals and 
their relationship, than Western people do. I'm 
not saying that the Western view on a family 
is right, but my film focuses on the relation- 
ship between individuals. 


There are more female characters than 
male characters in the film, and they are 


a he ee 


portrayed as being stronger than their 
counterparts. Were there any special rea- 
sons for that? 

When | thought about a family, the words 
such as mother and sister came first, proba- 
bly due to my personal experiences. There 
is no intention to depict women stronger 
than male characters in the film. | just want 
the audience to see and understand the film 
in the context of different relationships rather 
than in terms of differences between man 
and woman. 


The sense of humor and jokes in the 
film are very peculiar. 

The humors and jokes in the film are simi- 
lar to my own. | hoped that the audience 
would be able to laugh while watching even 
the very serious scenes. Not that | tried to 
make fun of the tragic moments, but | 
wanted the sadness and funny moments to 
coexist in the film. 


What is your main interest when you 
make a film? 

| think I'm more like a storyteller, rather 
than an aesthetic director who puts empha- 
sis on cinematic conventions. And espe- 
cially, I'm quite interested in individual rela- 
tionships. In this sense, | can say there are 


some similarities between all my films - the B 
1997 horror film <Memento Mori>, the 2005 | 


documentary <On the Road, Two> about a 
music rock band’s European tour, and this 
movie — even though all three are of different 
genres. 

People fight, hurt, forgive, reconsolidate 
with and take care of each other. The whole 
progress is something that | want to talk 
about. In my next film, I'm writing a love 
story through which | will tell an in-depth 
story of a couple. 

KIM Tae-jong 
The Korea Times 
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King and the Clown 
Directed by LEE Jun-ik ~ 
2005, 119min, 35mm 
Production Eagle Pi tu 
me Tony al 
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alking a tightrope. Just watch- 
ing someone walking on a tight 





rope narrower than a sole on 
two feet is thrilling. <King and the 
Clown>, starting and finishing with 
walking a tight rope is as thrilling and 
balanced as an acrobat’s most risky trick. 

This film follows the lives of two 
clowns, Jang-saeng (played by KARM 
Woo-sung) and Kong-gil (played by LEE 
Joon-ki). Though they are often looked 
down upon, they live with an underlying 
joy and dignity brought about by their 
performances, composed of comic plays, 
songs and acrobatic tricks. Jang-saeng, 
the leader of the troupe, is unhappy with 
Kong-gil because wealthy aristocrats call 














upon him to entertain them thanks to 
his attractive femininity. Rebelling 
against the authorities who desire 
Kong-gil, Jang-saeng leaves with 
Kong-gil for the capital Hanyang, where 
their talents conquer the world of perfor- 
mance art. They stir quite a sensation in 
the downtown streets with a skit that 
satirizes the King Yeon-san (played by 
JUNG Jin-young) and his concubine, 
Nok-soo (played by Kang Sung-yeon) 


However, for this they have to pay the 
price. They are arrested for ridiculing the 
king and Jang-saeng has to perform in 
front of the king under one condition - 
he has to make him laugh. The king 
maintains an expressionless face until 
one critical moment when he bursts into 
laughter. Jang-saeng’s performance 
troupe, now beloved by the king, become 
the number one court clowns and his 
troupe is asked to perform at the king’s 
feast. Jang-saeng’s troupe performs for 
the pure pleasure of making others 
laugh. However, after every court perfor- 
mance during the feast, those ridiculed 
in the satire, are put to death by the 
regent. The tragedy of the feast directs 
Yeon-san’s anger towards Jang-saeng 
and Kong-gil, as the regent begins his 
fascination with Kong-gil. 

<King and the Clown> is based on the 
play, ‘Yi (meaning ‘You’) that focused on 
the clown Kong-gil who tastes power for 
the first time. The film, however, shifts 
the focus to deal with the confrontation 
between a member of the lower class, 
Jang-saeng, and the highest-ranking 








authority, the Yeon-san. Despite the 


extreme difference in their classes, 
Jang-saeng’s attitude when confronting 
the regent, whom he treats as an equal, 
provides us with something to think 
about in this modern world. The com- 
parison between Jang-saeng as he walks 
on a tightrope over the roof of the palace 
while the regent looks up at him in the 
final scene is nothing short of cathartic. 
There is another aspect of <King and the 
Clown> which is not without raising 
eyebrows; the fact that this is one of the 
few popular films in Korea which natu- 
rally dramatizes homosexual relation- 
ships. Homosexually charged scenes 
filmed under the direction of LEE 
Jun-ik, such as Kong-gil’s appearance as 
the seed of a tragedy, the relationships 
between the male aristocrats who crave 


As thrilling and balanced 
as an acrobat’s 


most risky trick. 


for him and Jang-saeng’s jealous glance 
towards Kong-gil are expressed in a 
direct and honest fashion. 

The performances of the troupe that 
evoke much laughter turn the tables on 
the power relationship. That is why 
numerous viewers said they felt 
extremely pleased or released after 
watching the film. In street perfor- 
mances where everybody can laugh and 
talk, classes disappear. This is where the 
unthinkable can happen such as the 
highest authority, the Yeon-san, remov- 
ing his royal hat and bowing to a clown, 
a member of the lowest class. This is a 
liberated place like a carnival where aris- 
tocrats fall down in laughter and the 
voice of the oppressed common people 
can openly burst out. Everybody is the 
same and can become an object of satire 
in this ritual of equality. This is not only 
cathartic, it is revolutionary. The perfor- 
mance carried out by Jang-saeng and his 
troupe is not in itself revolutionary, but 
by satirizing the king and the politicians’ 
behaviors and evoking great mirth by 
doing so, they indirectly bring about a 
change. The effect is to bring an appeal- 
ing message from the common people to 
the deaf and blind regent and a horse- 
whip to punish corrupt politicians. 
Wasn’t the carnival of <King and the 
Clown> that produces the catharsis of 
laughter, a cool counterpunch against 
this age in which power and authority 
are confused and the reality of this era in 
which no righteous leader exists? 

The denial of deities is another subject 
thrown out by the clown’s spirit and 
realized through <King and the Clown>. 
This denial proved the power of the car- 
nival’s atmosphere which allowed the 
people to express themselves openly in 
the square. While this desire for escape 
couldn’t create an alternative order, it 
could become a detonator shaking the 
people from their doldrums. <King and 
the Clown>, which opened around the 
end of 2005, has drawn more than 
12,300,000 people to the theater. 

SONG Ju-yeon 
FILM 2.0 
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“| had a desire to make historical dramas, 
as was the case with Once Upon a Time in 


a Battlefield” 


What motivated you to make this film? 

Contemporary Korean cinema doesn’t 
have that many historical dramas, although 
a any country with a developed film culture 
| makes a lot of them. | had a desire to make 


historical dramas, as was the case with 
<Once Upon a Time in a Battlefiela>. 

The point is to reflect the present in these 
period pieces, not olden times. Literary 
maturity allows us to satire our own history. 
With <Once Upon a Time in a Battlefiela>, 
the different regional characteristics were 
strongly apparent, and we showed the 
process of a unified nation being forged in 
the Korean peninsula, not from the objective 
point of view of official history, but from a 
modern standpoint, of a modern person 
looking back on the past of 300 years ago. 

<King and the Clown> also took a modern 
point of view. The occupation of clown, 
jester, or entertainer can be seen in English 
texts in <Hamlet or <King Lear>, in France 
as the pierrot, in Romania as the gypsy, and 
in Japan’s kabuki. For us, it’s the kwangdae. 
| wanted to talk about what it was to be a 
clown in the Joseon dynasty. For instance, 
in Shakespeare, a jester might speak out the 
thoughts of the main characters with witti- 
ness, but they remain purely as clowns, in 
supporting roles. But in Korea, there are 
clowns who are clowns for themselves. They 
speak on behalf of everyone about the world 
itself. You know how Shakespeare said all 
the world is a stage and we are all actors 
upon it? In the end, even the king in <King 
and the Clown> could not escape from being 
a clown himself. 


<King and the Clown> was originally 
based on a popular play. Were you influ- 
enced by when you were making the film? 

| didn’t get to see the play before | made 
the film. | just saw the script before | started 
working with a scriptwriter to adapt it. | saw 
the play after | shot the film. It originally 
played in 2001. [There was a revival of the 
play after the film’s release.] I’d heard about 
it, but it was really the script that made me 
think about the broader point of view in look- 
ing at clowns, and | thought the subject mat- 
ter of King Yeon-san, re-interpreted, was 
certainly interesting enough. 
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The film once 
broke the all-time 
record in Korea 
with around 12.3 
million admis- 
sions. Did you 
anticipate this success, and what do you 
think of the so-called “King and the 
Clown phenomenon’? 

| didn’t anticipate the success at all. It’s not 
as if it’s a film that inclines to be a block- 
buster. The narrative is not a commercially 
easy one. The story is complex, but | think 
audiences have grown. And although the 
structure of the story is complex, the emo- 
tions are simple. You can project 
man-woman relationship emotions into 
those of the three people - Jang-saeng, 
Kong-gil, and Yeon-san. They are very com- § 
mon emotions, but situation that brings them \ 
forth is complicated. 

As for the ‘phenomenon’, | think the film 
tapped into a feeling of latent cultural identifi- 
cation with our ancestors amongst Koreans. 
We have a 5,000-year history, only about 
100 years of which was Westernized after 
Japanese colonization, but Korean audi- 
ences get to know much more about the 
Roman Empire, or America, or England or 
France than they do about Korea. The other 
4,900 years have been there all this time, 
and | think the phenomenon was created by 
an explosion of consumption for the potential 
in the culture and history that came before 
the past century. 






































Tell us about your next film, <Radio 
Star>. 

It’s in post-production right now, aiming for 
a Chusok release on Sept. 27. It stars PARK 
Joong-hoon and AHN Sung-ki, the great 
Korean duo in their fourth film together. The ; 
protagonists are - like in my other films, 
non-mainstream. It’s about a singer who mm 
used to be big but is now just working at a 
small regional radio station. He learns that 
happiness can come in proportion to sad- 
ness. It’s people who have been through 
sadness and loneliness that can really feel 
happiness. 






Jean NOH ! “ty 
Screen International 
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INTERVIEW HONG Sang-soo 


Different Women, Same Desire 
< Woman on the Beach> HONG Sang-soo 


Woman on the Beach 

Directed by HONG Sang-soo 
2006, 128min, 35mm 

Production A bom Film Production 


International Sales Mirovision Inc. 


Festival 2006 Toronto International Film 
Festival, SPECIAL PRESENTATIONS 
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or a journalist, interviewing HONG 

Sang-soo can be a bit like trying to 

hold on to a wet fish. HONG admits 
his reluctance to talk specifics about his 
films, preferring his audience to watch 
and draw their own — sometimes highly 
contrasting — conclusions about the 
characters and their actions. Yet in hear- 
ing him explain the process behind his 
films, one develops an appreciation for 
his unique and thoughtful approach to 
the creative process, which involves a 


“When I create a character, 
I have about 50% 
of the details. 
The completion 
of the character is 
a process of co-operation” 


long and open-minded process of ques- 
tioning and discovery. As a director who 
trusts perhaps more in his unconscious 
than his conscious mind, HONG's words 
provide few simple explanations, but 
many intriguing hints about the art 
behind filmmaking. 


Can you tell me a bit about the characters in 
the film? 


It's never easy for me to talk about my 
characters, even in Korean. When I cre- 
ate them, I start with a known quantity, 
but then I'm constantly adding things to 
their characterization as I go along. I 
prefer that they not remain clear-cut. 
This way, I can keep discovering things 
about them. After the release of a film, 
many people discuss the work and the 
characters in it. I listen to everyone’s 
remarks — some may perceive a certain 
character this way, some that way. It's 
only then that I look back on the charac- 
ters... but soon after I forget about them. 
This is the way I work. 


The main character of the film, played by 
KIM Seung-woo, is a film director. Why did 
you choose this profession? 


Like the setting or location, I choose 
professions that I know something 
about. I can say partly this is because I 
am lazy, I don't go out and research or 


interview with people in different profes- 
sions. I often see people from a distance, 
just passing by. Seeing them may make 
me think of many things, but I don't 
really know that person. The only way I 
can get to know them is to do an inter- 
view, but I don't do that. 

The other reason is, diversity of sub- 
ject matter isn't really my primary con- 
cern. Other people may say that I'm 
repeating my topics, but I don't feel that 
I'm saying the same thing. Still, I know 
that if I change my subject matter, then 
people will become more curious about 
my film. I guess I need to consider that 
as well. I shouldn't be so proud of my 
laziness. So maybe next time I will 
choose something different. 


What about the female characters? I've 
heard that this film is focused a bit more on 
their perspective; do you ever have a hard 
time seeing things from their eyes? 


For me, there isn't much difference. 
There may be some differences on the 
surface, but not in terms of the difficulty 
of getting inside their experience. Even 
between the men, there are differences 
on the surface—what stereotypes he 
accepts, what images of himself he 
accepts—so he behaves differently. His 
basic desires are the same, but he 
chooses these other paths, or he is condi- 
tioned to do this. The women are the 
same, there are different stereotypes, but 
they think basically the same way. The 
difference between two men is the same 
as the difference between a man and a 
woman. 


In making the film, are the actors them- 
selves involved in creating the characters? 


When I create a character, I have 
about 50% of the details. Based on that I 
choose a certain actor or actress, per- 
haps intuitively. I can sense that some- 
how this actor will be able to work with 
me and create the character. After that, 
the completion of the character is a 
process of co-operation. Even if they 
don't come up with any specific sugges- 
tions, who he or she is brings something 
to the character. 

Even during the shooting of the film, I 
discover little things about the character. 
On the morning of each day before 
shooting, I decide what each character 


will say. I'm a very process-oriented per- 
son, I guess - it's very hard for me to 
start with a clear outline. 

Some people criticize your films, say- 
ing they're too personal or inward-ori- 
ented. 

Some people may think that way, but... 
In my school days I thought I wanted to 


—_ 


make extremely independent films, so I 
prepared myself for that. Before making 
my debut, I was working in a TV produc- 
tion company, and there were two paths 
I could have taken. One was indepen- 
dent filmmaking, which would have 
been easy because I had prepared myself 
for it mentally. One of the big reasons I 
decided to go into commercial filmmak- 
ing instead, meaning to work in the 
mainstream film industry, was because I 
wanted to have certain obstacles. 
Colliding against these obstacles, I am 
drawn out of myself a little more. If I 
worked independently, I could become 
very withdrawn into my own experience. 


Would you ever go back to independent 
filmmaking? 

I don't know. If I go back, it will be 
because no one finances my films, or 
perhaps when I get very old. But still, I 
like the work I am doing now. 


In <Woman on the Beach>, what motivates 
your characters? What pushes them to act 
in the way that they do? 


It's different in each case. The charac- 
ters come up with different objectives, 
and they may not know what will hap- 
pen when they reach their objective, but 
they come up with one anyway. It may 
be a very small thing, or a big thing, a 
conceptual thing, a concrete material 
thing... This is one way to approach life. 





The other way to live is to consider what 
I know, my assumptions. Why I am liv- 
ing, why this thing is so valuable to me. 
So we have these two approaches, but 
the combination is different from one 
person to the next. One person may be 
99% of the former, 1% of the latter. One 
person may be 78% of the former, and 
22% of the latter. This second case is an 
extremely thoughtful person. 

What I see is, people constantly jump 
from one objective to another, one image 
of themselves to another, because that's 
what they have learned — that this is the 
way to be successful. "Push push 
push..." Sometimes they think about 
their assumptions. There are also many 
parts of life that are joyful to experience 
in confusion. But I think maybe if we 
consider this combination enough, we 
can rid ourselves of all these useless, 
cruel, stupid assumptions, and we can be 
a little bit freer. We can never be com- 
pletely free, but that what I hope... 


Darcy Paquet 
KOFIC 
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Life is a Struggle to Overcome Boredom 
< Time> KIM Ki-duk 
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Directed by KIM Ki-duk 

2006, 98min, 35mm 

Production KIM Ki-duk Film 
International Sales Cineclick Asia 
Festival 2006 Karlovy Vary International 
Film Festival, OPENING 


2006 Toronto International Film Festival, 
VISIONS 
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ontroversial, dark and brilliant: 

offbeat Korean director KIM 

Ki-duk has many admirers in this 
country. With fantastic technique, com- 
position and detail, films such as <The 
Isle> and <Birdcage Inn> explore the 
dark, sometimes violent side of love and 
human relationship. This instantly rec- 
ognizable and world-renowned film- 
maker has also achieved international 
acclaim thanks to the Karlovy Vary 
Festival, which continuously draws 
attention to his work. The world pre- 
miere of KIM Ki-duk’s thirteenth film 
<Time> opened the Karlovy Vary film 
festival. 


“T would say that 
my films present 
intertwined relationships 


in a modern society” 


<Time> is the story of a girl who voluntarily 
changes her face in order to attract the 
attention of her lover. What inspired you to 
tackle this subject? 


A clock hand always passes 12: 0O 
twice a day. Like that clock hand, our 
lives come in full circle, back to the point 
where we started. Our lives may seem 
different every day, but we are repeating 
them. Many people go under plastic 
surgery in Korea. But I still believe that 
there are some things that never change 
like the clock hand always passing 12:00 
twice a day. I was first inspired to make 
<Time> when I watched a film at the San 
Sebastian festival. While all Asians look 
alike to Europeans, the two leading 
actresses in that film looked so similar to 
me. Being puzzled, I came up with an 
idea to depict a confusion identifying two 
similar female characters. I imagined 
two different people merging into one 
and a person dividing into two different 
identities, all of which led to the story. 


Prostitution is a topic that often comes up in 
your films. What attracts you to this topic? 


I think marriage can be classified as 
prostitution, especially these days when 
people get married to enjoy a rich living. 
On the other hand, prostituting oneself 
in exchange for money can be a pure life, 
too. Lives and values, they all depend on 
interpretation. I would say that my films 
present intertwined relationships in a 
modern society rather than a definition 
of what’s prostitution and what’s not. 

In other words, it can be also read as a 
relationship between the root, the trunk 


and branches in one tree. I don’t see my 
characters as tragic. I just believe that 
humans live as instinctively as animals do. 


Why do your female characters tend to be 
victims rather than heroines? 


I don’t know about Europeans, but it 
seems that Korean people are far from 
having free relationships. In every rela- 
tionship, it is evident there’s one who 
likes the other more and the one who 
gets bored more easily. It doesn’t matter 
whether that person is a man ora 
woman, In this film, I depicted a woman 
in a relationship who changes herself to 
win her man’s heart. This is because I 
thought it would be better to describe the 


relationship in this way. Maybe as a man, 
I have different point of view than that of 
a woman. But I think the opposite is also 
possible. A man can also have a strong 
obsession to changes his looks in order to 
renew his lover’s attention. Through this 
film, I didn’t intend to tell one is superior 
to the other. Rather I tried to tell that 
boredom and repetition exist and it is our 
life to overcome these hardships. 


Some of your films work almost without dia- 
logue, In Time there is a lot of talking, but 
speech seems to be a means of misunder- 
standing. Is that intentional? 


I would input dialogues if it’s neces- 


sary to explain the long past of charac- 





<Time>, Exploring a Land of Weird Beauty 


IM Ki-duk's 13" film <Time> opens 
with video footage of a women 
undergoing plastic surgery. The 
images are gruesome and startling, 
coldly depicting the violence behind the 
procedures to make oneself beautiful. 
We might expect such an opening to 
lead on to a story about societal pres- 
sures regarding beauty, peopled by nar- 
cissistic heroes eager to do whatever it 
takes to enhance their appearance, but 
in fact we go on to discover a more per- 
sonal work with less predictable trajecto- 
ries. KIM Ki-duk has been known to 
occasionally drive home an obvious 
point — <The Coast Guard> perhaps 
being the best example — but in <Time>, 
even when it feels like he is preaching, 
his film remains balanced enough to 





undermine easy conclusions. 

For the viewer, the emotions of the 
characters — and that of the film itself — 
are sometimes expressed in such 
extreme ways that we, too, feel alien- 
ated. At the film's press screening in 
Seoul, nasty titters broke out among the 
seated critics — many of whom have a 
long, contentious relationship with KIM's 
works. As the film progresses, KIM 
pushes the symbols and narrative pat- 
terns of his work so hard that the whole 
structure feels like it's starting to crack. 
Characters’ actions violate psychological 
norms, the film's coincidences flaunt 
plausibility... The hand behind the film 
seems to be taking over. 

Seeing <Time> without a knowledge 
of KIM's past work, one might think that 


ters verbally. But when dialogue’s not 
needed, I don’t insert it because it’s bet- 
ter to leave it that way so that the audi- 
ence can use their imagination. I thought 
<Time> required dialogue to provide 
some explanation. 


Are films like <Hwal>—which uses almost 
no language and which opened the Un cer- 
tain regard section at the Cannes 
festival-easier to sell abroad? 


Yes. Laughter and tears are the best 
dialogues because they don’t require any 
interpretation. 


Your films are renowned for being cruel and 
often very brutal. Would this be because you 
are essentially a pessimist? 


No, I’m not a pessimist. I was once 
when I was young, but not now. 
However I don’t feel so secure about the 
future society. Nowadays, all the live- 
stock we eat is raised in densely-built 
cages and all the vegetables in a vinyl 
surrounded cell covered with antibiotics. 
They are all grown under the severe 
stress and we may become caged eating 
all these caged foods. 

I think this is much more dangerous 
than the atomic bomb. 

Michaela Kle ckova 
* This article belongs to the Karlovy Vary 
International Film Festival and is reproduced 
here with agreement of the festival. 


he simply lost control of the film. Yet he 
has been doing this for so long and with 
such consistency that we must accept it 
as a feature of his filmic style. In his 
lesser works, even a leap of faith on the 
part of the viewer isn't enough to hold 
everything together, but <Time>, despite 
any deficiencies, contains a weird sort of 
beauty. When Seh-hee sends Ji-woo a 
letter saying that she will return, and 
then appears with a photo of her old 
face strapped around her head as a 
mask, it looks ridiculous and oddly com- 
pelling at the same time. 

In short, <Time> is well-acted, always 
engaging, sometimes awkward and 
uneven, but likely to stick in the memory 
of those who watch it. 

Darcy Paquet 
KOFIC 
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INTERVIEW PARK Chan-wook 


Good Chance to Watch Contemporary Films 
The 63" Venice Jury, PARK Chan-wook 





“T consider 
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FILM 2.0 


invited to Venice International 

Film Festival with his film 
<Sympathy for Lady Vengeance> in offi- 
cial competition last year, visits Venice 
again as a jury member at this time. He 
just cranked up his new film <I ama 
Cyborg, But That’s OK>, a romantic 
comedy. 


D irector PARK Chan-wook, who was 


You are going to Venice as a judge for the 
Venice Film Festival. While you have been 
selected as a judge several times in the 
past, what does being a judge of contempo- 
rary films mean to you? 


I remember thinking during the Tokyo 
Film Festival that we have very different 
film tastes. In this regards, I also worry 
about that as far as this festival is con- 
cerned. While the task becomes much eas- 
ier when one of the films is head and 
shoulders above the rest, I don’t expect 
that to be the case. In addition, I also have 
my own private concerns. The entries for 
this particular festival include films sub- 
mitted by Paul Buchman and Brian De 
Palma. I’m not sure how they see it, but 
from the Korean point of view, I can’t help 
but wonder how proper it is for relative 
newcomers such as myself to judge films 
made by such established filmmakers. As 
I rarely get the chance to watch contempo- 
rary films, I see this as a good opportunity 
for me. Although I haven’t seen many 
contemporary films, I can’t help but be 
curious about how they were made. 


What are your preferences and which princi- 
ples will you apply when judging the films at 
the Venice Film Festival? 

I consider creativity to be the most 
important factor for any film. There are 
some films which looked shockingly 
fresh when they first emerged but which 
in effect became very quickly. You know, 
the films no one remembers 5 years 
down the road. I will thus base my judg- 
ment on whether the creative works I 
take in seeing can stand the test of time. 


Shooting of the film <l am a Cyborg, But 
That’s Ok> has now completed. It is said 
that it is in many regards very different from 
your ‘revenge’ series trilogy. 

It is, truth be told, someone who 
would see it without any prior knowl- 
edge could never imagine that it is from 
the same director. My films are increas- 
ingly including elements of fantasy. This 
particular film tells the story of a woman 
who believes she’s a cyborg and a man 
who thinks he can steal other people’s 
personalities. Overall, this is rather light 


fare. The scale of this particular work is 
much smaller than that of my previous 
works as well. 


What about the film’s storyline? If the impor- 
tance of the storyline is decreased in favor 
of an increased focus on the film’s fantastic 
elements, can we then take this to mean 
that we do not find out at the end of <| ama 
Cyborg, But That’s Ok> why the characters 
wound up at the mental hospital in the first 
place or even how the story is resolved? 


While this film includes a vivid 
description of how the girl ended up at 
the mental hospital, it is deliberately 
vague about how the man came to be 
there. The ending in itself is more or less 
clear. I generally hate films with messy 
endings. As I feel that films which elimi- 
nate all possible endings but one are 
rather boring, I made sure that there 
could be several possible endings to this 
film. It’s my goal to leave the audience 
wondering what’s going to happen to the 
film’s characters 1 or 10 years down the 
road after the film is over. 


The actors you selected for this film are 
young and rather light on acting experience. 
What was it that you saw in them? 


JUNG Ji-hoon is mostly known for the 
emotive roles he plays on TV dramas 
and as a singer. However, he does nei- 
ther of these things in this film, where he 
plays the role of a kind and gentle man 
who looks after the film’s female lead, 
which thus allows audiences to see a dif- 
ferent side of him. LIM Soo-jung has for 
the most part played dark characters; 
however, this is not the case in < lama 
Cyborg, But That’s Ok>. Although she 
bears deep emotional scars and suffers 
from a mental illness, she is nevertheless 
a bright, odd, cute and even adorable 
character. While we visited actual hospi- 
tals and conducted the relevant research, 
I didn’t want this film to be too ‘real’. As 
such, this space in which this film takes 
place is depicted in a metaphoric man- 
ner. It’s not a world in which patients 
walk around with blank stares but rather 
one in which they are portrayed as being 
more alive than us ‘normal’ people. 
Although different worlds exist inside 
their brains, they live their lives in a logi- 
cal and rational fashion. In conclusion, 
the visual look of this film is rather posi- 


tive. This film will be more realistic than 
any other film in which a mental institu- 
tion serves as the background. It’s also, 
truth be told the main theme of this film 


They say that Director BONG Joon-ho, who 
brought us <The Host>, is set to make his 
next film < Le Transperceneige > with your 
film studio, Moho Film. Can you tell us more 
about this project? 


I don’t remember when we began talk- 
ing about this project. There had been a 
lot of talk at some point about a poten- 
tial script for us, and we tried to work 
together on a couple of occasions in the 


past. After, I set up my own film studio 


we came to the conclusion that the best 
option for us would be to co-produce a 
film and divide the production and 
directing-related tasks amongst our- 
selves. When I first set up the studio, I 
imagined myself bringing in young 
directors and making them do block- 
buster films while I worked on arthouse 
films. That’s why I thought of bringing in 
BONG Joon-ho (laughs). 


Sounds like you’ve decided to make art- 
house films from here on out. 


The term ‘arthouse’ films is somewhat 
misleading, let’s just say I would like to 
focus on more adventurous and brave 
films. In any case, commercially risky 
films. Doesn’t everyone want to make 
that kind of film? That is, if they were 
allowed to do so. 


Are you still receiving offers to direct from 
abroad? 


Iam. But it’s all for not. That kind of 
thing doesn’t just happen because some- 
one says ‘let’s do it’. They would have to 
prove to me that it’s worth it. Even if the 
possibility exists, it won’t be easy to 
make it happen. At my age (laughs) it 
would take a superb script or plan to 
make me leave the comfortable environ- 
ment I enjoy; however, I don’t think that 
going to happen. If I were to make an 
English-language film, it would have to 
be based on my own scripts and plans. 
This is also problematic. If I were to 





write a script in English, cast American 
actors and set this film in the U.S., and 
then rack up outrageous productions 
costs like they do in Hollywood, this 
wouldn’t mesh with anything I usually 
do in Korea. I can’t just say I'll go back to 
Korea and finish it up there if I fail after 
trying in Hollywood for awhile. That 
would be very risky. It’s only a dream 
now but if I were to make a film in 
Hollywood, it would be because of the 
actors. Korea also has many good actors 
but Hollywood has a much bigger pool of 
good actors. If ’m given the chance to 
work with some of the actors I admire, I 
would probably try very hard to write a 
script and direct it (laughs). 
KIM Young 
FILM 2.0 
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INTERVIEW IM Sang-soo 


Completing of Modern Korean History 


<The Old Garden> IM Sang-soo 


The Old Garden 

Directed by IM Sang-soo 
2006, 112min, 35mm 
Production MBC Production 


International Sales Cineclick Asia 
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irector IM Sang-soo recently com- 
D pleted his fifth film, <The Old 

Garden>. In this film, IM evokes 
ironic humor to criticize the social and 
cultural structure of the 1990s and 
beyond as institutionalized democracy 
has progressed. IM views this period as a 
mix of pre-modern and modern times, 
and his film vividly describes the desola- 
tion which the lives of the individuals 
living during this period is filled with. 
This film, which represents IM 
Sang-soo’s adaptation of HWANG 
Sok-yong’s novel of the same title, is 
coated with IM’s own view of modern 
Korean society. 


“T wanted to organize 
modern Korean history 
inmy own way” 


<The Old Garden> is both the story of scars 
of Korean modern history and a sad love 
story between a man and a woman. 


I think this film can be viewed from 
many different angles. The main charac- 
ter has lived in prison for 18 years. It is 
hard for him to be normal. Living as a 
prisoner for that long is bound to affect 
one’s mind. Many people, who were 
imprisoned at that time, including the 
hero, share similar problems. This story 
can be viewed as a journey through the 
healing process. The healing is a haunt- 
ing ghost called his old lover, and more 
decisively, the discovery of the existence 
of his own child. Therefore, this film can 
be seen a drama about the healing of 
wounds. To wax metaphorically for a 
moment, Vietnam represents one of a 
few countries that has realized justice in 
modern world history. This country 
fought both France and the United 
States. Morally, these two imperialist 
countries are all about greed and vio- 
lence, and Vietnam fought against this to 
maintain its dignity. The difference in 
moral status between those two coun- 
tries and Vietnam does not even warrant 
comparison. The physical difference 
between them was even greater. Despite 
all that, Vietnam won. But now after the 
Cold War, a new era has started in which 
the whole world revolves around the 
economy. Having been a great idealist, he 
fought against injustice. Upon his 
release from prison, he finds himself 
immersed in a society where the para- 
digm has changed, where he can’t tell 
who the enemy is anymore, and in which 
some people say he won while others say 
he was betrayed. How should he live his 


life amidst such circumstances? This is 
the kind of questions this film deals with. 


Your previous film, <The President’s Last 
Bang> dealt directly with the leaders of the 
dictatorships of the past. However, this new 
film tackles the life of a person who fought 
against these people. Was the motive for 
this new film somehow related to <The 
President’s Last Bang>? 


Although it only describes an incident 
which took place during a particular night 
in a 100-minute span <The President’s 
Last Bang> is in essence an attempt to 
address the entire PARK Chung-hee era. 
This attempt to encompass the 18 years of 
his presidency through the series of 
scenes and actions selected in the film 
was indeed a very ambitious endeavor. 
<The Old Garden >deals with the 10 years 
after PARK Chung-hee was assassinated, 
or from the Gwang-ju Uprising onwards. 
<The President’s Last Bang>, <The Old 
Garden> and <A Good Lawyer’s Wife> 
represent a trilogy which covering the 
whole of modern Korean history. This is 
quite an ambitious undertaking to deal 
with modern Korean history as a whole. 
My previous films, <Girls’ Night Out>, 
<Tears>, and <A Good Lawyer’s Wife> 
were a Sex trilogy. Thus, <A Good 
Lawyer’s Wife> overlaps both of these 
spheres. 


When you refer to these films as a trilogy of 
modern Korean history, it sounds like you 
are going to deal with other subjects in the 
future. 


For me, I wanted to organize modern 
Korean history in my own way and then 
turn the page. I don’t want to limit 
myself to Korean issues of the past, I 
would like to make a statement as a man 
of the world. 


This trilogy of modern Korean history is the 
story of Korea, but within these films, there 
is a certain universality of world history. 
Despite that, what do you mean by wanting 
to make a statement as a man of the world? 


This trilogy of modern Korean history 
deals with a structure in which our deso- 
lated modern life keeps reoccurring. 
These films conclude that this reoccur- 
rence of desolated life can’t be solved by 
institutionalized democracy. If so, how 
can we end this desolate life? In this 
series, the presidents of the United States 


are mentioned. Carter, Reagan, and 
Bush.... This means that we can’t talk 
about modern Korean history without 
talking about the influence of the United 
States. Besides, Korean domestic issues 


include those affecting foreign laborers. 
In this regard, I would like to deal with 
issues from an international viewpoint. 


The phrase ‘human decency’ which appears 
in the dialogue at some point in <The Old 
Garden>, appears to contain a profound 
meaning. Truth be told, it appears to be the 
keyword on which the director's gaze at that 
era is based. 


The ‘80s was a time of resistance, and 
numerous people took up the fight. 
Thanks to them, our nation is what it is 
what 
Resistance against what? The oppressive 


now. Then, is resistance? 
military government, the capital that 
conspired with that government, and the 
politicians who became servants of that 
government and capital. Numerous peo- 
ple fought against these individuals, and 
wound up having their lives destroyed 
for it. Thus, while we can claim victory, 
there is some doubt as to whether we 
really won or whether some people were 
simply betrayed by others. Here, we 
have to reconsider the essence of resis- 
tance. Isn’t it courtesy towards fellow 
human beings and compassion towards 
one’s neighbors? Isn’t that the essence of 
resistance? I tried to connote the fact 
that resistance becomes devoid of mean- 
ing once those at the center of this resis- 
tance are no longer able to love or be 
decent towards other human beings. In 
the original novel, when his daughter 





enters the room she is depicted as a high 
school student in a school uniform; how- 
ever in the film I changed her toa 
teenage girl who doesn’t attend school 
and wears regular clothes and thick 
make-up. In the film, the hero is called a 
loner’, ‘a one-track mind’ or ‘a stubborn 
man’. At the end of the film when the 
hero admits that he deserved those nick- 
names, the daughter says, “Actually I am 
like that as well”. This family tradition of 
being loner and stubborn also flows in 
his daughter’s mother’s family, passed 
down from the grandmother to the 
mother to the daughter. ‘A loner’, ‘a 
one-track mind’and ‘a stubborn man’. 
What they all mean is that a person has 
an independent spirit that doesn’t allow 
him to follow others. He is able to keep 
his own counsel without being influ- 
enced by the masses. This spirit is inher- 
ited by his daughter. Shouldn’t this situ- 
ation instill us with hope? Moreover, if 
our hero is able to keep his spirit as ‘a 
loner’, ‘a one-track mind’ and ‘a stub- 
born man’ alive, then can he not be said 
to have lived a good life in the end? 


It feels like the role of the family is taking on 
more importance in your films. 


As mentioned above, the daughter 
acquires unique characteristics from her 
mother’s family. And that’s how a family 
functions. Isn’t our life like that? While 
the concept of the family is important, I 
am not trying to say anything in particu- 
lar on this topic with this film. 

IM Bum 
The Hankyoreh 
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SPOTLIGHT HA Jung-woo 


This is the Time for a Challenge 


HA Jung-woo of <Zime> and <The Unforgiven> 


In <The Unforgiven>, 
HA intentionally erases 
all memories. 

In <Time> HA is afraid 
of losing any memories 


of the past. 
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fter “Lovers in Prague,” HA Jung-woo quickly filmed KIM Ki-duk’s <Time> 
Now, he’s putting all his energy into <The Fox Family>, and fast becoming one 
of Chungmuro's talented new faces. 

“Do you have time to rest at all with so much on your schedule?” Even with just one 
look, his schedule looks tough. After long shooting sessions of <The Unforgiven>, HA 
Jung-woo started “Lovers in Prague(TV drama)”. Then, without a moment to rest, he 
filmed <Time> with KIM Ki-duk, a director well-known for his fast pace. Nearing the 
end of the shooting of <Time>, he was already in Gunsan for <The Fox Family>, act- 
ing in a tent that supposedly equals acting in a desert. While in the middle of all this, 
he somehow also made time to travel out of country for <The Unforgiven>, which 
was invited to the Cannes Film Festival, Un Certain Regard. “I went to Gunsan the 
same day I arrived in the airport—for an all-nighter. My colleagues couldn’t shoot 
while I was gone, so of course I had to get down there as soon as possible.” The shoot- 
ing would continue for a few days from then on, without a day’s rest. “Don’t you ever 
get burned out?” “No, I’ve had plenty of time to rest. I’m young, so I can do whatever 
anyone gives me—I was so thirsty for work. I’m actually grateful.” 


Standing firm in the face of difficulties 

“T have to ask—why was I selected to be the cover model? I’m really curious.” When 
I tell him it was about the “potential of actor HA Jung-woo,” he nods as if acknowl- 
edging it. “I can only say, “Thank you.’ I’m so flattered.” He speaks like a private on 
his first vacation—modest and precise. HA Jung-woo, at present, is not used to spe- 
cial treatment and compliments. The “bonuses” he garners for his everyday hard 
work is just something to be thankful for, without question. The Cannes Festival was 
one example. 

“We’re going to Cannes with this film,” joked the staff and actors to each other, try- 
ing to encourage themselves at the shooting site. That dream has become reality. Last 
May, HA went to Cannes for his leading role in <The Unforgiven>, nominated for the 
Un Certain Regard category. He didn’t necessarily feel comfortable in the boisterous 
party of Europeans, but he is young and ambitious enough to enjoy the honorable 
event, which may happen only once in his lifetime. 

“To be honest, I wasn’t entirely taken aback by the results of <The Unforgiven>. 
When I look back on the days and the effort I put in, I can almost understand the 
result. Not that ’m boasting.” <The Unforgiven> was a film HA came across after he 
had already failed in numerous auditions. It was not an option, but a must. HA 
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SPOTLIGHT HA Jung-woo 





The two resemble each 
other in struggling with 
memories. 

That's not an easy acting 
job—and it is HA who 


voluntarily walked into 


difficult roles. 


majored in acting in college and tried his 
hand in theaters, but performance the- 
ater was only his hideout. He wanted to 
get to Chungmuro fast, and he applied 
for every audition possible. As if getting 
auditioned wasn’t a means but a goal in 
itself, Ha went from audition to audition. 
Only after analyzing the script and 
preparing his clothes and hairstyle could 
he rest. 

Landing a role wasn’t easy. Once, he 
auditioned seven times for a single role, 
only to find out on the day of shooting 
that the staff had changed the actor. This 
was after he’d grown out his hair to fit 
the role, and received a final confirma- 
tion. It was a burning, maddening expe- 
rience, but he got over it. “After it went 
wrong, I couldn’t even get angry. I had 
the confidence and I knew I could do 
well, but I kept failing for the most 


44 Korean Film Observatory Autumn 2006 


absurd reasons. I met director YOON 
Jong-bin just when I was determined to 
show something. Nobody was interested 
in me at the time. Even my father 
snubbed me, looking at my disheveled 
hair and beard. When I was shooting for 
<The Unforgiven> I wasn’t only think- 
ing, “This should go well,” but I imag- 
ined it in every detail, in completed 
form, so that I could forget the suffocat- 
ing present. I even drove every day for 
the shooting. Now that the results are 
coming back, it’s simply amazing, to be 
completely honest.” Ha had said that he 
wanted the film to do well, “so that the 
people in the movie industry would 
notice me.” That same film brought the 
newcomer HA Jung-woo to Pusan 
International Film Festival, and eventu- 
ally Cannes. 


KIM Ki-duk’s new leading man 
Before the excitement of <The 
Unforgiven> quite wore off, HA 
Jung-woo chose KIM Ki-duk’s <Time>. 
Thanks to “Lovers in Prague,” good 
offers were coming in; <Time> came as 
a bit of surprise. KIM Ki-duk has made a 
name for himself overseas, but as an 
actor, starring in a movie whose release 
in Korea isn’t certain was definitely a 
challenge. “I did get some attention with 
“Lovers in Prague,” but that was just 
extra. I wanted to climb the ladder 
slowly and carefully—and not celebrate 
too soon.” KIM told him about the 
uncertainty of domestic release, asking 
for a month’s time. HA accepted without 
even reading the screenplay. He had a 
memorable experience shooting a whop- 
ping hundred cuts on the first day, 


including a sex scene and an emotional 
scene. “I was afraid at first because I had 
heard rumors that director KIM doesn’t 
wait for the actor. If the actor can’t fol- 
low up, he just gets going. When we got 
to the shooting, though, he seemed to 
listen to me very well, and he was a flexi- 
ble man. It was difficult, but after the 
first shooting went well, the rest was fun 
to work on.” 
<Time> is said to contain the most 
dialogue among KIM Ki-duk’s 13 films. 
It is a special attempt for KIM, and also 
a fitting film for HA, who’s looking for a 
new challenge. In <Time>, Seh-hee 
(SUNG Hyun-a) is a woman who, in 
order to overcome lassitude between 
her and her boyfriend, receives cos- 
metic surgery and reappears as a differ- 
ent person. HA Jung-woo plays the 
boyfriend, Ji-woo, in this bizarre story. 
He dates the reincarnated girlfriend 
instead of Seh-hee, but he misses the 
ex-girlfriend. If male characters in KIM 
Ki-duk’s films have been typified as 
either aggressive macho-men or schizo- 
phrenic outsiders, Ji-woo, along with 
Tae-seok (Jae-hee) in <3-Iron>, isa 
character that could have walked into 
KIM Ki-duk’s film from another world. 
Ji-woo takes it further than Tae-seok. 
Like someone from a romantic comedy 
or a melodrama, he has his own 
rhythm. In step with KIM Ki-duk’s 
transformation, Ji-woo is the first male 
character in KIM’s film who cooks for a 
woman and cleans the house. In addi- 
tion, he even has a sentimental side that 
allows him to spend time in a café he 
used to go with his ex-girlfriend. In 
short, he’s KIM Ki-duk’s intensely inter- 


esting new man. 

In <The Unforgiven>, Tae-jung, HA’s 
character, is a man who intentionally 
erases all memories about the military, 
running away from friends from the 
past. In contrast, Ji-woo in <Time> is 
fearful of losing any memories of the 
past, waiting for his ex-girlfriend to 
return. The two resemble each other in 
that they both struggle with memories. 
That’s not an easy acting job—and it is 
HA who voluntarily walked into diffi- 
cult roles. 


Trial and Error 

To HA Jung-woo, acting was not a 
challenge that required much trouble. 
As a mischievous kid, he didn’t think of 
acting as being especially difficult. 
Owing to his father, the renowned actor 
KIM Yong-geon, the house was often 
visited by actors. His mother was a 
dancer, and he had two cousins who 
were fashion models. When he became 
friends with the children of his father’s 
friends, they were also acting. “At a cer- 
tain point I thought, ‘so naturally I 


999 


become an actor, too.” His interest in 
movies was instilled by his mother. An 
avid movie fan, she had videotapes 
delivered to her door regularly. 
Watching animated films as well as his 
mother’s collection, he grew fascinated 
with films. “I used to do anything if it 
looked fun. I swam for seven years, but 
when I saw the coach beating my senior, I 
quit. I grew up American-style, so to 
speak. The trend at the time was learning 
computers, piano, arithmetic and so on. I 
didn’t do any of that—there was no coer- 
cion in my family.” 
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The reason KIM Seong-hun, who 
received such good treatment as a child, 
changed his name to HA Jung-woo isn’t 
that he wanted to grow out of his 
father’s shadow. The idea was to change 
a plain name to something more memo- 
rable. Still, after his debut, many people 
mistakenly assumed that he had wanted 
to avoid being called “KIM Yong-geon’s 
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son.” “Having an actor as a father can 
be some help; you can perhaps get a 
50-meter head start. That’s it. Maybe it 
would be okay to receive some help after I 
become successful; but if I enlist help 
from the beginning, acting will only 
become more and more difficult. I didn’t 
want to be burdened by that; I wanted to 
do everything on my own. I worked on 
schedule even when no one was around. I 
went to the gym, learned English and 
piano, and tried for auditions. I “played 
alone” thinking they might be useful 
someday.” 


HA Jung-woo at the peak of 
his life 

HA Jung-woo’s schedule currently 
evolves around <The Fox Family>, a 
comic musical about nine-tailed foxes 
who arrive in this world, hoping to 
obtain human livers in order to become 
human. HA plays the family’s first son, 
a slightly slow and sometimes outra- 
geous character. He suggested the 
comic gourd-shaped hair himself. “I 
thought eccentric films would be less 
dangerous for me. Even when I had just 
started acting, my goal was to try every- 
thing without pre-setting boundaries 
for myself. I may not have a representa- 
tive image, but anything would suit 


me—that’s my advantage and disadvan- 
tage. In that sense, 'Fox Family’ is a 
good film to show a different side of 
me.” Before shooting, he attended an 
action school for two and a half months, 
practiced dance five times a week, and 
practiced singing four to five hours a 
day. Regardless of the result, he likes 
the new challenge and his decision. “I 
admire Johnny Depp’s choices. They’re 
not standardized like Tom Cruise’s. He 
stars in commercial movies, yet he gives 
his all to independent films where he 
thinks he can show his inner side. I 
hope my decisions in the future will be 
like him.” 

HA says he “worships” Johnny Depp, 
Robert De Niro and Al Pacino—he still 
peeks around DVD shops, hunting for 
movies. Among the 67 films De Niro 
starred in, he owns 44 on DVD. He 
dreams that when he’s older, someone 
would be collecting his movies as he did 
De Niro’s. For that reason, he chooses 
his films with care. The next film 
remains a secret, but his unique working 
process will remain the same from pre- 
vious films. He tries to choose films that 
are interesting as a whole, rather than 
just the character. In the meantime, he 
has to make time to go abroad again for 
Czech Republic’s 
International Film Festival, where 


Karlovy Vary 


<Time> is selected as the opening film. 
Others joke he’s becoming a “Film 
Festival Actor”—to this, he just laughs 
his laugh, good-hearted and full of 
energy. That is HA Jung-woo, as of now. 


LEE Hwa-jung 
FILM 2.0 
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CHOI Yang-il 
of Blood & Bones, Now Shooting a Korean Film 


Japanese-Korean 

Director CHOI Yang-il 

who directed the film 

<Blood and Bones> is 

now in the process of 

wrapping up his next 

film in Korea. Not only 

is this film shot entirely 

in Korea, it is a 100% 

Korean film which was 

made with Korean cap- 

ital, Korean actors, and 

a Korean production staff. Films such as <All Under the Moon> and <Dog Race> 

have earned CHOI, who has received attention for the unique worlds he creates, a 
reputation for being ‘hard-boiled’. 

Armed with his less than perfect Korean, CHOI, an important filmmaker who 
currently serves as the chairman of the Japan Film Directors’ Association, has shot 
a film featuring solely Korean actors and staff. The title of the film is <Soo> and 
the genre is again hard-boiled. <Soo> got its story from a popular comic book 
‘Double Casting’ written by SHIN Young-woo. The title of the film follows the main 
character’s name, Tae-soo. Director CHOI began on May 31st to shoot this film 
which depicts the main character’s fierce struggle for revenge and twisted fate. The 
main character is played by Ji Jin-hee who displayed outstanding acting skills in 
Director IM Sang-soo’s new film <The Old Garden>. 

This film depicts the story of a legendary killer named Soo who is transformed 
after his twin brother, whom he meets for the first time in 17 years is killed, thus 
setting off Soo’s fierce battle for revenge. This film, which tells the story of a fierce 
human being, features as much in-depth violence as his previous film <Blood and 
Bones>. Director CHOI Yang-il stated, “I’m so excited about making a Korean 
film. Although there were a language barrier and culture differences, the Korean 
actors nevertheless coping with me wisely. Changing scripts is also a common 
practice in Japan as well. While I sometimes get angry during the shooting, the 
interpreter we require because of the language barrier usually waters down my 
comments. I am however really trying to control myself.” Besides JI Jin-hee, the 
film also stars KANG Sung-yeon, MOON Sung-keun, and other renowned actors. 
The film is slated to be released in Korea early next year. 








Singer Rain’ 
Stars in PARK Chan-wook’s film 


Singer ‘Rain’ has gotten his real name 
‘JUNG Ji-hoon’ back. JUNG is slated to 
make his film debut in Director PARK 
Chan-wook’s new film < I am a Cyborg, 
But That’s Ok >. If Director Park 
Chan-wook, who received the Grand 
Prize at the 57th Cannes International 
Film Festival for his film <Oldboy>, is 
recognized as a leader in Korean films, 
then signer ‘Rain’ can also be regarded 
as an entertainer who has now moved 
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beyond the Korean pop music scene to 
become a leading force in the entertain- 
ment industry, selected as one of the 
world’s 100 most influential people by 
TIME magazine last May. 

Rain is a huge star who is getting 
much attention for floating above the 
Korean Wave which has pretty much 
been limited to Asia. Seen from this 
point of view, the film <I am a Cyborg, 
But That’s Ok> can be regarded as a film 
to look forward which features the 
biggest names in both the film and the 
music industries. In this film, Rain gives 





up his fashion- 
able hairstyle to 
star as a mental 
patient with a 
plain ‘bob cut’. 
Comments such 
as “I completely 
surrendered 
myself. I totally 





committed 
myself to the film. I thought I had devel- 
oped an acting philosophy after the three 
TV dramas I did, but working on this 
film has completely rid me of that illu- 
sion,” lead us to believe that a major 
change in his image is about to take 
place. 


KIM Dong-ho 


Receives Paris Medal 


KIM Dong-ho, the director of the Pusan 
International Film Festival, was recently 
bestowed an honorary medal by the city of 
Paris for his contribution to film-related 
exchanges between Korea and France. Mr. 
KIM previously received the ‘Arts & 
Literature Scholar’ medal from the French 
government in 2000 as well as the ‘ City of 
Deauville’ medal in 
March of last year. 
Beginning in 1911, the 
city of Paris has 
~ bestowed honorary 
; medals upon worthy 
y recipients bestow 
© ‘Paris City’ medal for 
almost 100 years 
/ now. Recipients of 
| this honor include 
| Miyazaki Hayao, 
_,| Oliver Stone, Maggie 

| Cheung, Jackie Chan. 
N Director KIM was 


recognized for his contribution to visual 
culture exchanges between the two coun- 
tries and for strengthening the recognition 
of French directors in Korea. 


IM Kwon-taek 
Becomes the Head of the AFA 


Director IM Kwon-taek has recently 
been appointed as the head of the Asian 
Film Academy (AFA). Backed by the sup- 
port of Pusan International Film Festival, 
Dongseo University and the Korean 
Academy of Film Arts of KOFIC, the AFA 
recently appointed IM Kwon-taek to 
replace HOU Xiao-Xian as the second 
head of the AFA. Director IM Kwon-taek 
who is now producing his 100th film 
<Thousand Year Crane> received the Best 
Director’s Award at the 55th Cannes Film 
Festival for <Chihwaseon> and received 
an honorary Golden Bear award at last 
year’s Berlin International Film Festival. 





He is considered to be one of the most 
eminent filmmakers in Asia. The AFA is a 
film education program which enables 
aspiring filmmakers to make short films 
alongside established filmmakers, offers 
workshops, as well as individual tutoring. 
It commences on September 29th and 
lasts for 3 weeks, or until the closing of the 
Pusan International Film Festival on 
October 20th. 





SHIN Sang-ok 
Is Recognized at Hall of Fame 


Director SHIN Sang-ok, who passed 
away on April 11th at the age of 80, was 
recognized on July 7th as a ‘Great 
Filmmaker’ by the Welfare Foundation 
for Film Professionals and was inducted 

into their ‘Film- 
makers Hall of 
which 
opened its doors 
this year. SHIN 
Sang-ok, whose 


Fame’ 


comedies, melo- 
dramas, epic dra- 
' mas, action and 
musicals made 
_ him the leading 
MN force within the 
Korean film industry during the 1960s 
and 1970s, is an early pioneer who has 
pushed the boundaries of Korean film 
genres, technology and systems. 
Kidnapped from Hong Kong to North 
Korea in 1978, where he produced such 
films as <Salt> and <Escape Diary>. He 
later succeeded in escaping to the U.S. 
where he filmed <Ninja Kid III>. SHIN, 
who leaves behind 78 films, led an 
adventurous life devoted to film. 


KIM Yun-jin’s 
No-guarantee Narration 


KIM Yun-jin, the star of <Lost>, 
recently recorded the narration for 
Director Anthony Gilmore’s documen- 
tary <Behind Forgotten Eyes> without 
receiving any guarantees. Gilmore, who 
studied at Korea University’s Graduate 
School of International Studies, made 
this informative documentary after hav- 
ing conducted research in Korea and 
Japan for a one year period. The docu- 
mentary deals with the Japanese army 
and Korean comfort women during 
World War II and Japan’s refusal to 
accept responsibility for the heinous 
crimes which were committed by its 
forces. KIM Yun-jin agreed to forego the 
usual guarantee because she felt that this 
film dealt with an issue that greatly 
pains all Koreans, and one that is rela- 
tively unknown in the West. KIM 





Yun-jin is now preparing to begin shoot- 


ing the 3rd season of <Lost> in Hawaii 
on August 7th. She is also planning to 
star in Korean-American filmmaker 
Mora Mi-Ok STEPHENS’ 2nd film 
<Georgia Heat>. 


KIM Jee-woon 
Goes to SF Film 


Along with horror <A Tale of Two 
Sisters> which DreamWorks is now in 
the process of preparing a remake of, the 
director of the noir film <A Bittersweet 

Life> 
was invited to 


who 


participate in 
the non-com- 
petition sec- 
tion of last 
year’s Cannes 
Film Festival, 
-»... Director KIM 
i). Jee-woon 
' wrapped up 
the shooting 
of a SF robot 
film which is 





part of Omnibus Film <Doomsday 
Book> in July. The film revolves around 
a future in which robots have become 
commonplace and tells the story of a 
petty worker robot at a temple who 
breaks the rules and of the happenings 
which follow. The film is expected to 
open in early 2007 along with two other 
films from the <Doomsday Book>. KIM 
Jee-woon is also looking into the possi- 
bility of directing a 100% English-speak- 
ing film noir which would feature either 
Hollywood or European stars. 
HAN Seung-hee 
FILM 2.0 
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The Host 


+ | Goe-mool 
2006, 119min, 35mm, 1.85:1, Color, Doloy SRD 
Directed by BONG Joon-ho 


As it has for ages past, the Han River continues to 
pierce the very center of the capital city Seoul. But one 
day in 2000, through an "unfortunate incident," a 
mysterious creature is conceived in the waters of the 
river. As the creature slowly starts to grow in the depths 
of the river, people fail to sense signs of an impending 
disaster, devoting themselves to the Korea-Japan World 
Cup soccer finals, the presidential elections, and to their 
everyday lives. Then one day in 2005, in front of 
countless citizens taking a stroll and enjoying the 
weekend on the banks of the Han River, the creature 
reveals itself in a shocking display of horror. 


PRODUCTION Chungeorahm Films 
Tel: +82 2 548 2954 E-mail: lewis @cerfilm.com 


INTERNATIONAL SALES Cineclick Asia 
Tel: +82 2 538 0211 E-mail: yjsuh @cineclickasia.com 





Cast SONG Kang-ho (Gang-du), BYUN Hee-bong (Hee-bong), 
PARK Hae-il (Nam-il), BAE Doo-na (Nam-joo), Ko A-sung (Hyun-seo) 





200 Pounds Beauty 


nt*  -~@g | Mi-nyeo-neun Goe-ro-wo 
2006, 35mm, Color 
Directed by KIM Yong-hwa 
Hanna is a lip sync vocalist for Ami, the famous Korean pop singer. Hanna suffers 
from having extremely poor self-esteem, as she has been ignored because of her 


appearance. At last she makes the decision of a lifetime to have full-body plastic 
surgery. However, life being as it is, something unexpected awaits her... 


PRODUCTION KM Culture Co., Ltd. (co-produced with Genesis Pictures) 
Tel: +82 2 3438 3842/5 E-mail: erica@kmculture.com, dawipark@kmculture.com 


INTERNATIONAL SALES Contact Production Company 





Cast JOO Jin-mo (Sang-june), KIM A-jung (Hanna) 





Aachi & Ssipak 


~~ | Aachi-wa Ssipak 
2006, 90min, 35mm, 1.85:1, Color, Dolby SRD 
Directed by JO Beom-jin 


In Shit City, where human excrement is the only source of energy, every human 
being is born with an ID chip inserted in their body. The amount and quality of 
product is checked everyday and the government gives popsicles for people’s 
excrement causing people to become addicted. However, the Vojegi gang runs amok 
in a heinous search for extra popsicles to satisfy their addiction. 


PRODUCTION J TEAM Studio 
Tel: +82 16 746 2921 E-mail: jojteam @naver.com 
INTERNATIONAL SALES STUDIO2.0 


Tel: +82 2 2107 5495 E-mail: nahie @studio2.co.kr Cast (Voice) RYOO Seunabum (Aachi), 
LIM Chang-jung (Ssipak), HYUN Young (Betsy) 
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Time 


% ‘| Shi-gan 
2006, 96 min, 35mm, 1.85:1, Color, Dolby SRD 
Directed by KIM Ki-duk 


i ; ; ee er n= Fk ae ae A young couple Seh-hee and Ji-woo are deeply in love 


=. 


with each other, but Seh-hee is worried that Ji-woo may 
soon grow tired of her. Soon, Seh-hee disappears. While 
Ji-woo agonizes over the missing of Seh-hee, she has 
secretly undergone plastic surgery. Ji-woo meets several 
women, but whenever he is about to engage physically 
with them, something interferes. After a few months, Ji- 
woo meets an attractive waitress in a café. Surprisingly 
her name is See-hee; a name that sounds very similar to 
Seh-hee. And he falls for her. But when Ji-woo gets a 
note from Seh-hee that she wants to get back together 
| re ae =e 7, — ~~ _ with hin, he breaks up with See-hee, leaving behind 
rape a eo Swildly protesting See-hee. When he meets Seh-hee, See- 
| shee is there, wearing a mask made from a photograph of 
I SSech-heee’s face. She tells him that she changed her look to 
love him and be loved by him forever by changing her 
f | igi Ie SRM Sate el Se A ee eer, appearance. Shocked, Ji-woo leaves her, but he also 
eee ee ee ga ee oe eee eee receives a plastic surgery... 
ee eed Pe vie ESE ogee foul a — s ie -= PRODUCTION KIM Ki-duk Film 
Oe os ole ee on ow ene On ewe Meee iee stats, § Tel: +8231 901 7530 
I ora en ie ee Sees © INTERNATIONAL SALES Cineclick Asia 
Cast SUNG Hyun-ah (See-hee), HA Jung-woo (Ji-woo) Tel: +82 2 538 0211 E-mail: yisuh@cineclickasia.com 
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Boys of Tomorrow 


é Aki »~" + | Woo-ri-e-ge Nae-il-eun Up-da 
2006, 35mmé& HD, 1.85:1, Color, Dolby Digital 
Directed by NOH Dong-seok 


Earning a living as a driver for rental cars, Ki-su lives in a basement studio. When 
he feels trapped, he maintains hope by playing the drums. Out of guilt that he might 
have done wrong to Jong-dae who was sexually harassed during their younger days, 
Ki-su acts more as Jong-dae’s guardian than merely his friend. Jong-dae’s dream is to 
keep a revolver that can make him stronger than the small-time gangsters in town. 
One day Ki-su’s older brother shows up and leaves his son Yo-han to Ki-su’s care. 





PRODUCTION Generation Blue Films 
Tel: +82 2 2285 0368 E-mail: hyun @gbfilms.co.kr Z 
INTERNATIONAL SALES Contact Production Company Cast KIM Byeong-seok (Ki-su), YU A-in (Jong-dae), 
CHOI Jae-sung (Mr. KIM), 
LEE Dong-ho (Yo-han / Jong-dae) 








Cinderella 


% weg | Shin-de-le-la 
2006, 94min, 35mm, 8460ft, 1.85:1, Color, Doloy SRD 
Directed by BONG Man-dae 


Ji-soo, a divorced plastic surgeon, is satisfied with her life as she has a lovely 
daughter, Hyun-soo, who perfectly obeys her mother. However, this happiness comes 
to end as her patients, also friends of Hyun-soo, commit mysterious suicides in front 
of her daughter. On the other hand, feeling suspicious of her mother and her past, 
which are partially unveiled, Hyun-soo, tries to find the clue in the hidden basement 
of their house. 


PRODUCTION MINI FILM Inc. 
Tel:+82 2 545 4684 E-mail: master @ rocationkorea.com 


INTERNATIONAL SALES Showbox / Mediaplex, Inc. Cast DO Ji-won (Yoon-hee), SHIN Se-kyung (Hyun-soo), 
Tel: +82 2 3218 5636 E-mail: sonyakim @ showbox.co.kr YOO Da-in (Soo-kyung) 
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Woman on the Beach 


“f1’  @. | Hae-byun-eui Yeo-in 
2006, 128min, 35mm, 1,152ft ,1.85:1, Color, Doloy SRD 
Directed by HONG Sang-soo 
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Film director, Joong-rae is preparing for his next 
movie but is unable to finish his script. So he pleads his 
friend, Chang-wook, a production designer, to go with 
him on a trip. Chang-wook brings his girlfriend Moon- 
sook along and they all go on a trip to the west coast to 
visit Shinduri Beach Resort. There, Joong-rae makes 
advances on Moon-sook. Already a fan of his films, 
Moon-sook doesn’t hide her interest. So later, while 
avoiding Chang-wook’s eyes, the two spend a heated 
night together. But the next day He and Moon-sook then 
part awkwardly. Few days later, Joong-rae is back again 
in Shinduri and runs into a young woman named Sun- 
hee They end up spending a night together. Moon-sook 
arrives at the scene with the intent to be with Joong-rae. 
But seeing him being with Sun-hee, Moon-sook goes to 
drink on her own out of anger... 





PRODUCTION A bom Film Production 
Tel: +82 2 3445 6199 E-mail: myhong @filmbom.com 


INTERNATIONAL SALES Mirovision Inc. 
Tel: +82 2 3448 2553/2502 
E-mail: sales @ mirovision.com, daniel @ mirovision.com 





Cast KIM Seung-woo (KIM Joong-rae), KO Hyun-joung (KIM Moon-sook) 
KIM Tae-woo (WON Chang-wook), SONG Sun-mi (CHOI Sun-hee) 





Dasepo Naughty Girls 


-.. .¢ | Da-Se-po So-nyeo 
2006, 111min, 35mm, 1.85:1, Color, Doloy SRD 
Directed by E. J-yong 


“No-Use High School” is renowned for its sexual aberrations: a host of sexually 
ambiguous students and a student president and vice-president who flaunt their taste for 
S&M. But even in this environment, there are a few students who stand out: “Poor Girl” 
who earns money for her family by sleeping with old men; “Anthony,” a luxurious pretty- 
boy from Switzerland; and “One Eye,” the school’s sole virgin. Poor Girl falls in love with 
Anthony at first sight. Meanwhile Anthony is struck by One Eye's brother “Two Eyes” and 
feels confused about his sexuality. What a world for these young, hot-blooded teenagers! 





PRODUCTION ahnsworld 


Tel: +82 2 3443 9429 E-mail: annsworld@ hotmail.com Cast KIM Ok-bin (Poor girl), PARK Jin-woo (Anthony), 
INTERNATIONAL SALES Mirovision Inc. LEE Kyun (One eye) 


Tel: +82 2 3443 2553 / 2502 E-mail: sales@mirovision.com 





The Fox Family (working title) 


<n Ee | Gu-mi-ho Ga-jok 
2006, 35mm, 2.35:1, Color, Doloy SRD 
Directed by LEE Hyung-gon 


The nine-tailed fox is a mythical shape-shifting creature which can become a 
human being in its 1000th year if it eats the liver of a human being. A family of such 
foxes open up a circus and transform themselves in the hope of capturing human 
beings. One day, there occurs a strange case of torso murder which becomes the 
biggest issue of their day, and the fox family is caught up in the middle of it. Will the 
family be able to make their thousand-year dream come true? 


PRODUCTION MK Pictures 





Tel: +82 2 2193 2141 E-mail: hanalee @ mkpictures.co.kr ay A = | . 
INTERNATIONAL SALES MK Pictures Cast JOO Hyun (Father), PARK Si-yeon (First daughter), 
Tel: +82 2 2193 2002 E-mail: international @mkpictures.co.kr HA Jung-woo (Son), KO Joo-yeon (The last born), 


PARK Jun-qu (Gi-dong) 
50 


I’m a Cyborg, But That’s Ok (working title) 


>, fe | Ssa-i-bo-gu-ji-man gwen-cha-na 
2006, 35mm, Color, Dolby SRD 
Directed by PARK Chan-wook 


Young-goon, mentally deranged and frequently 
electro-charging herself with a transistor radio, has been 
admitted into a mental institution. Firmly believing 
herself to be a cyborg, she refuses to consume like a 
human being. Il-soon is another patient, who catches the 
eye of Young-goon and soon becomes a close friend. I]- 
soon is now confronted with the biggest task — to cure 
Young-goon’s mental problem and have her eat real 
food. 


PRODUCTION MOHO FILM 
Tel: +82 2 3443 4495 E-mail: june @moho.co.kr 


INTERNATIONAL SALES CJ Entertainment Inc. 
Tel: +82 2 2017 1195 E-mail: ky_lee @cj.net 






-_ 


Cast JUNG Ji-hoon(II-soon), LIM Soo-jung(Young-goon) 





Gangster High 


“Wee | Pok-ryeok Sseo-keul 
2006, 100min, 35mm, 10,600 ft, 2.35:1, Color, Doloy SRD 
Directed by PARK Ki-hyung 


A simple high school student, Sang-ho and his 4 friends, Jae-gu, Chang-bae, 
Hong-kyu, Sang-sik organized a foot ball club called “Tigers” and enjoyed exciting 
teenager lives. However, they got involved in fighting with Jong-suk, a cock of the 
neighbor school by accident. After Jae-gu’s death from the car crash, Tigers are 
burning with desire to revenge... 


PRODUCTION Taewon Entertainment Inc. (co-produced with DaDa Pictures) 
Tel: +82 2 3448 0100 E-mail: taewonent @taewonent.co.kr 


INTERNATIONAL SALES iHQ 

Tel: +82 2 6005 6731 E-mail: jennykim @sidushg.com Cast JUNG Kyung-ho (Sang-ho), LEE Tae-sung (Jae-gu), 
JANG Hee-jin (Su-hee), LEE Hang-suk (Chang-bae), 
KIM Hye-sung (Kyung-chul) 








Hanbando 


a | Han-ban-do 









(e4h24 vies - 


2006, 147min, 13,230 ft, 35mm, 2.35:1, Color, Doloy SRD Va - ag 
Directed by KANG Woo-suk Saye — by rst 

As the reunification of the two Koreas nears, a nearly forgotten treaty made secretly Y qe5 - = a 
between Korea and Japan a century ago places the unification in jeopardy. The only VORP 


solution to the crisis seems to be finding the hidden Great Seal of the Emperor 
Gojong. 





PRODUCTION KnJ Entertainment 
Tel: +82 2 2192 8580 E-mail: heavenly @cinemaservice.com 


INTERNATIONAL SALES CJ Entertainment Inc. 
Tel: +82 2 2017 1195 E-mail: ky_lee@cj.net 


Cast CHO Jae-hyun (CHO! Min-jae), 
CHA In-pyo (LEE Sang-hyun), AHN Sung-ki (President), 
MOON Sung-keun (Prime minister) 
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The Old Garden 


é% A 
2006,112min, 35mm, 2.35 
Directed by IM Sang-soo 


| = -rae-doin oe 
1, Color, Dolby SRD 


+ 


* 


Cast JI Jin-hee (Hyun-woo), YUM Jung-ah (Yoon-hee) 





Hyun-woo steps out of prison after a 17-year sentence 
for his anti-government activities. During his long 
imprisonment, everything has changed even his fellow 
anti-government protesters have become mundane. His 
mother then tells him of the death of Yoon-hee, who 
harbored and loved him right before he was caught 17 
years ago. To cherish memories with her, Hyun-woo 
goes back to the place where the two had spent a few 
months together like a couple of honeymooners. Reading 
through Yoon-hee’s diaries and letters, Hyun-woo 
discovers that she was the only one who remained loyal 
to him to the end. Because of her faith and love, the 
despair and loneliness that Hyun-woo felt after his 
imprisonment is slowly healed. He also discovers that 
Yoon-hee left him another gift behind — their daughter. 


PRODUCTION MBC Production Co., Ltd. 


Tel: +82 2 789 0143 E-mail: jsy@mbc.co.kr 
INTERNATIONAL SALES Cineclick Asia 
Tel: +82 2 538 0211 E-mail: yisuh @cineclickasia.com 





Ice Bar (working title) 


~ or | / lce-ke-ki 
2006, 107min, 35mm, 2.35:1, Color, Dolby SRD 
Directed by YEO In-gwang 


1969, Korea...Ten-year old Young-rae lives alone with his mother in the 
countryside. Life is difficult for them and his mother is forced to sell illegally imported 
cosmetics on the street. But Young-rae is plucky and can stand up to anything 
including defending his mother — anything except when other kids call him names 
for being “fatherless.” So when he hears that the father he had only dreamed of is alive 
and living in Seoul, he makes it his life goal to get to city and find him. The only way to 
get there, however, is a long and expensive train ride. To raise money, Young-rae 
starts to sell ice cream bars. As his goal nears, will his dream come true? 


PRODUCTION MK Pictures 
Tel: +82 2 2193 2144 E-mail: outtake @ mkpictures.co.kr 
INTERNATIONAL SALES MK Pictures 


Tel: +82 2 2193 2002 E-mail: international @ mkpictures.co.kr 





— 


— 


Sith 232 


Cast PARK Ji-bin (Young-rae), SHIN Ae-ra (Yong-rae’s mother), 
JANG Jun-young (Song-soo), JIN Goo (In-baek) 





Le Grand Chef 


% | Shik-gaek 
2006, 35mm, 1.85:1, Color, Dolby 


Directed by JEON vine “SU 


At a press conference, a cooking knife of a special spirit is being presented to the 
public. The knife belongs to the last Korean royal chef of the Chosun Dynasty who cut 
his arms with this knife to show his loyalty to the king and the country. The Japanese 
bureaucrat at the time was deeply moved by his conviction and returned to Japan 
with this knife. Now, his son has come to Korea to return the precious knife back to 
someone who really deserves to own it and announces a cooking contest to find the 
best cook for this knife. Thus the destined match between the grandsons of the two 
apprentices of the royal chef has begun... 


oe 
OC 


PRODUCTION Show East Co., Ltd. 
Tel: +82 2 3446 9688 E-mail: luna@showeast.co.kr 
INTERNATIONAL SALES Contact Producion Company 
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Cast KIM Kang-woo (Sung- chan), 
LIM Won-hee (Bong-joo), LEE Ha-na (Jin-su) 


Righteous Ties (working title) 


€ X, —_| Geo-ruk-han Gye-bo 
2006, 35mm, Color, Dolby SRD 
Directed by JANG Jin 


An eccentric but faithful mafia, Chi-sung is sent to 
prison for his part in a gang fight. But when his 
parents are attacked by a rival mob and his own 
people take no action, he realizes that a decade of 
loyalty towards the gang has become futile. 
Determined to confront his own boss, he finds a way 
to escape from prison with his fellow inmates. 
Meanwhile, his friend Joo-joong is given the task to 
stop Chi-sung, forcing him to choose between the 
bond of friendship and loyalty towards the gang. 


PRODUCTION KnJ Entertainment 
Tel: +82 2 2192 8580 E-mail: heavenly @cinemaservice.com 


INTERNATIONAL SALES CJ Entertainment Inc. 
Tel: +82 2 2017 1195 E-mail: ky_lee @cj.net 





Cast JUNG Jae-young (Chi-sung), JEONG Jun-ho (Joo-joong) 





Like a Virgin 
ne gs je | Cheon-ha-jang-sa Madonna 


2006, 117min, 35mm, 2.35:1, Color, Dolby Digital 
Directed by LEE Hae-young, LEE Hae-jun 


OH Dong-goo believes himself to be female. Although overweight and on the short 
side, he dreams of becoming the perfect some day, and he devotes himself to 
mimicking Madonna’s singing and dancing after school. To cover the costs of 
transsexual surgery, he decides to enter a wrestling competition. 


PRODUCTION Sidus FNH Corporation (co-produced with banzakbanzak) 
Tel: +82 2 3393 8627 E-mail: cool @sidus.net 


INTERNATIONAL SALES CJ Entertainment Inc. 
Tel: +82 2 2017 1193 E-mail: ky_lee @cj.net 





Cast RYU Deok-hwan (OH Dong-gu), 
BAEK Yoon-shik (Wrestling Coach), Eon (Team captain) 





Love Me Not (working title) 


£& 8 %©@ = £ | Sa-rang Dda-win Pil-yo Up-seo 
2006, 35mm, 2.35:1, Color, Doloy SRD 
Directed by LEE Chul-ha 


Julian has lived off with the money he lures from his rich female customers. But 
now he faces usurious debts from a hasty expansion of his business, and he will be 
killed unless he clears the debt in one month. The only way to save himself is to 
pretend to be the long-lost brother of an heiress and kill her to get her huge fortune. 
Min, the blind heiress, cold-hearted like Julian, slowly opens herself to him, and he, 
too, falls for her. But Julian has to pay his creditor and what makes it worse for him is 
that the illness that took Min’s eyesight relapsed, threatening her life. 


PRODUCTION Sidus FNH Corporation 4 as: A 
Tel: +82 2 3393 8627 E-mail: cool @ sidus.net 


INTERNATIONAL SALES Cineclick Asia 
Tel: +82 2 538 0211 E-mail: yjsuh @cineclickasia.com 
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Cast KIM Joo-hyuck (Julian), MOON Geun-young (RYU Min) 
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Radio Star 


q ex, | Radio-sta 
2006, 10,350 ft, 35mm, Color, Doloy SRD 
Directed by LEE Jun-ik 


@ 
i 
=| 
Lo) 
iS 
re 
< 
© 
® 
h 
) 
re 


The year 1988 saw a bunch of flashes in the fan in the 
pop music industry, and has-been rock star CHOI Gon 
was one of them. After his only hit song ‘The Rain and 
You’, he became involved in drug problems, mob fights, 
and now sings in a café in the countryside. He one day 
gets into a fight with one of the customers at the café, 
and needs bail money to get released from a lockup. 
Desperately trying to free him, his manager PARK Min- 
soo comes up with the solution to send CHOI Gon to a 
radio station in a far, remote town in the suburbs as a 
DJ, so that the radio station can pay for the bail. Helpless 
and bewildered, CHOI Gon now has to DJ in front of a 
few dozen listeners... 





PRODUCTION Achim Pictures 
Tel: +82 2 2268 2044 E-mail: pub @ncineworld.com 


. INTERNATIONAL SALES CJ Entertainment Inc. 
Wy) ) Tel: +82 2 2017 1195 E-mail: ky_lee @cj.net 


as 


‘ @ sel 
> Ju sxt®e 
Cast PARK Joong-hoon(CHO! Gon), AHN Sung-ki(PARK Min-soo), 
CHOI Jung-yoon(Suk-young) 








Lump of Sugar 


¢# | Gak-seol-tang 
2006, 124min, 35mm, Color, Dolby SRD 
Directed by LEE Hwan-kyung 


The daughter of a poor rancher, Si-eun’s only hope is to one day, become a jockey. 
With her mother passing away at her birth, her favorite horse, Chun-doong, has 
become not only her friend, but also a soul mate. She is devastated when Chun-doong 
is sold to another owner, but when they are reunited two years later they have a 
chance to create a miracle by teaming up in a race. 


PRODUCTION Sidus FNH Corporation 
Tel: +82 2 3393 8627 E-mail: cool@sidus.net 


INTERNATIONAL SALES CJ Entertainment Inc. 
Tel: +82 2 2017 1197 E-mail: lucylee @cj.net Cast LIM Soo-jung (Si-eun) 








Night Ballad for Ghost Theater 


>» fi - | Sam-geo-ri Geuk-jang 
2006, 35mm, 1.85:1, Color, Doloy SRD 
Directed by JEON Kye-soo 


So-dan is a girl bored with her tedious life, but she manages to find some 
distraction in the run-down Three Corners Theater. Initially she goes into the 
building as a way of finding her grandmother, who is said to have gone into the 
theater and never came out. She simply vanished. During the day there are few 
spectators at the theater, but once night falls, ghosts stage a cabaret at Three Corners 
Theater. In this grotesque and eerie place, So-dan has an uncanny experience — one 
that engages the senses and disregards the passage of time... 





PRODUCTION LJ Film 
Tel: +82 2 2017 6342 E-mail: jiyeon @lifilm.com 


INTERNATIONAL SALES CJ Entertainment Inc. 
Tel: +82 2 2017 1195 E-mail: ky_lee @cj.net 


— 


Cast CHUN Ho-jin (Boss), KIM Kkot-bi (So-dan) _ 
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Maundy Thursday (working title) 


é £10 ‘“’ 8 | Woo-ri-deul-ui Haeng-bok-han Si-gan 
2006, 35mm, Color 


Directed by SONG Hae-sung 


Yu-jeong, a suicidal young woman, is introduced to a 
man on death row named Yun-soo by her aunt, Sister 
Monica. Raised by an abusive father, Yun-soo has led a 
hard life. It got even harder when he was left in an 
orphanage with his younger brother after his father’s 
suicide and his mother’s abandonment. Growing up in 
the gutter, he became involved in a violent crime, for 
which he was convicted of three counts of murder. Yu- 
jeong, on the other hand, comes from a rich family. 
However, her childhood was marred by traumatic 
neglect, which has led to her self-destructive impulses. 
These two wounded souls slowly open their hearts and 
find the motivation to live on in each other’s compassion. 
Yu-jeong realizes how spoiled her life has been compared 
to Yun-soo’s, and embraces his guilt that would 
otherwise never be forgiven. 





PRODUCTION LJ Film 
Tel: +82 2 2017 6343 E-mail: jpark @|jfilm.com 


ae INTERNATIONAL SALES Prime Entertainment 
i : _ =6 Tel: +82 2 2017 6350 
E-mail: xkeh05 @ primeenter.co.kr, hchoi @ primeenter.co.kr 


Cast KANG Dong-won (Yun-soo), LEE Na-young (Yu-jeong) 





Once in a Summer 


aS - (if ) | Yeo-reum I-ya-gi 
2006, 35mm, Color 
Directed by CHO Keun-sik 


Su-jin is a scriptwriter for a TV program that tracks down long lost loves for 
celebrities. For the Thanksgiving Special, she struggles to find the love of Mr. YOON 
noted single eccentric professor. What’s worse, it was his last wish to meet her before 
he dies. The story goes back on a long journey to find the girl... 


PRODUCTION KM Culture Co., Ltd. 

Tel: +82 2 3438 3842/5 E-mail: erica@kmculture.com, dawipark@kmculture.com = 

INTERNATIONAL SALES Contact Production Company ) - set 
at Ht 


a nen 
Es —_— ae — 5! a 


Cast LEE Byung-hun (YOON Suk-young), Su Ae (SEO Jung-in) 








Shall | Cry? 


“S 


é Bo° ? | Wool-eo-do Jot-seum-ni-kka 
2006, 35mm, Color 
Directed by CHOI Chang-hwan 


v 


Seventeen-year-old Jae-hee and Young-nam are each other’s first love. When Jae- 
hee is killed in a car accident, Young-nam tries to repress her grief. However, Young- 
nam cannot help feeling, hearing, and talking to him in her everyday life. Later, she 
finds out that Jae-hee did not notice the car that day because he had something on 
his mind. 





PRODUCTION Tube Pictures ea || BE. 

Tel: +82 2 547 9347 E-mail: fumiko @tube-pictures.co.kr — F ae See 

INTERNATIONAL SALES STUDIO2.0 ws. § ee 

Tel: +82 2 2107 5495 E-mail: nahie @studio2.co.kr Cast YOON Jin-seo (Young-nam), KIM Dong-yoon(Jae-hee), 
SEO Ji-seok (Kyoung-soo), LEE Eun-hye (Hye-jin) 
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Meet Mr. Daddy 


<% | Nun-bu-shin Nal-ae 
2006, 35mm, 2.35:1, Color, Dolby Digital 5.1 
Directed by PARK Kwang-su 


A selfish health freak who only cares about himself, 
that’s WOO Jong-dae. But one day, out of nowhere, a 
young girl, Joon, appears in front of him, claiming to be 
his daughter. Jong-dae can’t believe that this girl with a 
beatific smile is for real, and yet he is drawn to her 
despite himself. However, he happens to know that the 
girl has a terminal illness.... 


PRODUCTION iFilm Co., Ltd. 
Tel: +82 2 3438 6800 E-mail: ifilm@i-film.co.kr 


INTERNATIONAL SALES iHQ 
Tel: +82 2 6005 6731 E-mail: jennykim @ sidushg.com 








To Sir, With Love 


%%° "| Seu-seung-eui Eun-hye 
2006, 93min, 35mm, 1.85:1, Color, Dolby SRD 
Directed by LIM Dae-woong 


Some alumni and their teacher meet for the first time in 16 years at a small class 
reunion in a countryside cottage. But the happy reunion turns into a nightmare as 
they are brutally murdered, one by one. Old grudges and hidden truths from the past, 
surface in a series of unforgettably gruesome murders... 


PRODUCTION Ozone Film & Fine Works 
Tel: +82 2 514 1433 E-mail: santasang@ empal.com, cinestro @ thefineworks.com 


INTERNATIONAL SALES ShowEast Co., Ltd. 
Tel: +82 2 3446 9688 E-mail: luna@showeast.co.kr 





Cast OH Mee-hee (Mrs. PARK), SEO Yeong-hee (Mi-ja) 





2006, 35mm, 1.85:1, Color, Doloy SRD 
Directed by KIM Dai-seung 


A touring program producer Min-joo, takes notes in her journal whenever and wherever 
she travels, so one day she can show all those amazing places to her longtime lover Hyun- 
woo. Finally Hyun-woo passes the bar exam and proposes to Min-joo. However, not long 
after, Min-joo dies when the department store where she was waiting for Hyun-woo 
collapses. Hyun-woo becomes a prosecutor, but when he digs too deeply in a sensitive 
political case, he ends up in detention. While in detention, Min-joo’s parents send him 
Min-joo’s journal, which gives him a road to trace all the memories of his lost lover. 


Traces of Love 
>, | Ga-eul-ro ' 






PRODUCTION ahnsworld m ] | 


Tel: +82 2 3443 9429 E-mail: annsworld@ hotmail.com Cast YOO Ji-tae (CHO! Hyun-woo), KIM Ji-su (SUH Min-joo), 
INTERNATIONAL SALES Mirovision Inc. UM Ji-won (YOON Se-jin) 


Tel: +82 2 3443 2553 / 2502 E-mail: sales@mirovision.com 
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No Mercy for the Rude 


: ¥ @ | Ye-uil Up-nun Gut-deul 
2006, 35mm, 2.35:1, Color, Doloy SRD 
Directed by PARK Chul-hee 


His name is Killa. Growing up as an orphan, he had 
been teased so much for being a lisper that he decided 
not to talk at all until getting a surgery that would make 
him talk clearly. Living all by himself, he spends his time 
doing only two things; watching bullfights on TV and 
eating seafood. He sometimes writes poetry and spends 
most of his time daydreaming about becoming a 
matador to fight face to face with a bull. In order to earn 
money for the surgery, he chose to become a killer. 
However, he has his own rule; kill only those with scary 
faces or with bad manners. Everything seems fine until 
his boss shows him a picture. The last prey he has to kill 
is the one who he has never expected to kill. And there is 
another secret hidden behind the mysterious client of 
this whack job. 


PRODUCTION Tube Pictures 
Tel: +82 2 547 9478 E-mail: fumiko @tube-pictures.co.kr 


INTERNATIONAL SALES The Core Studio Co., Ltd. 
Tel: +82 2 545 6610 E-mail: sales @ thecorestudio.net 





a 


Cast SHIN Ha-kyun (Killa), KIM Min-jun (Ballet), YOON Ji-hye (She) 





War of Flowers (working title) 


7 =| Ta-ja 
2006, 35MM, Color 
Directed by CHOI Dong-hoon 


Go-nee has lost his entire savings, saved over a period of 5 years, at a gambling 
joint. While Go-nee drinks heavily, determined to throw away his life, he discovers 
that he was swindled by professional fraudulent gamblers, so-called ‘slickers’. To 
regain his sister’s money, Go-nee begins training to be the best slicker under a master 
of gambling, PYONG. Go-nee becomes famous, wandering about different gambling 
places throughout the country with PYONG. Moreover, Madam JUNG who has never 
gotten along with PYONG, begins to show interest in Go-nee... 





PRODUCTION Sidus FNH Corporation am 


Tel: +82 2 3393 8627 E-mail: cool @sidus.net Cast CHO Seung-woo (Go-nee), BAEK Yoon-sik (PYONG), 
INTERNATIONAL SALES CJ Entertainment Inc. KIM Hye-soo (Madam JUNG), YU Hye-jin (Ko Guang-Yeal) 
Tel: +82 2 2017 1193 E-mail: ky_lee@cj.net 





The World of Silence (working title) 


¢ 2 (i ) |Jo-yong-han Sae-sang 
2006, 35mm, Color 
Directed by JOH Ui-seok 


Jung-ho, a famous photographer who has a special ability to read people’s minds, 
has just returned to Korea from abroad. Jung-ho still can’t get rid of traumatic 
memories of his late girlfriend who ended her life in front of him. In the midst of this, 
Jung-ho becomes a temporary guardian for Soo-yeon, a little girl whose mother is in a 
coma. Detective Kim begins to suspect Jung-ho is involved in the gruesome events 
that surround him. And the case becomes even more desperate when Soo-yeon 
herself disappears. 


PRODUCTION LJ Film 
Tel: +82 2 2017 6343 E-mail: jpark @|jfilm.com 


INTERNATIONAL SALES Prime Entertainment 
Tel: +82 2 2017 6350 E-mail: xkeh05 @ primeenter.co.kr, hchoi @ primeenter.co.kr 





Cast KIM Sang-kyung (Jung-ho), PARK Yong-woo (Detective KIM) 
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Four Horror Tales 


PRODUCTION CJ Entertainment Inc.(co-produced with Softland A-post Pictures) 
Tel: +82 2 3011 9021 E-mail: cjemaster @cj.net 


INTERNATIONAL SALES CJ Entertainment Inc. 
Tel: +82 2 2017 1197 E-mail: lucylee @cj.net 
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February 29 


2¢@29 ~ | Yi Wal Yi Ship Goo ll 
2006, 91min, 35mm, 8,190 ft, 1.85:1, Color, Doloy SRD 
Directed by JUNG Jong-hun 


Ji-yeon, a tollgate ticket girl, is frightened by a mysterious black car, which hands 
over a bloodstained ticket as a fee at midnight. Her fear deepens after her colleague, 
Jong-sook, tells her that 12 years earlier a prisoner transport vehicle caused a traffic 
accident wherein all the prisoners involved died — and some of the corpses disappeared. 
Since then, a murder has occurred near the tollgate on February 29th, every four years. 
Soon, odd events become increasingly frequent, usually involving a doppelganger of Ji- 
yeon. When Jong-sook is killed on the fateful February 29th, Ji-yeon — with the help of 
two detectives — starts looking into matters herself. 








Hidden Floor 


+ £  ~  |NeBeon-chae Cheung 
2006, 92min, 35mm, 1.85:1, 8,280 ft, Color, Doloy SRD 
Directed by KWON Il-soon 


Min-young moves onto the fifth floor of a new studio apartment with her six-year-old 
daughter, Joo-hee. She’s concerned when her downstairs neighbor, HAN Chang-soo, 
says that he cannot tolerate the noise above him, even though the two women live 
tranquilly. Furthermore, she is anxious about other residents’ strange behavior — never 
mind the mysterious deaths. Min-young hardens herself mentally after the move into 
the new house, largely because of her daughter’s unprecedented odd behavior and 
continual run-ins with a bizarre woman. Convinced that Joo-hee has fallen sick and 
. perturbed by the mysterious events around the studio apartment, Min-young looks to 
Cast KIM Su-hyung (CHAE Min-young), KIM Yoo-jung(Joo-hee) uncover the truth by herself... 








Roommates 

D-day | D-Day 

2006, 95min, 35mm, 1.85:1, 8,550 ft , Color, Dolby SRD 
Directed by KIM Eun-kyung 


Roommates Yoo-jin, Eun-soo, Bo-ram, and Da-young are cramming for a college 
entrance exam. It’s difficult for them to adapt to the stifling atmosphere of the women’s 
lodging institute — and to get along with each other due to their differing personalities. 
Yoo-jin has the most difficulty with the stuffy institute life; she begins to have visions of 
events that took place at the institute in the past — like a tragic fire that occurred several 
years ago. Yoo-jin gradually becomes consumed with fear, and the relationship among 
the four intimate friends begins to suffer. 





Cast LEE Eun-sung(Bo-ram), YOO Ju-hee(Yoo-jin), 
KIM Ri-na(Eun-su), HUH Jin-yong(Da-young) 





Dark Forest 


x 


%'  %£ | Juk-eum-yi Soop 
2006, 90min, 35mm, 1.85:1, 8,100 ft, Color, Doloy SRD 
Directed by KIM Jung-min 


Woo-jin, Jung-ah and three other trekkers merrily depart for a mountain climbing 
trip. On the way into a forest — a forest which is off-limits — Se-eun and Joon-hoo are 
wounded and the group is faced with a serious obstacle: they are disconnected from any 
area where a cell phone is available and effectively cut off from the world. Jung-ah is 
particularly uneasy; she is involuntarily able to see the future, a residual influence of her 
shaman parents. The stranded, frightened party soon has an opportunity to discover the 
forest’s startling secrets... 





Cast LEE Jong-hyuk (Woo-jin), SOH Yi-hyun(Jung-ah) 


Independent Films 





Cast KIM Ji-seon (Aimie), Tae-gu Andy KANG (Tran) 


In Between Days 


_'ai' ¥~ — |InBetween Days 
2006, 82min, Sony HD Cam, Color 
Directed by KIM So-yong 


Aimie, a recently arrived Korean immigrant teenager, has fallen in love with her best 
and only friend, Tran. She tries to express her feelings for him but is scared of losing 
their friendship. Their misunderstood affection for each other creates a delicate 
relationship that is challenged by the demands of living in a new country. Aimie begins 
to lose Tran to an Americanized Korean girl, and her world becomes more isolated until 
she is forced to look inside herself for answers. - Trevor Groth 


PRODUCTION RingTheJing Entertainment Ltd. 
Tel: +1 646 373 14386 E-mail: rkass10101 @hotmail.com 


INTERNATIONAL SALES Contact Production 








Cast BAEK Hyun- joo (Mother), KIM Do- yeon (Daughter) 
OH Heoung- ki (Son), HONG Suk- yeon (Father) 
HWANG Bok- soon (Grandmother) 


The Last Dining Table 


fe i» | Ma-ji-mak Bab-sang 
2006, 91min, 35mm, 10000 ft, 1.85:1, Color & B/W, Dolby SRD 
Directed by ROH Gyeong-tae 

This film is just my personal story about irony and separation. It symbolically and 
poetically considers the irony and contradiction of modern society, the collapse of the 
value of the family, and global pollution. These social problems are referred to in a 
unique way through the lens of trivialism, surrealism, and minimalism. 


PRODUCTION CICADA I REMEMBER co. 
Tel: +82 2 766 1640 E-mail: teddyrohfilms @ yahoo.com 


INTERNATIONAL SALES Contact Production 








Cast LEE Hyun-ho (Soo-young), LEE Jong-soo (Ji-hwan), 
KIM Min-hee (Jae-hee) 


A Great Actor 


~ = % | Jo-eun Bae-u 
2005, 175 min, DV cam, 1.66:1, B/W, Mono 
Directed by SHIN Yeon-shick 

A man dreams of being a great actor. He might even make his dream come true by 
taking drama classes and by playing in a company whose creative process we follow day 
by day, in order to be at the core of an uncertain profession and to get a good idea of 
what an actor’s life is and how an actor is in life. 


PRODUCTION SHIN Yeon-shick 
Tel: +82 11 9085 4398 Email: woodyshin@hanmail.net 


INTERNATIONAL SALES Contact Production 








HOBAKJEON 


. | Ho-bak-jeon 
2006, 42 min, HD, 16:9, Color, 5.1 channel 
Directed by YOO Jinee 

Maeng-yi and his sister Kang-yi go to the house of their grandmother, who is famous 
for pumpkin flat cakes, to perform a religious service on a major holiday. In the middle of 
the busy morning, the only son Maeng-yi suddenly vanishes into thin air. Everyone leaves 
home to look for him, and, meanwhile, Kang-yi who remains behind goes into the kitchen 
to have a bite of her grandmother's famous flat cake. In the kitchen, she observes a 
strange boy hurriedly eating the flat cake and she swiftly falls into wonderland. 


PRODUCTION BRUSH ON DIGITAL STUDIO 
Tel: +82 2 3215 8739 E-mail: bondani@naver.com 


INTERNATIONAL SALES Seoul Animation Center 
Tel: +82 2 3455 8353 E-mail: cinejung @sba.seoul.kr 
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Index 
English Title Korean Title Korean Title English Title Director Title 
February 29 22029 ~ 58 2:29 ~ February 29 58 BONG Joon-ho Host, The 48 
200 Pounds Beauty nt OE 48 pe, Traces of Love 56 BONG Man-dae Cinderella 49 
Aachi & Ssipak oe 48 oF Lump of Sugar 54 CHO Keun-sik Once in a Summer 5S 
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Dasepo Naughty Girls tigate 50 a ae Hidden Floor 58 HONG Sang-soo Woman on the Beach 50 
Fox Family, The <n EO 50 <% Meet Mr.Daddy 56 IM Sang-soo Old Garden, The 52 
Gangster High “ORE < 51 feast Dasepo Naughty Girls 50 JANG Jin Righteous Ties 53 
Great Actor,A OK 59 q 2x, Radio Star 54 JEON Gye-soo Night Ballad for Ghost Theater 54 
Hanbando a 51 Ge  » Last Dining Table, The 59 JEON Yun-su Le Grand Chef 52 
Hidden Floor + ~¢ * 58 nt OE 200 Pounds Beauty 48 JO Beom-jin Aachi & Ssipak 48 
HOBAKJEON = 59 EB Be t Love Me Not 53. JOH Ui-seok World of Silence,The 57 
Host, The %, 48 >), foe ’'m a Cyborg, But That's Ok 51 JUNG Jong-hun February 29 58 
In Between Days ai oe 59 » fi - Night Ballad for Ghost Theater 54 KANG Woo-suk Hanbando 51 
Ice Bar ~ re 52 a To Sir With Love 56 KIM Dai-seung Traces of Love 56 
I’m a Cyborg, But That's Ok eNO fte~ 51 SE Time 49 KIM Eun-kyung Roommates 58 
Last Dining Table, The o° ., 59 Se: Le Grand Chef 52 KIM Jung-min Dark Forest 58 
Le Grand Chef & 52 % wef Cinderella 49 KIM Ki-duk Time 49 
Like a Virgin “~> fer 53 —— Ice Bar 52 KIM So- yong In Between Days 59 
Love Me Not RB & Ft 53 Oe Aachi & Ssipak 48 KIM Yong-hwa 200 Pounds Beauty 48 
Lump of Sugar oe 54 eg - Once in a Summer 55 KWON Il-soon Hidden Floor 58 
Maundy Thursday éf®' ‘", & 55 ¢ -¥ ®@ No Mercy for the Rude or LEE Chul-ha Love Me Not 53 
Meet Mr.Daddy 5 56 eg” Old Garden, The 52 LEE Hae-jun Like a Virgin 53 
Night Ballad for Ghost Theater » “fi 54 éf®' '" 8 Maundy Thursday 55 LEE Hae-young Like a Virgin 53 
No Mercy for the Rude ig -F ® 57 é AR pr" ok Boys of Tomorrow 49 LEE Hwan-kyung Lump of Sugar 54 
Old Garden, The ej” 52 é eet Shall | Cry 55 LEE Hyung-gon Fox Family, The 50 
Once in a Summer és - 55 Jai! ¥ In Between Days 59 LEE Jun-ik Radio Star 54 
Radio Star 1 2a, 54 4S World of Silence, The 57 LIM Dae-woong To Sir With Love 56 
Righteous Ties é@ F 53 OR Great Actor, A 59 NOH Dong-seok Boys of Tomorrow 49 
Roommates D-day 58 ~% BE Dark Forest 58 PARK Chan-wook I’m a Cyborg, But That’s Ok 51 
Shall | Cry é “Bet 55 “~> Jer Like a Virgin 53 PARK Chul-hee No Mercy for the Rude 5/ 
Time %E 49 a War of Flowers 57 PARK Ki-hyung Gangster High 51 
To Sir With Love a 56 eRe < Gangster High 51 PARK Kwang-su Meet Mr.Daddy 56 
Traces of Love i, 56 "y Hanbando 51 ROH Gyeong-tae Last Dining Table, The 59 
War of Flowers Te 57 i Woman on the Beach 50 SHIN Yeon-shick Great Actor,A 59 
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Contacts 


Production Companies 


A bom Film Production 

a» "So 

SFI. Yuhyun Bldg. 21-16 Chungdam-dong, 
Gangnam-gu, Seoul, Korea (135-955) 
Tel: +82 2 3445 6199 

Fax: +82 2 3445 6192 

E-mail: myhong @filmbom.com 

Website: www.filmbom.com 


Achim Pictures Inc. 

gc» 8 

#601 Younghan Bldg., 59-23 Chungmuro 3-ga, 
Jung-gu, Seoul, Korea (100-013) 

Tel: +82 2 2268 2044 

Fax: +82 2 2264 2949 

E-mail: pub @ncineworld.com 


ahnsworld 

6 > 

3 FI., Sejin Bldg., 88-9 Cheongdam-dong, 
Gangnam-gu, Seoul, Korea (135-954) 
Tel: +82 2 3443 9429 

Fax: +82 2 3443 9420 

E-mail: annsworld @ hotmail.com 


Angel Underground 


£ 4 


30-6 Nonhyeon-dong, Gangnam-gu, Seoul, Korea 


(135-815) 


Tel: +82 2 3444 7545 
Fax: +82 2 3444 7535 


BlueStorm Co., Ltd 
u ont, 


59-6 Samseong-dong, Gangnam-gu, 


Seoul, Korea (135-870) 
Tel: +82 2 545 7959 
Fax: +82 2 545 7956 


E-mail: kawon@ massmess.com 


banzakbanzak 

é> nh f 

#204, 836 Hansvill Yeoksam-dong, Gangnam-gu, 
Seoul, Korea (135-080) 

Tel: +82 2 567 1659 

Fax: +82 2 3393 8600 

E-mail: mooring89 @naver.com 


Basic Pictures 

e~ "30 

2F Cheung Fai Industrial Building 131-333 Wai 
Yip Street Tong, Kowloon, Hong Kong China 
Tel: +852 9236 6995 


Bidangil Pictures 

é» 'e- 

2F 34-14 Jamwon-dong. Seocho-gu, Seoul, 

Korea (137-904) 

Tel : +82 2 3443 2150 

Fax: +82 2 3443 2180 

E-mail: cje7844 @hanmail.net, 
filmcentersujin @ yahoo.co.kr 
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E-mail: annie926 @ hanmail.net 
Website: www.bluestorm.co.kr 


Boram Entertainment Inc. 

1 sy» 

4F, Bang-woo Bldg., 636-2, Sinsa-dong, 
Gangnam-gu, Seoul, Korea (135-896) 
Tel: +82 2 3444 5321 

Fax: +82 2 3444 4909 

E-mail: 1636kim @ dreamwiz.com 


Chungeorahm Films 

6» Sq 

3F, Lee Dongsu fashion Bldg., 1-24, 
Cheongdam-dong, Gangnam-gu, Seoul, 

Korea (135-100) 

Tel: +82 2 548 2954 

Fax: +82 2 548 2946 

E-mail: lewis @cerfilm.com, flora8 @cerfilm.com 
Website: www.cerfilm.com 


Cinema Service Co., Ltd. 

Sot ,Qyeee 

3F, 35-23, Tongui-dong, Jongno-gu, Seoul, 
Korea (110-040) 

Tel: +82 2 2001 8800 

Fax: +82 2 2001 8899 

E-mail: jenny @cinemaservice.com 
Website: www.cinemaservice.com/eng 


Cinema Zenith 

SY Fe 

18-40 Cheongdam-dong, Gangnam-gu, Seoul, 
Korea (135-100) 

Tel: +82 2 3443 9377 

Fax: +82 2512 5730 

E-mail: ceo @cinemazenith.com 

Website: www.cinemazenith.com 


Cineon Entertainment 

te oe yll 
2F. Ra-on Bldg., 525-23 Sinsa-dong, 
Gangnam-gu, Seoul, Korea (135-888) 
Tel: +82 2 545 1096 
Fax: +82 2 545 1056 
E-mail: pro1030 @daum.net 


Index of Films & Contacts 





CineWorld 
+B 
# 603 Younghan Bldg., 59-23 Chungmuro 3-ga, 
Jung-gu, Seoul, Korea (100-013) 
Tel: +82 2 2264 2946 
Fax: +82 2 2264 2949 
E-mail: pub @ncineworld.com 
Website: www.ncineworld.com 


CJ Entertainment Inc. 
tf & yh 
3F, Bongkang B/D, 725-9,10, Yeoksam-dong, 
Gangnam-gu, Seoul, Korea (135-921 ) 
Tel: +82 2 3011 9021 
Fax: +82 2 3011 9060 
E-mail: cjemaster@cj.net 
Website: www.cjent.co.kr/english 


CN Film 


3 
2F Shincheon Bldg., 8 Nonhyeon-dong, 
Gangnam-gu, Seoul, Korea (135-812) 
Tel: +82 2 3444 2646 
Fax: +82 2 3444 4522 


COREA ENTERTAINMENT 

“fT «£ ,fi 

5Fl. APGUJEONG CGV Bldg., 603-2 
Sinsa-dong, Gangnam-gu, Seoul, 
Korea (135-893) 

Tel: +82 2 512 0960 

Fax: +82 2 512 0964 

E-mail: vividvicky @ hotmail.com 


CY Film Co. Ltd. 


é 3 
2Fl., Ye-rim Bldg., 153 Samseong-dong, 
Gangnam-gu, Seoul, Korea (135-878) 
Tel: +82 2 562 8077 
Fax: +82 2 562 8075 
E-mail: cyfilm@paran.com 


DaDa Pictures 

EO 
2F WolDam Bldg., 593-31 Sinsa-dong, 
Gangnam-gu, Seoul, Korea (135-893) 
Tel: +82 2 511 3820 
Fax: +82 2 511 1708 
E-mail: kharljjj@ empal.com 


Da In Film 

7. 8 

#401 Haebong Bldg., 51-2 Chungmuro 3-ga, 
Seoul, Korea(100-013) 

Tel: +82 2 2135-6071 


Doo Entertainment 

se. gil 
# 102 Dongyang Villa A, 872-18 Bangbae 
4-dong, Seocho-gu, Seoul, Korea (137-839) 
Tel: +82 2 2274 7536 
Fax: +82 2 2274 7578 
E-mail: filmdoo @ yahoo.co.kr 


Dreamcomes Inc. 
if 
6th Floor, Samjung Bldg., 515-8, Sinsa-dong, 
Gangnam-gu, Seoul, Korea (135-888) 
Tel: +82 2 518 9540 
Fax: +82 2 518 2193 
E-mail: jhokim @ dreamcomes.net 
Website: www.dreamcomes.net 


The Dream & Pictures 

‘1 ot OW 

8FI. Doraemi Bldg., 260-15 Yeomchang-dong, 
Gangseo-gu, Seoul, Korea (157-862) 

Tel: +82 2 3664 9978 

Fax: +82 2 2687 0356 

E-mail: monajin@ hanmail.net 


Eagle Pictures 

-— 

2F, 243-18 Nonhyeon -dong, Gangnam-gu, 
Seoul, Korea(135-832) 

Tel: +82 2 2263 2599 

Fax: +82 2 518 2088 

E-mail: janisona@ empal.com 


Emotion Pictures 
ae 

4Fl., 284-6 Nakwon-dong, Jongno-gu, Seoul, 

Korea (110-707) 

Tel: +82 2 764 4231 

Fax: +82 2 764 4232 

E-mail: filmcult1 @ hotmail.com, 
nulpudl @ yahoo.com 


Film It Suda 


Sar 
4Fl. MuAe Bldg., 1-8 Dongsung-dong, 
Jongno-gu, Seoul, Korea (110-809) 
Tel: +82 2 744 0414 
Fax: +82 2 744 0434 
E-mail: suda2005 @ empal.com 
Website: www.filmitsuda.com 


FILM LINE 

“i © 

4Fl. Myungdong B/D, 66-8 Nonhyeon -dong, 
Gangnam-gu, Seoul, Korea (135-816) 

Tel: +82 2 3443 5639 

Fax: +82 2 3443 5739 

E-mail: filmline @filmline.co.kr 

Website: www.filmline.co.kr 


Film Norry 


it 
#401 Minjung Bldg., 102-23 Nonhyeon 2-dong, 
Gangnam-gu, Seoul, Korea (135-820) 
E-mail: groojo@nate.com 


Filmz Corp. 


5F. Nokwon Bldg., 70-4 Cheongdam-dong, 
Gangnam-gu, Seoul, Korea (135-953) 

Tel: +82 2 547 6553 

Fax: +82 2 547 6554 

E-mail: hyo @filmz.co.kr 

Website: http://www .filmz.co.kr 


Fine Works 

S394 

2Fl. Hyangwon Bldg., 254-24 Nonhyeon-dong, 
Gangnam-gu, Seoul, Korea (135-832) 

Tel: +82 2 514 1558 

Fax: +82 2514 1421 

E-mail: cinestro @thefineworks.com 

Website : www.thefineworks.com 


Generation Blue Films 

¥ 

2Fl, Dohyangchon Bldg.,Pil-dong, Jung-gu, 
Seoul, Korea (100-271) 

Tel: +82 2 2285 0368 

Fax: +82 2 2285 0450 

E-mail: hyun @ gbfilms.co.kr 


Genesis Pictures 

“fizee "0 

6Fl. Hwanhee Bldg., 163-12,13, Nonhyeon-dong, 
Gangnam-gu, Seoul, Korea (135-825) 

Tel: +82 2 514 6801 

Fax: +82 2 514 6811 

E-mail: genesispic @ hotmail.com 


Good Player 

“"., 

4Fl., Esung Bldg., 85-6 Cheongdam-dong, 
Gangnam-gu, Seoul, Korea (135-954) 
Tel: +82 2 541 1377 

FAX: +82 2 541 9377 

E-mail: oskwon0555 @ korea.com 
Website: www.goodplayer.net 


Hanmac Films 
: @ 

Pureun Bldg. 28-1, Jamwon-dong, Seocho-gu, 
Seoul, Korea (137-904) 

Tel: +82 2 2106 7570 

Fax: +82 2 549 0959 


E-mail: skh @kand.co.kr 


Hyun Jin Cinema 

t #4 

4F Dong-hyun Bldg., 587-14 Sinsa-dong, 
Gangnam-gu, Seoul, Korea (135-892) 
Tel: +82 2 544 4705 

Fax: +82 2 544 4178 

E-mail: citro@nate.com 

Website: www.hyunjincinema.com 


iFilm 

~ 8 

1F Teddy B/D, 69-3 Cheongdam-dong, 
Gangnam-gu, Seoul, Korea (135-100) 

Tel: +82 2 3438 6800 

Fax: +82 2 3438 6801 

E-mail: ifilm @i-film.co.kr 

Website: www.sidushq.com/network/ifilm.asp 


Ik Young Co. Ltd. 

é 6 

137 Donui-dong, Jongno-gu, Seoul, 
Korea (110-808) 

Tel: +82 2 3676 2220 

Fax: +82 2 3676 1222 

E-mail: webmaster @ thepicca.co.kr 
Website: www.thepicca.co.kr 


Indiestory Inc. 

_o fi 
4Fl. BaekAk Bldg., 135-4 Tongin-dong, 
Jongno-gu, Seoul, Korea (110-043) 
Tel: +82 2 722 6051 
Fax: +82 2 722 6055 
E-mail: indiestory @indiestory.com 
Website: www.indiestory.com 


Ivision Entertainment 

~ lef] & ti 

#501 K.M.D. Bldg., 652-16 Sinsa-dong, 
Gangnam-gu, Seoul, Korea (135-897) 
Tel: + 82 2 3442 7864 

Fax: +82 2 3442 6708 

E-mail: cool @ivision4u.com 

Website: www.ivision4u.com 


JoWoo Films 


KEPCO Bldg. Suite #808, 21 Yeouido-dong, 
Yeongdeungpo-gu, Seoul, Korea (150-875) 

Tel: +82 2 3775 3408 

Fax: +82 2 3775 3409 

E-mail: kookia @ jowoo.co.kr jowoo @jowoo.co.kr 
Website: www.jowoo.co.kr 


JTEAM Studios 

fo wt 

Tel: +82 16 746 2921 
E-mail: jojteam @naver.com 


Website:www.aanss.com 


Kihweck Shidae 

= 1po". 

23-5, Nonhyeon-dong, Gangnam-gu, Seoul, 
Korea(135-814) 

Tel: +82 2 514 4242 

Fax:+82 2 318 1260 

E-mail: ksmovie @ ksmovie.com 
Website:www.ksmovie.com 


Kim Eungsu Film 

h.. 8 

#202-506, Dohyeon Hyundae Apt, Singal-dong, 
Giheung-gu, Yongin-si, Gyeonggi-do, 

Korea (446-952) 

Tel: +82 11 9031 8497 

Fax: +82 31 274 8497 

E-mail: eungsu_k @yahoo.co.kr 


Kim Ki-duk Film 

=: 8 

4F, 1426-6 Beakseok-dong, Ilsan-gu, 
Goyang-si, Gyeonggi-do, Korea (410-817) 
Tel: +82 31 901 7530 

Fax: +82 31 901 7531 


K&Entertainment 

~ & «i 

Pureun Bldg. 28-1, Jamwon-dong, Seocho-gu, 
Seoul, Korea (137-904) 

Tel: +82 2 2106 7570 

Fax: +82 2 549 0959 

E-mail: iyayoo @ knent.com 

Website: www.knent.com 


K&J Entertainment Inc 

~ —¥ & ,fi 

4Fl. Heungkuk Bldg., 43-1 Jooja-dong 
Jung-gu, Seoul, Korea (100-240) 

Tel: +82 2 2192 8500 

Fax: +82 2 2192 8590 

E-mail: bhlee @knjent.com 


Korea Pictures 

“fr 

5Fl. isoni Plaza, 609 Sinsa-dong, 
Gangnam-gu, Seoul, Korea (135-894) 
Tel: +82 2 515 7162 

Fax: +82 2 3444 9831 

E-mail: sooyon@ koreapictures.com 
Website: www.koreapictures.com 


LJ Film 

Lf 3 

130-17, Nonhyeon-dong, Gangnam-gu, Seoul, 
Korea (135-824) 

Tel: +82 2 2017 6343 

Fax: +82 2 2017 6301 

E-mail: jpark @|jfilm.com 

Website: www.|ifilm.com 


Lucy Film 

e °S 

3F. Hanjo Bldg., 654-6, Shinsa-dong, 
Gangnam-gu, Seoul, Korea (135-120) 
Tel: + 82 2 517 4340 

Fax: + 82 2 517 4818 

E-mail: kangtaewoo @ korea.com 


Masulpiri Pictures 

Mo fi 

3F, Teddyville 69-3, Cheongdam-dong, 
Gangnam-gu, Seoul, Korea (135-100) 
Tel: +82 2 3438 6847 

Fax: +82 2 549 6803 

E-mail: masulpiri @ dreamwiz.com 


MBC Production Co., Ltd. 
He Se 

6Fl., Yulchon Bldg., 24-1, Yeouido-dong, 
Yeongdeungpo-gu, Seoul, Korea (150-877) 
Tel: +82 2 789 0155 

Fax: +82 2 789 0111 

E-mail: aoi@mbc.co.kr 


Website: www.mbcpro.co.kr 


MIN Film 

1 a> 

#1102, Kyungwon Heightstel, 5 Cheongdam 
2-dong, Gangnam-gu, Seoul, Korea (135-948) 
Tel: +82 2 3444 7216 

E-mail: impd707 @hanmail.net 


MINI FILM Inc. 

x 8 

# 202, Sam-sung Bldg., 50-3, Cheongdam-dong, 
Gangnam-gu, Seoul, Korea (135-100) 

Tel: +82 2 545 4684 

Fax:+82 2 545 4685 

E-mail: master @ rocationkorea.com 


Mirovision Inc. 

nee 

5F Boam Bldg., 528 Sinsa-dong, Gangnam-gu, 
Seoul, Korea (135-888) 

Tel: +82 2 3443 2553 / 2502 

Fax: +82 2 3443 4842 

E-mail: nelly@ mirovision.com 

Website: www.mirovision.com 


MK Pictures 
Ce ee 


3,6,7F Cowell B/D, 66-1 Banpo-dong, 
Seocho-gu, Seoul, Korea (137-804) 
Tel: +82 2 2193 2097 

Fax: +82 2 2193 2197 

E-mail: international @ mkpictures.co.kr 
Website: www.mkpictures.co.kr 


MOHO FILM 

= 3 

4th Fl. DSR Terrace, 62-1 Ehwa-dong, 
Jongno-gu, Seoul, Korea (110-500) 
Tel: +82 2 3443 4495 

Fax: +82 2 3443 4496 

E-mail: june @ moho.co.kr 


NHK Enterprise 21 
at ET 21 
Daisan-kyodo Bldg. 1F, 4-14-Kamiyama-cho, 
Shibuya-ku, Tokyo 150-0047 JAPAN 
Tel: +81 3 3481 7850 
Fax: +81 3 3481 7788 
E-mail: nhk-asianfilm @ nep21.co.jp 
Website: www.nhk.or.jp/sun_asia 
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Contacts 


Ori Production 

fi Os... 

#304-1010 Hosu Maeu Apt., Janghang 2-dong, 
llsanDong-gu, Goyang-si, Gyeonggi-do , 
Korea (410-742) 

Tel: +82 19 309 3481 

E-mail: duddus @ korea.com 


Ozone Film 


é % 

3F, Baekhyang Bldg.,277-3, Nonhyeon 2-dong, 
Gangnam-gu, Seoul, Korea (135-832) 

Tel: +82 2 514 1401, 514 1402, 514 1405 

Fax: +82 2 514 1462 

E-mail: santasang@ empal.com 


Popcorn Film Inc. 


> OS 

5FI. JoongAng Bldg., 99-1 Nonhyeon-dong, 
Gangnam-gu, Seoul, Korea (135-010) 

Tel: +82 2 549 9339 

Fax: +82 2 549 9338 

E-mail: juran96 @ hotmail.com 


RingTheJing Entertainment Ltd. 
Roger E. Kass 

Tel: +1 646 373 1436 

E-mail: rkass10101 @hotmail.com 
Website: www.soandbrad.com 


Sachoonki Film 

é'» »E 

7F. Cubic Design Bldg., 525-10 Sinsa-dong, 
Gangnam-gu, Seoul, Korea (135-888) 

Tel: +82 2 549 4167 

Fax: +82 2 549 4168 

E-mail: ho21 @hotmail.com 


Sidus FNH Corporation 
%, BO a i @, 

82-1, Pil-dong 2-ga, Jung-gu, Seoul, 
Korea (100-272) 

Tel: +82 2 3393 8627 

Fax: +82 2 3393 8585 

E-mail: cool @ sidus.net 

Website: www.sidus.net 


nye 


Skyven Films 


ure " 


3 
#428 Hyun-dae Parisien, 907-10 Mok-dong, 
Yangcheon-gu, Seoul, Korea (158-050) 
Tel: +82 2 2644 3786 
Fax: +82 2 2647 8986 
E-mail: picker6 @ hanmail.net 


SM Film 
ee § 


650-8 Sinsa-dong, Gangnam-gu, Seoul, 
Korea (135-896) 

Tel: +82 2 516 7533 

Fax: +82 2 516 7944 


Softland A-Post Pictures 

“8 p> we LE gee. ej ti ee 
2F, Sejung Bldg, 20-2 Nonhyeon-dong, 
Gangnam-gu, Seoul, Korea (135-814) 

Tel: +82 2 541 5470, 541 6760 

Fax: +82 2 541 6761 

E-mail: monani77 @netian.com 


Sponge Ent. 

20 

6th Fl. Gyejin Bldg., 600-4 Sinsa-dong, 
Gangnam-gu, Seoul, Korea (135-893) 
Tel: +82 2 540.5135 

Fax: +82 2 544 5136 

E-mail: sponge_film@ hotmail.com 
Website: www.cinehue.co.kr 


Taewon Entertainment Inc. 

& -& gil 

10 Fl. Daedong Tower, 93 Nonhyeon-dong, 
Gangnam-gu, Seoul, Korea (135-819) 

Tel: +82 2 2017 0000 

Fax: +82 2 3448 0101 

E-mail: taewonent @taewonent.co.kr 
Website: www.taewon.com 


Taichang Entertainment Inc. 

see 

5Fl. Dongsan Bldg., 650-3 Yeoksam-dong, 
Gangnam-gu, Seoul, Korea (135-080) 

Tel: +82 2 565 3431 

Fax: +82 2 565 4340 

E-mail: taichang @ shinbiro.com 

Website: www.tccinema.com 


Toilet Pictures 

~~ 

4F Sejung Bd, 20-2 Nonhyeon-dong, 
Gangnam-gu, Seoul, Korea (135-814) 
Tel: +82 2 541 6760 

Fax: +82 2 541 6761 

E-mail: monani77 @netian.com 


Tomorrow Entertainment 

4° & ,fi 

# 205 Hae-bong Bldg., 51-2 Chungmuro 3-ga, 
Jung-gu, Seoul, Korea (100-013) 

Tel: + 82 2 2269 2526 

Fax: +82 2 2269 2199 

E-mail: zo000z111 @daum.net 


Triumph Pictures 

aie ee 

Acropolis Bldg. Suite #411, Yeouido-dong 14-5, 
Yeongdeungpo-gu, Seoul, Korea (150-871) 
Tel: +82 2 786 0605 

Fax: + 82 2 786 0204 
E-mail:triumphpic @ naver.com 

Website: www.triumphpicture.com 


Tube Pictures 

Ee "S! 

94-9 Cheongdam-dong, Gangnam-gu, Seoul, 
Korea (135-517) 

Tel: +82 2 547 9347 

Fax: +82 2 547 9348 

E-mail: fumiko @ tube-pictures.co.kr 


Zininsa Film 

t»> S 

3F, Wonil Bldg., 231-4 Nonhyeon-dong, 
Gangnam-gu, Seoul, Korea (135-830) 
Tel: +82 2 512 2087 

Fax: +82 2 512 2088 

E-mail: webmaster @ zininsa.com 
Website: www.zininsa.com 


Zio Entertainment Inc. 

2. a4 

# 102, Hyun-dae Villa, 653-4, Sinsa-dong, 
Gangnam-gu, Seoul, Korea (135-897) 
Tel: +82 2 545 4576 

Fax: +82 2 545 4564 


Zip Cinema 

é» ~ 

40-27 Chungdam-dong, Gangnam-gu, Seoul, 
Korea (135-100) 

Tel: +82 2 517 1230 

Fax: +82 2517 1290 

Email: jisunback @zipcine.com 

Website: www.zipcine.com 


International Sales Companies 


Cineclick Asia 

+ <fl Se 
SFI. Incline Bldg., 891-37 Daechi-dong, 
Gangnam-gu, Seoul, Korea (135-840) 
Tel: + 82 2 538 0211 
Fax: +82 2 538 0479 
E-mail: cineinfo @cineclickasia.com 
Website: www.cineclickasia.com 


CJ Entertainment Inc. 
J € 4h 
2nd FI. 602 Shinsa-dong, Gangnam-gu, Seoul, 
Korea (135-893 ) 
Tel: +82 2 2017 1114~5 
Fax: +82 2 2017 1240~1249 
E-mail: kini@cj.net 
Website: www.cjent.co.kr/english 
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The Core Studio Co.,Ltd. 


fe) . 
at 


5F Luxway Bldg., 99-7 Nonhyeon-dong, 
Gangnam-gu, Seoul, Korea (135-819) 
Tel: +82 2 545 6610 

Fax: +82 2 545 8813 

E-mail: sales @ thecorestudio.net 
Website: www.thecorestudio.net 


Film Messenger 

SB Fe 

#504 Estarville, 1480-5 Gayang-dong, 
Gangseo-gu, Seoul, Korea (157-200) 
Tel:+82 2 3661 4429 

Fax:+82 2 2659 8676 

E-mail: master @filmmessenger.com 
Website: www.filmmessenger.com 


iIHQ Inc. 

~ gj T¥ 

5F, Sambo Bldg., 88 Samseong-dong, 

Gangnam-gu, Seoul, Korea (135-090) 

Tel: +82 2 6005 6731 

Fax: +82 2 6005 6001 

E-mail: jieunmusic @ sidushq.com, 
jennykim @ sidushq.com 

Website: www.sidushq.com 


Indiestory Inc. 

_o fi 
4Fl. BaekAk Bldg., 135-4 Tongin-dong, 
Jongno-gu, Seoul, Korea (110-043) 
Tel: +82 2 722 6051 
Fax: +82 2 722 6055 
E-mail: indiestory @indiestory.com 
Website: www.indiestory.com 


KM Culture Co., Ltd. 
SFI. Bojun Bldg., 70-13 Nonhyeon-dong, 
Gangnam-gu, Seoul, Korea (135-530) 
Tel: +82 2 3438 3842/5 

Fax: +82 2 3438 3848 

E-mail: erica@kmculture.com 

Website: www.kmculture.com 


KNET.TV 
“oe 


3F, Hansung Bldg., 403-10 Hongeun 3-dong, 


Seodaemun-gu, Seoul, Korea (120-103) 
Tel: +82 31 812 9100 

Fax: +82 31 812 9101 

E-mail: info @ knet.tv 

Website: www.knet.tv 


Lotte Entertainment 

e¥.¢ eye” 6 Ti 

29 Shincheon-dong, Songpa-gu, Seoul, 
Korea (138-240), 

Tel: +82 2 411 5203 

Fax: +82 2 419 5547 

E-mail: jchoi @lottecinema.co.kr 
Website: www.lottecinema.co.kr 


Mirovision Inc. 
1 MB 


5F Boam Bldg., 528 Sinsa-dong, Gangnam-gu, 


Seoul, Korea (135-888) 

Tel: +82 2 3443 2553 / 2502 
Fax: +82 2 3443 4842 

E-mail: sales @ mirovision.com 
Website: www. mirovision.com 


MK Pictures 
Ce eH 


3,6,7F Cowell B/D, 66-1 Banpo-dong, 
Seocho-gu, Seoul, Korea (137-804) 
Tel: +82 2 2193 2002 

Fax: +82 2 2193 2197 

E-mail: jennkang @ mkpictures.co.kr 
Website: www.mkpictures.co.kr 


Prime Entertainment 
1 € Vt 


130-17, Nonhyeon-dong, Gangnam-gu, Seoul, 


Korea (135-824) 

Tel: +82 2 2017 6340~4 

Fax: +82 2 2017 6301 

E-mail: syna@primeenter.co.kr 
Website: www.primeenter.co.kr 


Showbox/Mediaplex, Inc. 

16Fl., Hansol Bldg., 736-1 Yeoksam-dong, 
Gangnam-gu, Seoul, Korea (135-983) 

Tel: +82 2 3218 5636 

Fax: +82 2 3444 6688 

E-mail: judy @ showbox.co.kr 


Website: www.showbox.co.kr 


ShowEast Co., Ltd. 
we BOLL 
10Fl. New Seoul Bldg., 618-3, Sinsa-dong, 
Gangnam-gu, Seoul, Korea (135-894) 
Tel: +82 2 3446 9590 
Fax: +82 2 3446 9620 
E-mail: michelle @ showeast.co.kr, 
jan @showeast.co.kr, 
luna @showeast.co.kr 
Website: www.showeast.co.kr/eng 


Sponge Ent. 

oO 

6FI. Gyejin Bldg., 600-4 Sinsa-dong, 
Gangnam-gu, Seoul, Korea (135-893) 
Tel: +82 2 518 3908 

Fax: +82 2 544 5136 

E-mail: sponge_film@ hotmail.com 


Studio2.0 

ave (220 

6th Fl., Mediacorp Bldg., 997-10, Daechi-dong, 
Gangnam-gu, Seoul, Korea (135-502) 

Tel: +82 2 2107 5495 

Fax: +82 2 562 5943 

E-mail: teferet@ studio2.co.kr 

Website: www.studio2.co.kr 
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Impressed by the numbers? 
But, the real charm of Korean cinema 
is its variety! 


The Old Garden 

Directed by IM Sang-soo 

Production: MBC Production Co.; Ltd. 
~ International Sales: Cineclick Asia 





Radio Star 
Directed by LEE Jun-ik 
- 4# Production: Achim Pictures 
.. &@ International Sales: CJ Entertainment: inc. 





Meet Mr. Daddy Maundy Thursday (working title) 
Directed by PARK Kwang-su Directed. by SONG: Hae-sung 
Production: iFilm Co., Ltd: Production: LJ Film 
International Sales: iIHQ International Sales» Prime Entertainment 





No Mercy for the Rude 
Directed by PARK Chul-hee 

Production: Tube Pictures Inc. 

International Sales: The Core Studio Co.,. Ltd. 





Righteous Ties (working title) 
Directed by JANG Jin 

Production: KnJ Entertainment 
International Sales: CJ Entertainment Inc. 
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Find out more about Korean films at KOFIC. 


Korean Film Council 
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www.piff.org 


